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Investigative Investigative journalism has long been a tradition at the Chicago Sun-Times 
° Our readers want news that digs deep and hits hard. 
Reporting Starting last fall, they got another dose of reporting Chicago-style in a series 
a of investigative stories over four months that took the pulse of the American 
Chicago-Style Medical Association, the nation’s largest doctors’ group, and found that not 
all was well. 
- Medical reporter Howard Wolinsky and investigative reporter Tom Brune 
uncovered what the Chicago-based AMA’s own Board of Trustees termed 
“extraordinary” financial deals involving AMA execs—from an 
“inappropriate ” $353,000 reimbursement to the AMA’s top non-physician for 
‘ “Black Monday” stock market losses to a $65,000 loss on a loan to another 
‘ high-echelon executive at the tax-exempt, not-for-profit organization. 
; a The reaction was explosive. Amidst outrage and cries for reform among 
f AMA members, two top AMA officials resigned and the AMA curtailed the 
broad financial powers of the AMA’s chief executive, one of organized 
medicine’s most prominent voices on Capitol Hill. 
In February, the Sun-Times reporters detailed how the AMA lost $45,000 
eae buying and re-selling the house of its CEO. One week later, he resigned. 
Investigative reporting Chicago-style—bare-knuckled, hard-hitting. 
Reporting that evokes action and reaction. At the Chicago Sun-Times, our 
readers expect no less. 


Chicago Sun-Times 
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BEST GRAPHIC PRESENTATION-THE DAILY BREEZE 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation over 75,000 


FIRST PLACE 


BEST PHOTO JOURNALISM-THE DAILY BREEZE 


California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily Newspapers with circulation over 75,000 


FIRST PLACE 


BEST CLASSIFIED SECTION-THE DAILY BREEZE 
California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation over 75,000 


FIRST PLACE 


PROMOTION-THE DAILY BREEZE 
1989 James S. Copley Ring of Truth Awards 
Recognizing 13 daily newspapers in California and Illinois owned by The Copley Press 


FIRST PLACE 


NEWS PHOTOGRAPHY-THE NEWS-PILOT 
1989 James S. Copley Ring of Truth Awards 
Recognizing 13 daily newspapers in California and Illinois owned by The Copley Press 


FIRST PLACE 


PORTRAIT PHOTOGRAPHY-THE NEWS-PILOT 
1989 James S. Copley Ring of Truth Awards 
ecognizing 13 daily newspapers in California and Illinois owned by The Copley Press 


FIRST PLACE 


GENERAL EXCELLENCE-THE OUTLOOK 


California Newspapers Publishers Association 1989 Better Newspapers Contest 
Daily newspapers with circulation between 25,000 and 75,000 


ANGELES Newspapers 
Daily Breeze News-Pilot The Outlook 


5215 Torrance Blivd., Torrance, CA 90509 (213)540-5511 
Represented Nationally by ee 
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“IT know we 
have today’s 
most advanced 
inserting system!” 


John D. Nix 
Asst. Production Mgr./Press-Processing 
The Post and Courier—Charleston, S.C. 


“From the very first day we got good 
production,” says John Nix about his 
new inserting system—featuring the 
NP2299 inserter, ICON zone con- 
trol/repair and Gripper Conveyor. 
Yet that first day really didn’t surprise 
John. He admits, ‘We looked a long 
time. Two years! Nothing else com- 
pared with Harris Graphics.” And 
John’s 2 man who knows inserting. 
“When I got involved in the mail- 
room 20 years ago, all we had was a 
comics and maybe one or two inserts,” 
he recalls. ‘‘Since then, I’ve seen a lot 
of changes.” The most recent change: 
an entirely new mailroom. 


"We just got to the point where we 
had to put more pieces together in one 
pass...cut down on the time it takes 
too,” John states. Has Harris Graphics 
helped him achieve those goals? ‘‘I 
think it’s great!”’ John exclaims. ‘‘The 
combination of NP2299, ICON and 
Gripper Conveyor is an advancement 
in technology. The boss wanted us 

to buy what’s right. And I know we 
made the right decision.” So what’s 

the boss think? ‘The paper benefited 
immediately from the new Harris 
Graphics equipment,’ claims Joe 
Smoak, General Manager. “It has met, 
and often exceeded, our expectations.” 


If you expect a lot from an inserting 
system, then contact Roger Miller, 
Director of Sales—Newspaper 
Products, at (513) 278-2651. 


ae HARRIS" 
GRAPHICS 


BINDERY AND FORMS PRESS DIVISION 


4900 Webster Street 
Dayton, Ohio 45414 
(513) 278-2651 
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MARCH 

14-16—NENA Winter Convention, Westin Hotel, Boston. 

14-17—National Newspaper Association, Annual Government Affairs Con- 
ference, Hyatt Regency, Washington, D.C. 

15-17—Independent Free Papers of America, Spring Conference, St. Louis 
Airport Mariott Hotel. 

16-18—Foundation for American Communications, Environmental Issues in 
California: Setting the Nation's Agenda, Alsilomar Conference Cen- 
ter, Pacific Grove, Calif. 

16-18—National Conference on Advanced Investigative Methods for Jour- 
nalists, Sponsored by Indiana University School of Journalism—indi- 
anapolis, IU National Institute for Advanced Reporting, and National 
Investigative Reporters and Editors, University Place Conference 
Center and Hotel, Indianapolis. 

18-20—SNPA Newspaper Operations Conference and Trade Show, Hyatt 
Westshore Hotel, Tampa. 

19-21—American Association of Independent News Distributors, Spring 
Conference and Seminar, Mayflower Hotel, Washington, D.C. 

23-25—Society of Professional Journalists, Regional Convention, New 
Haven Park Plaza and Yale University. 

28-30—America East Operations Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 

30-31—Wisconsin News Photographers Association Convention, Contest 
and Seminar, Sheraton Hotel and Convention Center, Racine. 

31—Vermont Press Association/News Media/Criminal Justice Confer- 

ence, Trinity College, Burlington, Vt. 


APRIL 

3-6—American Society of Newspaper Editors, Convention, J.W. Marriott 
Hotel, Washington, D.C. 

4-6—Suburban Newspapers of America, Advertising Conference, Shera- 
ton Centre, Toronto. 

5—Vermont Press Association, Winter Meeting, Montpelier Hotel, Mont- 

pelier, Vt. 

6-8—Ohio News Photographers Association, Annual Convention, Hilton 
East, Columbus. 

22-25—National Research Council, Pier 60 Hotel, Fort Lauderdale. 


Seminars/Workshops/Clinics 


MARCH 
18-21—SNPA Foundation Seminar, Basic Computer Graphics, Pensacola, 
Fla. 
18-23—The Poynter Institute for Media Studies, News & Informational 
Graphics, St. Petersburg. 
18-23—American Press Institute, The Role of the Investigative Reporter, 
Reston, Va. 
21-22—NENA Workshop, Display Advertising Sales, Marriott Hotel, Pea- 
, Mass. 
22-23—Inland Press Foundation/Association, Classified Advertising Semi- 
nar, Indianapolis. 
23-25—Mid America Press Institute, Pagination and the New Technology, 
Clarion Hotel, St. Louis. 
25-30—American Press Insitute, Management of the Weekly Newspaper, 
Reston, Va. 
25-30—The Poynter Institute for Media Studies, Professional Ethics, St. 
Petersburg. 
28—NENA Workshop, Labor and Employment Law, Marriott Hotel, West- 
borough, Mass. 
29—NENA Opinion and Editorial Writing Workshop, Park West Hotel and 
Club, Marlborough, Mass. 
29—Gannett Center for Media Studies, Seminar, Update on AIDS Cover- 
age, Journalism Building, Columbia University, New York City. 
29-31—NPPA, 9th Annual Northern Short Course Workshop and Seminar in 
Contemporary Photojournalism, Sheraton Inn, Bradley Airport, Hart- 
ford, Conn. 
30—Vermont Press Association/New England Press Association,.Small 
Newspaper Production, Hanover Inn, N.H. 
30-31—Colorado State University Seminar for Colorado Newspaper Writers 
on Special Projects and Feature Reporting, Sponsored by the Gan- 
nett Foundation, Fort Collins, Colo. 
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The 4th Estate 


By Doug Borgstedt 
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About Awards 


Broun Award. Reporters Miranda Ewell and David 
Schrieberg of the San Jose (Calif.) Mercury News 
received the $1,000 Heywood Broun Award of the News- 
paper Guild for a series about the plight of defendants and 
witnesses who must rely on interpreters to speak for them 
in court. The award is named for the Guild’s founding 
president, a newspaper columnist in the 1920s and 1930s 
who frequently wrote about the underprivileged. 





Top carriers in California. Six young newspaper carriers 
judged to be tops in the state by the California Newspaper 
Carrier Foundation were honored at the recent California 
Newspaper Publishers Association convention in Coro- 
nado. 

Two of the honorees, Katrina Sparlin of the Hanford 
Sentinel and Teresa Bernal of the Bakersfield Californian, 
received $1,000 scholarship grants. 

The group, whose ages range from 13 to 17, also 
included Robert Rookhuyzen, Riverside Press-Enter- 
prise; Karen Kwong, San Francisco Examiner; Jonathan 
Yu, San Pedro News-Pilot; and Stepen Toth, Santa 
Monica Outlook. All six received plaques. 

The Foundation was founded in 1946 by publishers and 
circulation managers to “foster and cultivate the social, 
educational and business relations of carriers,” improve 
their standards of efficiency, encourage their educational 
aspirations and act as a clearinghouse for information 
affecting them. 


News Enterprise Award. Reporters Jeff Taylor, Jon Pet- 
terson, and Mark Bocchetti of the Kansas City Times 
have won the 1990 Burton W. Marvin Kansas News Enter- 
prise Award for their investigation into the Kansas Racing 
Commission’s oversight of dog and horse racing. The 
award, judged by faculty members of the William Allen 
White School of Journalism and Mass Communications at 
the University of Kansas, is named for the first dean of the 
KU journalism school. 
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These days, real growth is hard to come by. 


You can't afford to rely solely on expanding your 
customer base. Instead, you have to cut waste and 
boost efficiency while you give existing customers the 
highest level of service. 

The quality of that service can often hinge on 
product distribution. 

Growing demand for on-time delivery, the need 
for new technology, and scarce labor —all take time and 
money that could go to your core business. 

Make transportation your edge. Consider Ryder 
Distribution Resources. Here's a way to make 
distribution work for you with the help of experts 
who make it their only business. 


First we meet with you to pinpoint your needs. Next 
we design the right solution. Then together, we make it work. 
Ryder builds a complete distribution system that you control 
and we manage. 

Your customers get better service and you get to 
concentrate on your core business. And in many cases, 
you'll actually /ower your total distribution costs. 

If this sounds like your kind of 
thinking, call 
1-800-446-5511, 

Ext. 150. We'll help 
you deliver top 
quality, right down 
to the bottom line. 
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Ferdinand C. Teubner, Publisher Publisher, Chairman of the Board, 1912-1959 


Charter Member 
The Audit Bureau 
Audit of Circulations ABP 
Bureau Member 
American Newspaper ANPA 


Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 





P.O. promotes direct mail 


It is astonishing that the United States Postal Service, under the 
authority of the assistant postmaster general for marketing and 
communications, would encourage businesses from coast to coast “to 
shift advertising dollars from newspapers, spot television and local 
radio to direct mail.” He wrote in the January Postal Leader: “We’re 
going to show them how a well-targeted mail campaign costs less 
than the competition and can produce more measurable results.” 

Peter Eichorn, the p.o. official, apologized for and retraced his 
“inappropriate” remark, and it has been announced that he has left 
the postal service. But what is more astonishing than the original 
media bias from a postal service that is supposed to be impartial 
about its customers, is that the p.o. is proceeding with its direct mail 
campaign. 

A p.o. spokesperson alibied that the direct mail campaign, de- 
signed to increase postal revenues, never used the language attri- 
buted to Eichorn in his newsletter. That is no excuse. 

The p.o. is deliberately promoting one advertising medium over 
another, which it should not be doing. Of course, direct mail groups 
are elated at this show of favoritism but other media groups are 
within their rights to demand a congressional investigation of this 
blatant bias by what is supposed to be a common carrier. 


Screwy laws 


The statute books of the various states must be filled with screwy 
laws affecting the press the reasons for which have been long forgot- 
ten, which make no sense in today’s environment and which therefore 
should be rescinded. Two of them have just conte to our attention. 

Last week we reported on a Florida law which makes it a first- 
degree misdemeanor for a writer or a publisher to make accusations 
of immoral conduct against a person unless the article contains “in full 
the true name of the person intended to be charged with the commis- 
sion of such acts of immorality.” This was invoked against a small 
town weekly which accused a police officer named “Roy” of “lies, 
threats and theft.” Everybody in town probably knows who Roy 
is — the state attorney’s action now makes it a certainty. 

This week we learn of a 1901 statute in North Carolina under which 
a person whose letter-to-the-editor was published in the local weekly 
and who was arrested and charged with a misdemeanor for giving 
false information to a newspaper editor who published it. The police 
chief, whom it concerned, said it was false, so the arrest followed. No 
more questions, please. 

We hope these laws will be rescinded. They suggest that state 
press associations might make a search of the statutes in their areas 
to dig out and change similar laws before they are also abused. 


The Trump affair 


A recital of the quantities of newsprint and airtime that have been 
devoted to the affairs of Donald Trump, written by Edwin Diamond 
in New York magazine, was headlined “Bonfire of the Inanities,” 
which about says it all. 
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Letters to the Editor 





Taking a chance 


RE: Missouri sales tax compromise 
(E&P, Feb. 24, 1990). 

Publishers in Missouri, or else- 
where, who follow the advice of that 
state’s revenue director, Duane Ben- 
ton, are taking a big chance. 

Benton has noted that if publishers 
are the folks who fix the price of the 
newspaper, it makes them responsi- 
ble for collecting and paying the tax, 
thus taking the burden off carriers. 

However, we all need to remember 
that newspapers operate under the 
convenient fiction that carriers are 
independent contractors, buying at 
wholesale and selling at retail. 

If the publisher “fixes” the price of 
the paper as delivered, two things can 
happen: 

1. The paper can be subject to an 
antitrust suit for price-fixing, since 
theoretically the retail price is set by 
those “independent” carriers, or, 

2. The Internal Revenue Service, 
which already mistrusts the idea that 
carriers are in fact independent, will 
consider them employees and tax the 
newspaper accordingly, which means 
paying Social Security tax, withhold- 
ing income taxes, and putting the car- 
riers under the unemployment and 
workers’ comp laws. 

Actually, it is time for newspapers 
to stop treating the carriers as inde- 
pendent, make them employees, pay 
them what the job is worth, control 


Ownership changes 


Lee Enterprises Inc., Davenport, 
lowa, has signed an agreement to pur- 
chase the Rapid City (S.D.) Journal 
from Cowles Media Co. for $45 mil- 
lion. The deal is tentatively scheduled 
to close March 29. Cowles has owned 
the 35,800-circulation (36,600 Sun- 
day) paper since 1964. 


* * * 

The 25,000-circulation weekly 
Journal of Lakewood, Wash., has 
been sold by Vincent Troccoli to 
Whidbey Press Inc. of Oak Harbor, 
Wash. 

John Fournier of Fournier Media 
Services, Bend, Ore., acted as con- 
sultant to Whidbey Press. 


* * 

Capital Cities/ABC Inc., New York 
City, has acquired the Pennysaver of 
Cape Cod, Mashpee, Mass., which 
publishes eight contiguous weekly 
tabloids with a total free circulation of 
123,545. 


(Continued on page 31) 
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their work in detail, and make sure 
that falling penetration becomes ris- 
ing penetration. 


BRUCE ELLISON 
Augusta, Maine 


Mortified 


As an advertising sales manager, I 
was mortified by the E&P story 
“Publisher urges boycott of non- 
advertiser” (Feb. 10, page 14). 

The story reports: “Publisher Tip- 
pen Davidson said in the memo the 
reason Sam’s can offer discounted 
prices is because it does not 
advertise .. . The discount basis 
comes from not advertising — that is, 
the advertising budget, instead 
of being used, is credited back to 
the prices. This sometimes pro- 
duces lower prices than the competi- 
tion...” 

As any “Advertising 101” student 
should know, advertising is a form of 
information for consumers, which is 
designed to increase total sales. 
Greater volume should lead to overall 
lower prices. If a store can reduce 
prices by not advertising, then they 
should do it, and more power to them. 
They may have lower prices, it is just 
customers they will lack. 

To further suspend disbelief, we 
are informed that the store in question 
is basically a wholesale operation that 


is not open to the general public — 
and that they do advertise using 
direct marketing. 

Shame on this publisher for so mis- 
understanding advertising and further 
shame for infringing on the freedom of 
choice of his employees and warping 
the relationship between the newspa- 
per and the community. 


MICHAEL SCHMIDT 
(Schmidt is sales manager, culture, 


entertainment and restaurants at the 
Washington Post.) 





Chapter 11 filed 


The publisher of several business 
journals in Connecticut, Massa- 
chusetts and Rhode Island filed for 
protection from creditors under the 
federal bankruptcy code. 

The company, Associated Media 
Corp., is headed by Jay A. Shaw, a 
former publisher of the Greenwich 
(Conn.) Time and The Advocate in 
Stamford, Conn. It listed liabilities of 
$9.5 million and assets of $56,000. 

In a statement before the Chapter 
11 filing, the company said it was 
negotiating “to sell a significant 
equity interest” to Sage Equities Inc.., 
| a private investment firm in Stam- 

ford. 





— AP 





We Live in New York, 
Work in Iowa 


... at the Ames Daily Tribune, Cedar Rapids Gazette, 
Quad City Times, Des Moines Register, 
Mason City Globe-Gazette, Cedar Valley Times ... 
and more than 600 papers of all sizes in the U.S. and abroad. 
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For details, call John Brewer at 212-556-1927. 











AMERICA* EAST 


MARCH 28-30, 1990, HERSHEY, PENNSYLVANIA 


This coming March 28-30, thousands of newspaper equipment buyers 
will head to Hershey, PA for the AMERICA EAST OPERATIONS Confer- 
ence. It is the largest regional trade show of newspaper equipment held 
in the U.S.... and E&P will be there! 


E&P will have extra distribution of our March 24 issue at the conference 
and therefore in the hands of key buyers representing newspapers in 11 
regional states. It is the “tech” pages of E&P that these buyers turn to 
read about new, beneficial and innovative developments in newspaper- 
ing. E&P is a familiar sight to these newspaper industry people and the 
best possible vehicle for your advertising message. 


Your ad message in every issue of E&P is important and it will be espe- 
cially so in our “at the show” March 24th issue! Use your ad space to 
show the buyers the products you have to offer, invite them to your 
booth or simply welcome them to the show! You can even use this 
space to invite them to visit you at the uncoming ANPA/TEC Show in 
Las Vegas, June 16-20. 


Remember, your ad in E&P’s March 24th issue will reach important 
buyers and decision makers both at the show and not at the show. You 
may not be able to see everyone at the conference but with your ad in 
E&P, everyone will be sure to see you! 


DEADLINES FOR MARCH 24 ISSUE: 
Space-March 14 Material-March 16 


CALL YOUR ADVERTISING REPRESENTATIVE 
AND RESERVE YOUR SPACE TODAY! 


New York Chicago Los Angeles San Francisco Toronto 
212 * 675 * 4380 312 * 641 * 0041 213 + 382 * 6346 415 * 421 + 7950 416 * 833 * 6200 


iy Editor & Publisher AP £) «. 
11 West 19th Street * New York. N.Y. 10011 + 212675 4380 ANPA Bureau 
FAX# 212 929 1259 
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What a decade! 


Newspaper stocks were stars in the ‘80s; 
Editor & Publisher Stock Index vaults 465% 


By Neil Nordby 
President, Nordby International 


It was the best of times. It was the 
worst of times. More often than not, it 
was the best of times. 

While this introduction conjures up 
images of Dickens’ A Tale of Two 
Cities, it also sums up investors’ feel- 
ings toward the stock market in the 
1980s. Who can ever forget the mar- 
ket’s meteoric rise to record heights 
in the summer of 1987, followed by 
Black Monday when the Dow indus- 
trials spiraled 508 points lower and 
ushered in fears of a recession? 

For investors in publishing stocks, 
it truly was the best of times last 
decade, as the Editor & Publisher 
Index on Page 8 clearly reveals. 

The bottom line for the 10-year 
trading session: our indicator of 
newspaper publishers stormed ahead 
1631.16 points, or 464.53%, en route 
to a close of 1982.30 at decade’s end. 
In doing so, the Editor & Publisher 
Stock Index outpaced its widely 
monitored, broader-based brethren, 
the Dow Jones Industrial Average 
and the Standard & Poor’s 500-Stock 
Index, which gained 240.80% and 
240.10%, respectively. 

In fact, of the 10 newspaper 
publishers that were publicly held on 
Jan. 2, 1980, gainers whitewashed los- 
ers by a 10 to 0 count, highlighting the 
bullish performance of the newspaper 
industry during one of Wall Street’s 
most profitable and prolific periods. 

With this as a backdrop, let us take 
a look back at the last decade in the 
newspaper industry. 

Decade’s top performers 

The grand prix for publishing 
stocks in the 1980s went to the 
Washington Post Co., which mounted 
a hefty 1,295% advance en route to a 
close of $282.50 on Jan. 2, 1990 — up 
from $20.25 on Jan. 2, 1980 (adjusted 
for splits). 


The reason: explosive earnings 
growth, which escalated from $2.44 a 
share in 1980 to $14.31 a share at the 
time of this report. Why the strong 
earnings growth? The company gen- 
erates tremendous cash flow, thanks 
to strong sales from: its newspaper 
unit, Newsweek magazine, four tele- 
vision stations, and more than 50 
cable tv systems serving 400,000 sub- 
scribers. 

The result: Washington Post was 
the largest-percentage-gaining pub- 
lishing stock in the ’80s. 

Another strong performer in the 
80s was Capital Cities/ABC, which 
chaiked up impressive earnings 
growth of its own, and with strong 
earnings growth comes a strong stock 
price. 

For the 10-year period, Cap Cities/ 
ABC escalated $521 a share, or 
1,097%, from $47.50 to $521, a 10- 
bagger, as Fidelity Magellan mutual 
fund manager Peter Lynch would say. 





In fashion similar to Washington 
Post, Cap Cities/ABC watched its 
earnings per share catapult from 
$10.87 in 1985 to its present figure of 
$24.85 a share. 


As a result, Capital Cities/ABC — 
which were two separate entities 
when the decade began, if you'll 
remember — was the largest-dollar- 
gainer of the lot, but that is to be 
expected when a company does not 
split its stock during the entire 
decade. What is more, Capital Cities/ 
ABC was the second-largest percen- 
tage-gainer of the lot, up 1,097%. 


Another statistic highlights the 
company’s strong growth last decade: 
Cap Cities/ABC has the largest mar- 
ket captilization (i.e., shares out- 
standing multiplied by closing stock 
price) of all the media concerns in our 
portfolio. In other words, Cap Cities/ 
ABC is the largest company in our 
accompanying financial barometer, 

(Continued on page 8) 











NEWSPAPER STOCKS AS A GROUP 
TEN YEAR TREND 
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sporting a market value of over $10.2 
billion. 


In comparison, Gannett weighs in 
next at just over $7 billion in market 
value, while Times Mirror is the third- 
largest publisher with a $4.8-billion 
market cap. 

Other newspapers posting strong 
results for shareholders last decade 
include: 

@ New York Times Co. which, like 





the Washington Post, diversified into 
broadcast and cable tv and magazine 
publishing. The strategy paid off 
handsomely as New York Times 
stock soared 617% for the !9-year 
period to finish at $27.50. 

@ Quebecor finished the ’80s as the 
fourth-largest percentage-gainer, 
tacking on just over 593% to conclude 
matters at $13. 

@ And Dow Jones rounded out the 
top five publishers, as its stock price 
expanded 407% to $33.75. 

The common denominator for 
investors in the top five finishers: A 
long-term approach to investing can 
be tremendously fruitful, especially 





when one compares the results of 
newspaper stocks with the Dow 
industrials and S&P 500 over a 10- 
year span. 


Six chains went public in the ’80s 


The ’80s also spawned the initial 
public offering of six newspaper con- 
cerns: 


@ Central Newspapers, publisher 
of the Arizona Republic and Phoenix 
Gazette, the Arizona Business 
Gazette, the Indianapolis Star and 
News, plus three other dailies in 
Indiana, extended its initial public 
offering in 1988, as it sold 3.9 million 
shares at $21 each. 
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@ E.W. Scripps followed suit, as it 
sold 8 million shares at $16 each in 
June 1988. 

@ McClatchy Newspapers, which 
publishes dailies in California, 
Washington and Alaska, came public 
in February of 1988, selling 2.4 million 
shares at $16.50 each. 

@ Park Communications had its ini- 
tial public offering in October of 1983, 
when it sold 1 million shares at $19. 

@ Tribune Co. also went public in 
1983, offering 7.7 million shares for 
$13.38 each. 

@ And Pulitzer Publishing sold 1.6 
million common shares at $27.50 in 
December of 1986. 

(Affiliated Publications, which did 
trade in 1980, completed a restructur- 
ing last year, and thus the 1980 stock 
price is not comparable with its cur- 
rent value.) 

What is in store for the ’90s? 


What will the ’90s hoid in store for 





newspaper publishers? As we start 
the new year and decade, newspaper 
stocks are not too popular on Wall 
Street. 

The industry’s sharp cycles and 
expectations of slower growth have 
prompted investors in media con- 
cerns to look to the electronic side of 
the ledger for earnings growth vs. the 
daily printed page. 

Toss in nervousness over the health 
of the nation’s economy — not to 
mention some very sickly current 
economic conditions in the Northeast 
and Southwest — and you have a 
very inauspicious environment for 
newspaper stocks as the new decade 
unfolds. 

So where will the growth come 
from for the nation’s newspaper 
chains? The following are some of the 
options that exist, of which only two 
are viable. 

(1) Circulate more papers and/or 
raise prices. These are difficult 





options at best, especially in light of 
the tremendous competition from 
electronic media. 

(2) Reduce costs. That is an ongoing 
practice at every paper, and one that 
will moderately impact earnings, but 
probably is not a vehicle for signifi- 
cant long-term growth. 

(3) Acquisitions. This certainly was 
popular in the ’80s and will continue 
to help with expansion in the 90s, but 
will not necessarily be felt on the bot- 
tom line. 

(4) Expand into new markets (i.e., 
diversify into other media outlets). 
This is the most promising avenue of 
growth, as Washington Post, Capital 
Cities/ABC and New York Times 
have shown. In other words, diversi- 
fication can smooth sharp cycles and 
is a key to earnings growth this 
decade, as it proved to be in the ’80s. 
— Copyright Nordby International, 
providers of customized stock data to 
the publishing industry. 


Modest growth in ’89 


Publicly held newspaper companies issue year-end reports 


The publicly held newspaper companies closed out 1989 
with modest growth in earnings, reflecting the no-volume- 
growth situation with advertising. Revenue increases 
tended to be in line with rate increases, and the companies 
looked to lower newsprint costs and holding 
down expenses as the avenue to earnings improve- 
ments. 

The New York Times Co. and Dow Jones & Co. con- 
tinued to suffer from the decline in advertising in the New 
York market. Both companies reported net income 
increases but, with extraordinary items excluded, their net 
incomes from continuing operations dropped. 

A.H. Belo Corp., however, saw its earnings climb 
sharply as the Dallas economy recovers from its long 
slump. 


_ Affiliated Publications 


Affiliated Publications, publisher of the Boston Globe, 
reported its fourth-quarter earnings from continuing oper- 
ations came to $13.8 million, or 20¢ per share, in 
1989, versus $14.2 million, or 20¢ per share, in 
1988. 

Revenues for the period improved to $147.7 million 
from $137 million. 

For the year, revenues were $542.1 million, compared 
with $534.2 million in 1988. Income from continuing oper- 
ations for the year was $43.6 million, or 63¢ per 
share, versus $52 million, or 75¢ per share in 
1988. 

Income from continuing operations excludes charges 
related to Affiliated’s share of losses from its former 
investment in McCaw Cellular Communications. Also 
excluded are costs related to the restructuring of that 
investment, effective May 31, 1989. Net income, which 
includes such charges, for the fourth quarter of 1989 was 
$13.5 million, versus a net loss of $29.5 million in 1988. Net 
income for the year was $16.4 million, compared with a net 
loss in 1988 of $80.9 million. 





A.H. Belo Corp. 

A.H. Belo Corp. of Dallas said its fourth-quarter net 
income was $8.3 million, or 41¢ per share, versus $2.5 
million, or 12¢ per share, the prior year. 

Revenue for the quarter came to $115.2 million, up from 
$105.6 million in the 1988 period. 

For the full year, earnings totaled $23.4 million, or $1.16 
per share, compared with $101.1 million, or 51¢ per share, 
in 1988. Revenues for the year rose to $417.1 million from 
$385.4 million. 

The 1988 fourth-quarter and full-year results included a 
write-down of syndicated programming totaling $6.1 mil- 
lion pretax, which reduced earnings by $4 million. 

Publishing revenues in the fourth quarter, principally at 
the Dallas Morning News, were $65.1 million, up from $59 
million in 1988. Revenue increases were the result of 
growth in daily and Sunday circulation and contin- 
ued strength in both retail and classified advertis- 
ing. 

The company in general benefited in 1989 from a 
resurgence in the Southwest economy, which spurred 
advertising gains. 

Cowles Media 


Minneapolis-based Cowles Media said its net earnings 
for its third fiscal quarter, ended Dec. 30, 1989, were $2.5 
million, or 97¢ per share, compared with $3.4 million, or 
$1.33 per share, for the same period a year ago. 

Revenues in the quarter increased to $85.2 million from 
$79.4 million. 

The principal factor accounting for the decline was a 
one-time cost of $2.3 million related to a recently signed 
agreement between the Twin Cities Star Tribune and the 
Newspaper Guild. 

For the first nine months of the fiscal year, net earnings 
were $9.8 million, or $3.88 per share, compared with $10.2 
million, or $4.04 per share. Revenues for the three-quar- 

(Continued on page 10) 
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ters came tv $250.9 million, up from $236.6 million a year 
earlier. 
Dow Jones & Co. 

Dow Jones & Co. reported that its net income for 1989 
rose to $317 million, or $3.15 a share, up from $228.2 
million, or $2.35 a share, a year earlier. 

Revenue in 1989 was $1.69 billion, up from $1.6 billion in 
1988 

Net income in 1989 included a non-recurring gain of 
$164.1 million, or $1.63 a share, and 1988’s net income 
included a one-time gain of $68 million or 71¢ per share. 
Excluding the non-recurring gains, which resulted from 
sales of investments, net income was $152.8 million, or 
$1.52 a share, in 1989, down from $160.1 million, or $1.65 
per share, a year earlier. 

The decline in net income for the year, when non-recur- 
ring gains are excluded, was largely due to losses at the 
company’s Telerate Inc. subsidiary and lower operating 
income at the business publications and community news- 
paper segments. 

Net income in the fourth quarter ended Dec. 31, 1989, 
was $39.8 million, or 39¢ a share, down from $43.1 million, 
or 43¢ a share, in the comparable period a year earlier. 

Fourth-quarter revenues increased to $439.3 million 
from $413 million. 

Operating income at the business publications segment, 
which includes the Wall Street Journal, fell 11.4% in 1989 
to $100 million on revenues of $753.1 million. For the 
fourth quarter, however, operating income increased 
4.1% to $29.8 million on a 2.5% revenue gain to $199 
million. 

The income decline for the segment reflected weak 
financial advertising. Advertising linage at the Journal fell 
8% in 1989. 

The community newspapers segment, which consists of 
the Ottaway Newspapers group, reported its 1989 operat- 
ing income declined 8% to $40 million. Revenue in 1989 
decreased 3% due to weak classified advertising. 


Gannett Co. 
Gannett Co. saw its fourth-quarter net income increase 


to $127.4 million, or 79¢ per share, in 1989 from $117.8 . 


million, or 73¢ per share, a year earlier. 

Operating revenues in the quarter improved to $968.6 
million from $905.3 million in 1988. 

For the full year, net income increased in 1989 to $397.5 
million, or $2.47 a share, from $364.5 million, or $2.26 a 
share. Revenues for the year rose to $3.5 billion from $3.3 
billion. 

Newspaper earnings improved during the quarter, and 
ad volume was up 3%, including the effect of an additional 
week of operations in the 1989 period. 

Daily circulation of the company’s newspapers was 
even with last year, but Sunday circulation was higher. 

Advertising pages in USA Today totaled 1,113 in the 
quarter, compared with 1,132 in 1988. Because of rate 
adjustments and increased readership, ad revenues at 
USA Today gained 13% in the quarter and in the year. 

Knight-Ridder Inc. 

Knight-Ridder Inc. had net income of $62 million, or 
$1.18 per share, in the fourth quarter of 1989 versus net 
income of $45.6 million, or 82¢ per share, in the 1988 
period. Revenues in the quarter came to $607.8 million, up 
from $574.7 million. 

The 1989 fourth-quarter results included a gain on a sale 


of $7.2 million, or 13¢ per share. 

For the full year, Knight-Ridder earned $247.2 million, 
or $4.71 per share, versus $156.4 million, or $2.76 per 
share. The 1989 results included a gain from the sale of 
— television stations for $66.9 million, or $1.27 per 
share. 

The newspaper division earned an annual operating 
profit of $437.6 million, versus $299.7 million a year ear- 
lier. For the fourth quarter, the division’s operating profit 
was $109.6 million, up from $86.9 million in 1988. Total 
newspaper division revenue for the year rose to $1.99 
billion in 1989 from $1.92 billion in 1988. 

The newspaper division’s results were boosted by an 
improved performance by the Miami Herald and weaker 
newsprint prices. The company also charged $13 million to 
its 1988 fourth-quarter results for severance expenses 
related to the Detroit joint operating agreement. 

The company noted that 1989 will be its last year of 
losses in Detroit now that the JOA between its Detroit 
Free Press and Gannett’s Detroit News is in effect. 

Lee Enterprises 

Lee Enterprises of Davenport, Iowa, reported its net 
income for the first fiscal quarter came to $11.3 million, or 
46¢ per share, compared with $11.1 million, or 44¢ per 
share, for the first quarter a year ago. 

Revenues in the quarter improved to $73.1 million from 
$70.1 million. 

Newspapers and shoppers showed small revenue gains 
in the quarter, Lee said. 

McClatchy Newspapers 

Sacramento-based McClatchy Newspapers reported its 
fourth-quarter net income in 1989 rose to $10.3 million, 
or 36¢ per share, versus $9.5 million, or 33¢ per share, a 
year earlier. 

Revenues for the quarter increased to $101.6 million 
from $94.6 million. Advertising revenues were up 7.4% to 
$81.3 million. The gain in ad revenues was due to modest 
growth in ad volume and rate increases implemented in 
earlier quarters. 

Circulation revenues in the quarter, led by the Sac- 
ramento Bee, increased 9.3% to $16.3 million. 

For the full year, net income increased to $33.9 million, 
or $1.19 per share, from $28.8 million, or $1.02 per share. 

Revenues for the year rose to $380.8 million from $355.8 
million. 

Media General 

Richmond-based Media General reported 1989 net 
income of $20.7 million, or 80¢ per share, compared with 
net income of $8.8 million, or 31¢ per share, in 1988. 

Revenues for the year came to $606 million, compared 
with 1988 revenues of $756 million, which included $137 
million from operations sold and discontinued at year-end 
1988. 

In February 1990 Media General settled its lawsuit 
against William B. Tanner and others. Following the set- 
tlement, Media General recorded non-recurring pretax 
charges of $10.3 million ($6.5 million after-tax), or 25¢ per 
share, involving costs and expenses related to the lawsuit 
which are no longer considered recoverable. 

The $10.3-million pretax charge is included in the 1989 
full-year and fourth-quarter results, along with other year- 
end charges totaling $9.5 million after-tax, or 37¢ per 
share, which include a write-off of discontinued printing 
equipment and revisions to certain estimated liabilities 
and reserves. 

Also reflected in 1989 net income is a gain of $5.7 
million, or 22¢ per share, from the sale of a newsprint mill 
last March, and a gain of $9.9 million, or 38¢ per share, 
relating to the company’s equity in a gain from the sale of a 
newspaper by Garden State Newspapers. Excluding the 
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$6.5-million after-tax charge, net income in 1988 would 
have been $27.2 million, or $1.05 per share. 

Net income in 1988 included a special non-recurring 
charge of $41.5 million after taxes, or $1.44 per share, 
principally related to the divestiture of the broadcast ser- 
vices operations, as well as write-downs related to televi- 
sion and weekly newspaper units. 

Also reflected in 1988 net income was a gain of $4.5 


million from the sale of a Garden State newspaper, which - 


was partially offset by $2.3 million spent on a proxy 
contest. Excluding the $41.5-million special charge, net 
income in 1988 would have been $50.3 million, or $1.75 per 
share. 

Revenues for the fourth quarter of 1989 were $165 
million, down from $191 million the previous year, which 
included $33 million from discontinued operations. 

As a result of the special charge and other adjustments, 
Media General reported a 1989 fourth-quarter loss of $1.2 
million, or $0.04 per share. Excluding the special charge, 
net income for the quarter would have been $5.3 million, 
or 21¢ per share. 

Newspaper revenues for the year were down slightly, to 
$298.1 million in 1989 from $298.9 million in 1988. News- 
paper operating profits were up, to $24.7 million in 1989 
from $23.2 million a year earlier. 

For the fourth quarter, newspaper revenues were off 
slightly to $77.8 million from $77.9 million. 

Multimedia Inc. 


Multimedia Inc. had net earnings in the fourth quarter of 
1989 of $15.5 million, or $1.25 per share, on revenues of 
$122.5 million. 

In the 1988 period, net earnings were $13.1 million, or 
$1.07 a share, on revenues of $117.4 million. 

For the year, net earnings in 1989 came to $38.7 million, 
or $3.11 per share, on revenues of $462.7 million. In 1988, 
net earnings totaled $26.9 million, or $2.20 per share, on 
revenues of $439.6 million. 

Operating profit in 1989 increased by 11% to $163.7 
million, and operating cash flow grew by 10% to $195 
million. 

New York Times Co. 


The New York Times Co. reported its net income for 
1989 rose to $266.6 million, or $3.39 per share, compared 
with $167.7 million, or $2.08 per share, in 1988. Results 
from 1989 include an after-tax gain of $193.3 million, or 
$2.46 per share, on the sale of the company’s cable televi- 
sion system. 

Revenues for the year improved to $1.78 billion from 
$1.7 billion. 

Income from continuing operations for the year 
declined to $68.2 million, or 87¢ per share, from $161 
million, or $2 per share, from 1988. 

The company reported a 1989 fourth-quarter net loss of 
$19 million, or 24¢ per share, compared with net income of 
$50.4 million, or 64¢ per share, in the fourth quarter of 
1988. 

Revenues for the quarter were $470.2 million, compared 
with $450 million in the 1988 period. 

The decline in 1989 earnings from continuing operations 
for both the quarter and the year was primarily attributable 
to a weakness in the New York region’s economy, which 
affected ad linage at the New York Times and three factors: 
a fourth-quarter charge of 57¢ per share for a valuation 
reserve against the company’s investment in a forest pro- 
ducts group and for costs from voluntary union buyouts; 
an 18¢-per-share reduction for the year from the restruc- 
turing of magazine acquisitions; and a litigation settlement 
with independent home-delivery dealers that amounted to 
3¢ per share. 

Excluding these factors, earnings from continuing oper- 


ations would have been 47¢ in the quarter and $1.65 for the 
year. 

Operating profits of the newspaper group, including the 

Times, dropped to $25.1 million in the fourth quarter from 
$68.5 million in 1988. Revenues improved slightly to 
$375.2 million from $367.3 million. 
_ The decline was related primarily to a drop in advertis- 
ing linage at the Times, the $30 million spent on union 
buyouts, and the settlement with the independent route- 
dealers. 

A strong performance by the regional newspapers, 
lower newsprint costs and cost controls all had a positive 
impact on newspaper results. 

Park Communications 


Park Communications reported its net income for 1989 
declined to $18.7 million, or 91¢ per share, from $19.1 
million, or 92¢ per share, in 1988. 

Revenue for 1989 rose to $163.1 million from $160.4 
million. 

Operating cash flow for the year improved slightly to 
$32.4 million in 1989 from $32.3 million in 1988. 

For the quarter, net income was $6.2 million, or 30¢ per 
share, in 1989 compared with $6.4 million, or 31¢ per 
share, in 1988. 

Revenue for the quarter rose to $44 million from $43 
million. 

Fourth-quarter operating cash flow dipped to $9.5 mil- 
lion in 1989 from $9.6 million in 1988. 

Pulitzer Publishing Co. 


Pulitzer Publishing Co. of St. Louis said its net income 
for the fourth quarter of 1989 increased to $18.2 million, or 
$1.74 per share, from $7.7 million, or 73¢ per share, in the 
1988 period. The increase was attributable to a net gain of 
$12.7 million, or $1.22 per share, from the sale of WPTA- 
TV in Fort Wayne, Ind. 

Excluding the gain, fourth-quarter net income in 1989 
would have been $5.5 million, or 52¢ per share, a decrease 
of about 29% from 1988’s quarter. The decrease reflected 
lower profits at the St. Louis Post-Dispatch as a result of 
the competition with Ingersoll’s St. Louis Sun, which 
made its debut in September. 

Fourth-quarter revenues increased to $110.2 million 
from $106 million. 

Publishing revenues in the period rose 3.5% but, 
excluding the extra week in the fourth quarter, publishing 
revenues would have declined 3.1%. Publishing cash flow 
in the quarter dropped to $5.3 million from $8.6 million. 

The decline in publishing cash flow was attributed to the 
Post-Dispatch, where full-run advertising in the quarter 
declined 7.7%. The decrease in volume reflected both 
generally soft business conditions and the competition 
with the Sun, the company said. 

Expense increases, including sales promotion and 
early-retirement buyouts, also affected newspaper cash 
flow. 

Net income for the year increased to $31.4 million, or $3 
per share, from $19.6 million, or $1.88 per share, for 1988. 
Excluding the $12.7-million gain on the television station 
sale, net income would have been $18.7 million, or 
$1.78 per share. 

E.W. Scripps Co. 

E.W. Scripps Co. said its net income in 1989 increased 
to $89.3 million, $1.14 per share, from $70.1 million, or 93¢ 
per share, in 1988. Revenues rose to $1.27 billion from 
$1.21 billion. 

For the fourth quarter, net income in 1989 rose to $31 
million, or 40¢ per share, from $22.5 million, or 29¢ per 
share. Revenues rose to $346.3 million from $335.7 mil- 
lion. 


(Continued on page 30) 
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By George Garneau 


The Newhouse family, proprietors 
of the nation’s wealthiest privately 
owned publishing empire, has van- 
quished the Internal Revenue Service 
in a 10-year, $609-million legal dis- 
pute over inheritance taxes owed by 
the estate of patriarch Samuel I. New- 
house Sr. 

In a 100-page ruling Feb. 28, in one 
of the biggest tax cases ever, U.S. 
Tax Court Judge B. John Williams 
ruled decisively against the IRS. 

In dispute was the value, after his 
death in 1979, of Newhouse’s con- 
trolling but minority interest in 
closely held Advance Publications 
Inc. and Newhouse Broadcasting Inc. 
Their worth together — about $1.5 
billion — was not disputed. 

Williams ruled the founder’s stock, 
all Class A voting and Class B non- 
voting common shares, was worth 
$235.6 million /ess than the estate had 
originally filed for and far less than 
IRS’s $1.2-billion appraisal. 

Williams took the side of experts 
for the estate because family mem- 
bers owned 78% of the company in 
preferred stock, entitled to 78% of 
earnings, and because their owner- 
ship left in doubt whether a buyer of 
the controlling common shares would 
be able to take full ownership. 


“Because of the millions of dollars 
needed to buy the common stock of 
Advance, the prevailing high interest 
rates, and the inevitability of. 
litigation . . . no one would have 
been willing to make such a specula- 
tive investment,” at the price 
asserted by the government, Williams 
said. 

Calling IRS expert Joseph Banie- 
wicz’s $1.2-billion appraisal of 
Advance common stock “an aston- 
ishing proposition,” Williams dis- 
missed Baniewicz’s “subtraction” 
method — the combined value indi- 
vidual properties minus the value of 
the preferred shares equals the value 
of the common share — as “far too 
simplistic” and unsupported by 
expert witnesses. 


The decision means a tax bite of 
around $48 million, about what the 








The late S.I. Newhouse Sr. 


estate filed for in 1980 and has been 
paying. 

IRS wanted $657 million, based on 
its valuation. It had dropped earlier 
attempts to seek $305 million in penal- 
ties for alleged tax fraud. 

The U.S. government’s tax collec- 
tion agency had not decided whether 
to appeal. It has 90 days. 





Newhouse wins tax case 


Tax court judge says founder’s stock was worth $235.6 million less than 
the estate filed for and far less than IRS’s $1.2-billion appraisal 


That included most of the report by 
Baniewicz and the testimony of news- 
paper analyst John Morton, both of 
whom argued for a premium on con- 
trolling stock. 

The estate argued that because pre- 
ferred shareholders could block 
takeovers and were entitled to a 
majority of profits, all classes should 
be valued equally. 

The law calls for taxes to be paid on 
the amount a willing buyer would 
pay a willing seller. 

Williams fully accepted the 
methods and results of Newhouse 
experts, including Goldman, Sachs & 
Co. and Chemical Bank of New York. 

Gannett Co. Inc. vice president and 
acquisition expert Douglas McCork- 
indale and News Corp. chief execu- 
tive Rupert Murdoch testified for the 
estate that they would not have pur- 
chased Advance common shares 
without the preferred. 

“We are obviously pleased the 
decision does sustain in all respects 
the decision taken by the estate 
through the years,” said Newhouse 
attorney Peter Gould. “It was a per- 
fectly appropriate application of the 
willing-buyer-willing-seller rule that 
applies in estate tax cases.” 

Washington lawyer Albert Turkus 
argued for the estate. 





“We are obviously pleased the decision does 
sustain in all respects the decision taken by the estate 
through the years,” said Newhouse attorney Peter 


Gould. 





In 1980, Advance was the fourth | 


largest U.S. publishing company, 
with 50 newspapers, Condé Nast 
magazines and $475 million in 
retained earnings. 

The company now presided over by 
its founder’s sons, Samuel I. New- 
house Jr. and his brother Donald, was 
estimated by Forbes magazine last 
year to be worth $5.2 billion. 

At trial in January and February 
1989, Williams threw out much of the 
government’s case as “based on 
assumption without foundation.” 





While not an open door to challenge 
the IRS, the case demonstrates how 
hard it is for IRS to prove facts, said 
Washington tax lawyer George Mid- 
dleton, especially in media cases in 
which the government lacks access to 
industry experts. 

“The court gave no credit to the 
government’s analysis and took the 
taxpayer’s analysis as presented,” he 
stated. 

With tax courts increasingly willing 
to choose one side or the other, rather 

(Continued on page 31) 
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By Debra Gersh 


The “unwritten rule” among many 
columnists that they won’t attack one 
another does not apply to former New 
York City mayor and current New 
York Post columnist Edward I. Koch. 

“T intend to use my columns wher- 
ever I can to comment on other 
reporters and newspapers’ edito- 
rials . . . because there’s nobody 
that does that,” Koch said. “They 
get away with murder. Columnists 
reporters and editorial writers, 
nobody takes them on. There is sort 
of an unwritten rule amongst most of 
them that they won’t attack one 
another. That rule doesn’t apply to 
me, because I will take them on.” 

Koch began writing his column in 
January, shortly after he left office 
after 12 years as mayor. He signed on 
as columnist with the Post because 
“they called me,” and because he 
likes the Post and owner/publisher 
Peter Kalikow and agrees with the 
paper’s philosophy. 

“T wouldn’t consider the other 
papers,” he added. “I happen to 
think that [New York] Newsday’s got 
the most flaky editorial page in the 
city of New York, and the Daily News 
has the most maniacal. 

“The two papers with the steadiest, 
most intelligent editorial policies are, 
first, the [New York] Times, which is 
in a class by itself because it is the 
Times, and the superb editorial policy 
of the Post.” 

Koch is featured prominently in 
print and broadcast ads for the Post’s 
latest promotional contest. 

“They called me up and asked me 
whether [I would do the ads],” he 
said. “I didn’t charge them for that. 
After all, I want people to read the 
Post. I’m in there.” 

While mayor, Koch said he was 
often asked what he wanted to do 
when he left office. “My stock 
answer was, ‘I’d like to retire and 
become a member of the editorial 
board of the New York Times.’ Then 
I decided I’m not old enough to do 
that.” 

Recalling an incident on an elevator, 
when a reporter mentioned to Koch 
that he was now “one of us,” Koch 
said he wondered, “Do I have to like 








Ed Koch 


us?” 

“I don’t like many columnists,” he 
said. “I have found that there are 
maybe a dozen in this city who I have 
utter contempt for, because they use 
their columns not in a search for truth 


“YOUR SECOND 
CHANCE IS HERE!” 


Koch is featured prominently in print 
and broadcast ads for the Post’s latest 
promotional contest. 





Columnist Koch 


Former New York City mayor takes on rival journalists 
in his weekly writings for the New York Post 


but for sort of a political agenda. They 
are politicians with columns. They 
are not columnists, and I will be tak- 
ing them on.” 

Koch commented that he believes 
“my column and I are searching for 
the truth. There are lots of columnists 
who are not searching for the truth, 
who have a political agenda. I’m 
never going to run for political office 
again. I’m out of that. I gave 25 years 
of my life to public service. Writing 
the column is not my major source of 
income. I’m a practicing lawyer. . . 
That’s my major source of income. 

“Nevertheless, I want to be able to 
have an impact on society, and I think 
that the impact that I can have as a 
columnist is not as impacting as being 
mayor, but nevertheless not some- 
thing that one would dismiss.” 

When first considering whether to 
write the weekly column, Koch said 
he wondered if he would be able to 
“sustain the voice. A columnist 
should have a voice. Would I be able 
to sustain that? 

“When I wrote columns as mayor 
they were more educational. A lot of 
statistics went into the columns 
because I was sort of making a case. 
They weren’t philosophical,” he 
explained. “A columnist has to have 
his philosophy in his column and can- 
not rely on statistics because they 
bore people if they’re overwhelming. 
So I worried about that. 

“But I think I have found my voice. 
That’s what people tell me, that they 
like the columns and that they think 
they’re well done. I think they’re well 
done.” 

At election time, Koch said he will 
not use his column to endorse can- 
didates, “because I don’t think 
I should. I think that a colum- 
nist... ought not to be making 
political endorsements. 

“The people who don’t like me 
know that I’m honest — intellectu- 
ally and as a discipline,” he con- 
tinued. “They know that. Everybody 
knows that. So I won’t hesitate to 
take on people, whether they’re in my 
own party or other parties, whether 
they are passing friends, so to speak, 
and I’ve known them over the years, 
worked with them. 

(Continued on page 29) 
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Unions get aggressive in St. Louis 
Plan a byline strike and possibly ad and circulation boycotts 


By Staci Kramer 


Members of the St. Louis Post-Dis- 
patch unit of the Newspaper Guild 
have called a byline strike, scheduled 
to begin as E&P went to press this 
week. 

The byline strike comes a week 
after their contract expired and is 
scheduled to continue until a new 
contract is signed, according to Guild 
leaders. 

The 400-plus reporters, photogra- 
phers and artists in the Guild, which 
also represents employees in circula- 
tion and advertising, made the deci- 
sion on March 4 at a unit meeting. 

Herb Goodrick, executive secre- 
tary of the Guild, said the vote shows 
“that the reporters and photogra- 
phers are ashamed of the paper’s 
position and don’t want their names 
associated with it.” 

Although no timetable was set, the 
Guild also voted to distribute leaflets 
near outlets of major Post-Dispatch 
advertisers such as Famous Barr and 
Dillard’s department stores, and to 
begin a circulation boycott. Goodrick 
hinted at Easter, April 15, as the date 
for a circulation boycott to begin. 

Guild members authorized a strike 
last fall, but would vote again before 
walking out. 

Post-Dispatch publisher Nicholas 
Penniman IV said the company had 
agreed to abide by the terms of the 
expired contract. 

“The right to withhold bylines is in 
the contract,” he said. 

As for the economic actions the 
union plans to take, Penniman told a 
reporter covering the story for the 
Post-Dispatch that those actions 
would “border on immorality and 
would not be tolerated.” 

Penniman added, “It is inconceiv- 
able to me that the vast majority of 
decent men and women who work at 
the Post-Dispatch would condone or 
participate in such an action. One 
possible effect would be to encourage 
advertisers to try the non-union St. 
Louis Sun, the non-union suburban 
throwaways and the non-union junk 
mailers.” 

However, Penniman told E&P that 
a lockout had never been a considera- 
tion and was not now. He said he 
would not comment on other actions 





(Kramer is a free-lance writer.) 





the paper might take in the event of 
the Guild approaching advertisers or 
asking for a circulation boycott. 

The Guild and the paper have been 
negotiating a new contract since early 
January, but seem no closer to agree- 
ment than they were last fall when the 
union narrowly rejected the com- 
pany’s contract extension proposal. 

Among the sticking points: the 
company’s proposed two-tier wage 
system, a drug-testing proposal which 
has yet to be defined, and a so-called 
morality clause that could allow the 
company to refuse sick-leave benefits 





However, Penniman 
told E&P that a lockout 
had never been a 
consideration and was 
not now. 





to employees contracting AIDS 
through homosexual encounters or 
anyone with a venereal disease. Also 
at issue: a broad management rights 
article that union members say would 
allow the company “to be able to 





make all the rules.” 

Guild negotiations were scheduled 
to resume this week. Five unions, 
including the mailers and pressmen, 
are still negotiating. The pressmen 
voted March 2 to authorize a strike. 
Five unions, representing less than 
20% of the newspaper’s 1,300-plus 
union employees, agreed to contract 
extensions last fall. 

The company has been preparing 
for a strike for several months and has 
produced prototype 48-page issues 
prepared by management. It also has 
advertised for production and profes- 
sional employees to build its applica- 
tion pool. 

A similar aggressive management 
strategy is also taking place in New 
York City, where the Daily News is 
gearing up for a possible strike by 
union employees. Contracts for all 
Daily News unions expire the end of 
this month. 

Last Saturday, Daily News man- 
agement personnel also met to put 
together a prototype issue of the 
newspaper, but did not print it. 

Both newspaper managements are 
represented by the Nashville-based 
law firm of King & Ballow. 


Unions picket paper as 
non-union staff trains for its jobs 


About 150 employees of the Seattle 
(Wash.) Times picketed the newspa- 
per Feb. 25, protesting a training ses- 
sion in which non-union employees 
were being taught union-covered 
jobs. 

The protesting workers included 
members of the Pacific Northwest 
Newspaper Guild, the Graphic Com- 
munications International Union and 
the Communications Workers of 
America. 

Union leaders said the training ses- 
sion was to prepare for a possible 
strike if the Guild and CWA do not 
agree on new contracts this year. The 
graphic workers signed a five-year 
contract last fall. 

H. Mason Sizemore, president of 
the Times, said the newspaper has 
been conducting the sessions once or 
twice a year for 10 years to train non- 
union employees who would fill in at 
other jobs in the event of a strike. 





Sizemore said the Times hopes a 
strike does not occur, but has an obli- 
gation to print a daily paper if there 
were a work stoppage. — AP 


Capital Cities/ABC 
creates N.E. group 


To service and direct the marketing 
and human resource projects for 
Capital Cities/ABC’s 69 newspapers 
in Connecticut, Massachusetts and 
Rhode Island, the New England 
Newspaper Group has been formed. 

Thomas Hickey, former corporate 
marketing director for Imprint News- 
papers in West Hartford and Imprint 
Printing in North Haven, was named 
marketing director for the group. 

James Timpano, previously per- 
sonnel director at Imprint, was named 
personnel director for the New 
England group. 
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Multimillionaire Donald 
Trump’s marital problems 
bumped all world, national and 
city news stories off the front 
pages of New York City’s three 
tabloids for several days in a row 
during mid- and late-February. 

Not only were Trump’s affairs 
front-page news, but each paper 
devoted several up-front inside 
pages each day to the latest 
happenings relating to his rela- 
tionship with his wife Ivana 
and the “other woman” Marla 
Maples. 

Nelson Mandela’s release 
from a South African prison after 
several decades of incarceration 
was among those stories rele- 
gated to inside play. 

The Doug Borgstedt cartoon at 
right sizes up the situation. 
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Postal rate hikes proposed 
Second-class mail rates to rise 22%; third-class to increase by 20% 


By George Garneau 


Average prices for second-class 


mail will rise 22%, first-class 20% and 
third-class 18%, according to rates 
proposed by the U.S. Postal Service. 


The post office filed the 4,400-page 
request March 6 with the independent 
Postal Rate Commission. Higher 
rates are expected to take effect early 
in 1991. The PRC could adjust the 
proposed $7.2-billion-a-year hike and 
how it is paid. 

Postmaster General Anthony 








Frank conceded the increases were 
too high — 6% over inflation — and 
promised to “operate below infla- 
tion” to “pay back” the difference. 

A 25¢ first-class stamp would cost a 
nickel more. Rates for other classes 
vary, but clearly reward mailers who 
do more sorting and who conform to 
post office technology. 

Third-class direct mail advertisers, 
hardest hit two years ago, got off 
easiest, with some facing cheaper 
rates. 

National Newspaper Association 





general counsel Robert Brinkmann 
said the rates reflect “out-of-control 
costs” over two years and are “far 
more than they should be.” He 
pledged to hold Frank to his word 
about paying back increases that 
exceed inflation. 

Second-class out-of-county rates 
for newspapers would rise more than 
22%, Brinkmann said. Regular sec- 
ond-class saturation rates, applied to 
free papers, could see a decrease or 
small increase, depending on weight. 

(Continued on page 31) 
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ASNE announces 1989 Distinguished Writing Award winners 


Five journalists have been cited for 
outstanding writing in 1989 by the 
American Society of Newspaper Edi- 
tors, whose annual Distinguished 
Writing Awards are judged by leading 
newspaper editors. 

The winners were selected by a 
panel of 16 judges from more than 500 
entries. Each winner will receive a 
$2,500 cash prize during the ASNE 
annual convention April 3-6. 

The award for non-deadline writing 
went to Terrie Claflin, staff writer for 
the Medford (Ore.) Mail Tribune, for 
her series of four stories published 
over four months that chronicled the 
short life of a brain-damaged foster 
child, whose biological mother is a 
drug addict. 

The winner of the commentary/col- 
umn category was Diana Griego 
Erwin, a columnist for the Orange 
County (Calif.) Record, who was rec- 
ognized for columns that won the 
sympathy of the reader for the sub- 
jects of the columns, such as the one 
about a Hispanic laborer who encoun- 
tered difficulty getting a driver’s 
license because of his inability to 
speak English. 

For the second year in a row, 
Samuel Francis, deputy editorial page 
editor of the Washington (D.C) 
Times, was the winner for editorial 
writing, for editorials that not only 
focused on conservative themes but 
also chided conservatives for hypoc- 
risy regarding notorious sexual pecca- 
dilloes among the political right. 

Linnett Myers, a reporter for the 
Chicago Tribune, was honored for 
state and local government reporting 
for a three-part series reviewing the 
parade of people through Chicago’s 
Criminal Court system. 


Samuel Francis 





Diana Griego Erwin 


For his first-person account of Hur- 
ricane Hugo’s assault on Charleston, 
S.C., which gave a vivid picture of the 
force of the storm and the drama 
experienced by those who remained 
in the area while the hurricane hit, 
David Von Drehle, a reporter for the 
Miami (Fla.) Herald, received the 
award for deadline writing. 

The ASNE Writing Awards Board 
also cited runners-up in each of the 
five categories. They are: editorial 
writing, Tom Kelly, the Fort Lauder- 
dale (Fla.) News/Sun-Sentinel; non- 
deadline writing, Wil Haygood, the 
Boston Globe; commentary/column 
writing, Mike Levine, the Middle- 
town (N.Y.) Times Herald-Record; 
state and local government reporting, 
Mark Pazniokas, the Hartford 
(Conn.) Courant; and deadline writ- 
ing, Charles Wohlforth, the Anchor- 


Linnett Myers 





Terrie Claflin 


age (Alaska) Daily News. 

The ASNE board was chaired by 
John Driscoll, editor of the Boston 
Globe. Other editors who partici- 
pated in the selection of the 1989 win- 
ners were: N. Christian Anderson, 
Orange County Register; Richard 
Aregood, Philadelphia Daily News; 
Joann Byrd, Everett (Wash.) Herald; 
Judith Clabes, Kentucky Post, 
Covington; Linda Cunningham, Par- 
sippany (N.J.) Daily Record; Earl 
Foell, Christian Science Monitor; 
Ellen H. Goodman, Boston Globe; 
and William Hilliard, Portland 
Oregonian. 

Also: Karen Jurgensen, USA 
Today; Saundra E. Keyes, Philadel- 
phia Daily News; Bill Kovach, Nie- 
man Foundation, Cambridge, Mass.; 
Don Marsh, Charleston (W.Va.) 

(Continued on page 29) 
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By M.L. Stein 


A paper that smells good — like 
fresh bread. 

News that can be read on the car’s 
dashboard. 

A newspaper that comes to the 
reader with eggs and a muffin. 

A daily column on sex. 

These were some of the ideas 
tossed around at a New Directions for 
News seminar during the recent Cali- 
fornia Newspaper Publishers Associ- 
ation convention in Coronado. 

Moderator Jean Gaddy Wilson, 
executive director of NDFN, which is 
based at the University of Missouri, 
told the panel of publishers at the start 
of the brainstorming sessions that 
“there are no bad ideas.” 

Perhaps not, but there weie a lot of 
extraordinary ones to meet the semi- 
nar’s objective of “Putting out a more 
effective newspaper.” 








Similar roundtables have been held 
in other parts of the country with edi- 
tors and publishers. 

Peter Ridder of the Long Beach 
(Calif.) Press-Telegram, suggested 
“titillating photos” of interest to 
“busy males and females.” He also 
proposed a newspaper whose reader 
could get his money back if he didn’t 
like it. 

Jim Dawson of Neighbors in Sac- 
ramento opted for a “push-button 
machine” that could produce sports 
results and entertainment to carry 
people over long periods in auto 
repair shops and supermarkets. 

The eggs-and-muffin idea came 
from Janet Sanford-Amandes, 
Visalia Times-Delta, who also asked 
for a newspaper that “would help me 
get through life.” 

Leonard Sbrocco of the Half Moon 
Bay Review wanted a travel section 
every day, more contests, and a “Far 





Some far-out ideas 


Ways to increase newspaper readership are 
tossed around at New Directions for News seminar 


Side” cartoon on every page. He also 
wondered if good and bad news could 
be separated on different pages or 
sections. 

A newspaper that could provide 
“background music” was on the 
mind of Les Hayes of the Madera 
Tribune, as well as one that could be 
delivered directly into the house 
through a chute, instead of landing on 
the driveway. 

Dawson went him one further by 
wishing that the paper could be 
“zapped” electronically into the 
home. In addition, he would like to 
see new citizens get the newspaper 
free. 

The two-hour session also pro- 
duced these flights of fancy that 
would have newspapers: 

@ Help readers to become involved 
in the community, relate better to 
their children, and get a job. 

(Continued on page 29) 
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LEGAL BRIEFS 





Judge overturns 
trespass conviction 


A judge overturned the conviction 
of a newspaper reporter who was 
found guilty of trespassing for inter- 
viewing on school grounds the alleged 
victim of a sexual assault. 

Superior Court Judge Rosemary 
Higgins Cass ruled Feb. 22 that the 
conduct of Lisa Marie Peterson, a 
reporter for The Record of Bergen 
County, N.J. was not prohibited by 
signs posted in the hallways of West 
Orange (N.J.) High School. 

Peterson was charged with tres- 
passing at the school last June 2 after 
The Record published her interview 
with the alleged victim. 

Peterson’s attorney argued that 
notices posted at the schvol advised 
visitors to register at the principal’s 
office before entering a classroom. 
He said Peterson did not go into a 
classroom but rather met the young 
woman in a hallway and went outside 
for the interview. 

— AP 


Court refuses case 
over quoting from 
unpublished works 


Publishers, scholars and free- 
speech advocates bemoaned the 
Supreme Court’s refusal to overturn a 
ruling that drastically limits the right 
of authors to quote unpublished mate- 
rials such as diaries and letters. 

The justices refused to hear an 
appeal by a company that published a 
biography attacking the late L. Ron 
Hubbard, founder of the Church of 
Scientology. 

That left intact a ruling last April by 
the 2nd U.S. Circuit Court of Appeals 
that imposed strict limits on the use of 
quotations from unpublished mate- 
rial. 

E. Gabriel Perle, a lawyer who rep- 
resents the Association of American 
Publishers, said the ruling could put a 
permanent chill on the use of impor- 
tant source material by biographers 
and historians. 

“The 2nd Circuit decision is an 
inexplicable inhibition on scholarly 
writing and publishing. It is clearly a 
misapplication of the law,” Perle 
said. “It makes it impossible for 
scholars to use quotations without 
fear” their works will be banned. 

Michael Lee Hertzberg, a lawyer 
for the Scientologists, minimized the 








importance of the ruling. 

“There is, in effect, an important 
right in the creator of a work to con- 
trol the first dissemination of that 
work. The only thing protected here is 
creative expression,” he said. 

The appeals court said federal 
copyright law generally bars use of 
unpublished material without permis- 
sion. It rejected arguments that the 
ban violates constitutionally pro- 
tected free expression. 

The ruling relied, in part, on an 
earlier 2nd Circuit decision barring 
Random House from publishing a bio- 
graphy of author J.D. Salinger unless 
quotations from, and paraphrases of, 
Salinger’s letters were deleted. 

Because of a technicality, the 
appeals court refused to block further 
publication of the Hubbard biogra- 
phy, Bare-Faced Messiah. The court 
said the copyright owners, who are 
affiliated with the Scientologists, 
waited too long to seek a court order 
blocking publication. 

Ironically, that made Henry Holt 
and Co., publisher of the biography, 
the technical winner in the appeals 
court. 

It also may have contributed to the 
Supreme Court’s refusal to review the 
appeals court ruling. 

— AP 


Proceedings sealed 
in mail bomb case 


A judge in Atlanta, Ga., ordered all 
proceedings sealed in relation to a 
man under investigation in the recent 
mail bombings that killed a judge and 
a civil rights lawyer. 

' U.S. District Judge Richard C. 
Freeman said that public access to 
documents related to Walter LeRoy 
Moody Jr. of Rex, Ga., could jeopar- 
dize the investigation if a conspiracy 
were involved. 

Agents investigating the mail 
bombs have extensively searched the 
homes and businesses of three men in 
Alabama and Georgia, including 
Moody’s Clayton County home. 

Lawyers representing the Atlanta 
Journal and Constitution and WSB- 
TV appealed the ruling to the 11th 
U.S. Circuit Court of Appeals on Feb. 
22. 

Moody filed a motion Feb. 22 
claiming the Journal and Constitution 
had violated Freeman’s order by 
publishing a story about a motion his 
lawyers had filed the previous day 
seeking to disqualify all judges in the 
11th Circuit from hearing any part of 
the case. 





Glenn McCutchen, the newspa- 
pers’ executive editor, called the 
motion “ludicrous.” 

Moody’s motion argues the papers 
violated Freeman’s order “by releas- 
ing copies of the pleadings to the pub- 
ic 

It seeks an order prohibiting all par- 
ties in the case from “disseminating, 
either directly or indirectly, any fur- 
ther pleading filed under seal in this 
case.” 

— AP 


Closed meetings 
ended by officials 


The Dauphin County Commission- 
ers, Harrisburg, Pa., decided to end 
the practice of holding private “infor- 
mational” sessions after a story in the 
Patriot-News questioned the practice 
as a probable violation of the state’s 
open meeting law. 

Commission chair Sally S. Klein 
said the private meetings would be 
discontinued so they could not be 
turned into “a vehicle for political 
argument and continued distracting 
debate in newspaper articles and edi- 
torials.” 


Open government 
ordered in 
Nevada ruling 


In a 3-2 vote, the Nevada Supreme 
Court ruled that personnel sessions, 
although excepted from the state’s 
open meeting law, do not apply to 
appointees to public bodies, boards 
and offices. 

It was a victory for the Reno 
Gazette-Journal and the Nevada 
State Press Association (NSPA), 
which has long held that closed per- 
sonnel sessions should not be utilized 
for such appointments, particularly 
when the appointment is to replace an 
elected official. 

Justice Robert Rose, writing for the 
majority, said that language prohibit- 
ing closed meetings for such appoint- 
ments was amended into law in 1977 
and showed legislative intent to 
exempt them. 

Following the decision, the Com- 
mission on Economic Development 
released the names of the final candi- 
dates for the position of executive 
director and began holding all inter- 
views in public sessions. 

The Gazette-Journal was repre- 
sented in its suit by attorney Jim 
Hardesty. The commission has been 
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one of several Gazette-Journal targets 
on the issue. The newspaper also won 
two open meeting suits against the 
Reno City Council. 

In contrast with the commission, a 
recent search for a city manager in 
Carson City was so open that citizens 
were asked to volunteer for inter- 
views with candidates, along with city 
officials. The interviews were held 
publicly on a Saturday. Seven candi- 
dates moved from table to table to be 
questioned and the media followed 
them. 

The Board of Supervisors made its 
choice for the job the following Mon- 
day. 

Said a NSPA spokesperson: “Car- 
son’s citizens were enthusiastic about 
the choice and... the supervisors 
were convinced that the best public 
relations in the world is created by 
open government.” 


Defendants can ask 
to ban public from 
preliminary hearing 


Criminal defendants in Idaho have 
aright to exclude the press and public 
from preliminary hearings, a judge 
ruled. 

In a ruling made public Feb. 20, Ist 
District Judge Richard Magnuson 
denied a request by Cowles Publish- 
ing Co. of Spokane, Wash., to declare 
Idaho’s preliminary hearing rules 
unconstitutional. 

However, the judge said it would 
have been easy to rule in the com- 
pany’s favor because the appeal was 
not challenged by the state. 

“While a court should never invite 
an appeal, such action would not be 
unwelcome here because such may be 
necessary to get the final opinion in 
Idaho,” Magnuson wrote. 

Chris Peck, managing editor of the 
Spokesman-Review and the Spokane 
Chronicle, said Magnuson’s ruling 
probably would be appealed. 

“He’s taken a rather narrow and 
shortsighted view of what the press’s 
role is,” Peck said. 

The newspaper company argued 
that one of its reporters was wrongly 
ejected from a preliminary hearing 
last April involving a teacher accused 
of soliciting sex from a student. The 
teacher invoked a 164-year-old law 
that requires preliminary hearings to 
be closed to the public at the defen- 
dant’s request. 

The company maintained that a 
1986 decision by the U.S. Supreme 
Court invalidated Idaho’s law on 
closing hearings. 

In its 1986 decision in a California 
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case, the Supreme Court ruled that 
the state’s preliminary hearings were 
so much like trials they should be 
closed only under limited circum- 
stances. 

Magnuson said Idaho’s prelimi- 
nary hearings are different from 
California’s and are significantly dif- 
ferent from trials, requiring a lesser 
standard of evidence from prosecu- 
tors. 


— AP 


Paper can keep 
some data private 


Attorney General Richard Thorn- 
burgh has agreed to allow the Las 
Vegas Review-Journal to keep most 
of its financial data private in a pro- 
posed joint operating agreement with 
the Las Vegas Sun. 

But Thornburgh said the paper 
must release its total advertising and 
circulation revenues from 1984 to 
1989 if it wants the proposed agree- 
ment to move forward. 

Thornburgh’s order came in 
response to a request from Donrey of 
Nevada Inc., the paper’s parent com- 
pany, not to release its financial 
data publicly as part of the proposed 
merger of the business and produc- 
tion operations of the city’s two daily 
newspapers. 

Thornburgh agreed the company 


NORMAN COUSINS 








1: kt 
A long 


did not have to release the Review- 
Journal’s profits or other sensitive 
financial data, but denied Donrey’s 
request to keep its advertising and 
circulation revenues secret. 

Fred Smith, president of Donrey, 
said in a statement that he was 
reviewing the order. 

Under terms of the proposed JOA 
announced Aug. 7, the two papers 
agreed to ask the Justice Department 
to allow Donrey, a private company, 
not to release financial information 
for the Review-Journal. 

The Review-Journal is the domi- 
nant paper in the Las Vegas area and 
has steadily been growing in circula- 
tion while the Sun’s circulation has 
been stagnant. 

The proposed JOA calls for the 
papers to merge their business and 
production facilities, with the 
Review-Journal continuing to publish 
a morning newspaper and the Sun 
switching to afternoon publication. 

Sun executives said earlier that the 
paper had been losing $1 million a 
year since the early 1980s and lost 
$3.6 million in 1988. 

Under the proposed JOA, the 
Review-Journal would receive 90% of 
the profits from the two papers and 
the Sun, owned by the Greenspun 
family, would get 10%. Donrey also 
would get a 10% stake in the Green- 
spun’s Community Cable tv company. 

— AP 





Iaptwee come aparece 
SIR WINSTON CHURCHILL, 


» WALTER CRONKITE, 
ELIZABETH DREW, PAULINE FREDERICK, 
GEORGE GALLUP, HARPER’S MAGAZINE, HERBLOCK, LEE HILLS, 
CHET HUNTLEY, TED KOPPEL, CARL ROWAN, HELEN THOMAS, 
and others have all won the Missouri Medal of Honor.* 


Created in 1930 by Dean Walter Williams, founder 
* of the world’s first school of journalism, the award 
is unusual in two respects: 


honors persons and organizations for a 
track record of journalistic exceilence, 


rather than a single outstanding achievement. 
2. It carries no cash award. The honor has 
been honorarium enough. 
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Monde, Los Angeles Times, National Public Radio, the New Yorker, Joseph Pulitzer II, Joseph Pulitzer, Jr., Michael 





Pulitzer, Harry Reasoner, Arthur Hays Sulzberg: 
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Names of sex 
crime victims 
ordered withheld 


The Arizona Supreme Court has 
ordered state appellate courts to omit 
from their written opinions the names 
of victims and witnesses in sex crimes 
and other sensitive cases unless such 
information is “absolutely necessary 
for clarity.” 

The high court reportedly acted at 
the request of a Tucson attorney rep- 
resenting a woman convicted of using 
her children in a pornography opera- 
tion. The mother was named in an 
appellate opinion but at least one 
newspaper, the Arizona Daily Star, 
withheld her name to protect the chil- 
dren. 

The attorney had submitted a copy 
of the Star’s story to the Supreme 
Court. 

David Bodney, lead attorney for 
Arizona’s First Amendment Coali- 
tion, told E&P the court’s ruling was 
not a serious blow to freedom of infor- 
mation since the media can obtain the 
names from the trial court’s tran- 
script. 

However, he added, the Supreme 
Court’s action is worrisome in that it 
“memorializes” the withholding of 
the names. 

The press, he said, should not be 
prevented from obtaining information 
and “making the difficult decision” 
on publishing it. 


Charges against 
reporter, photog 
are dropped 


The district attorney dropped 
charges against a San Bernardino 
(Calif) County Sun reporter and a 
free-lance photographer nearly eight 
months after they were arrested for 
allegedly interfering with police and 
firemen at the scene of a mobile home 
fire. 

Sun editor Arnold Garson said the 
county sheriff withdrew his complaint 
after he and the paper agreed to work 
out guidelines for assuring reporters 
and photographers access to 
emergency scenes. 

Sun reporter Alan Mittelstaedt, 33, 
and Larry Erickson, 29, were 
arrested at the scene of the fire in 
which a father and his son died and 
two other family members were criti- 
cally burned. 

Four months later, formal charges 








involving two counts of interfering 
with a fireman and one count of 
resisting, obstructing and delaying a 
police officer were filed against the 
pair, who denied the charges. 

Both of Erickson’s cameras were 
taken from him by a deputy. They 
were later returned. 

Mittelstaedt had written a series of 
stories involving sheriff's department 
employees accused of stealing guns 
and selling drugs, the area’s rising 
crime rate and the sheriff’s issuance 
of concealed weapons permits to poli- 
ticians and campaign donors. 

The reporter said the stories “irri- 
tated the sheriff and district attorney, 
and motivated them to silence me 
through false arrest and wrongful 
prosecution.” 

Mittelstaedt filed a civil damages 
claim against the two, which also was 
dropped. He called the removal of the 
charges against him “anticlimactic.” 

“It would have been perfect if they 
had done this 7-and-a-half months 
ago,” he added. “It’s too late for me 
to be elated.” 

However, he said he welcomed any 
agreement that will lead to reporters 
gaining rightful access to fire and 
police scenes. 


Floppy disk not 
protected by 
First Amendment 


Does a computer floppy disk con- 
taining a program to aid in bookmak- 
ing qualify for First Amendment pro- 
tection? 

No way, ruled the U.S. 9th Circuit 
Court of Appeals in upholding a lower 
court judgment. 

Martin Mendelsohn and Robert 
Bentsen were appealing their convic- 
tion for conspiring to transport and 
aiding and abetting the interstate 
transportaton of wagering parapher- 
nalia. 

They had mailed the floppy disk 
from Las Vegas to a California under- 
cover cop posing as bookmaker. The 
program was called SOAP (Sports 
Office Accounting Program) which, 
according to authorities, provided a 
computerized method for recording 
and analyzing bets on sporting 
events. 

SOAP could be used to record and 
review information about game 
schedules, point spreads, scores, cus- 
tomer balances and bets, police said. 

Mendelsohn and Bentsen argued 
the disk was free speech protected by 
the First Amendment. They com- 





pared their software program to a 
computer instruction manual, which 
qualifies under copyright laws as a 
literary work, and to the racing infor- 
mation in a newspaper. 

The appeals court agreed with the 
district court judge that SOAP could 
not be compared with a newspaper 
that carries racing results or predic- 
tions. 

Said the 9th Court justices: 
“Although a computer program 
under other circumstances might war- 
rant First Amendment protection, 
SOAP does not. SOAP is too instru- 
mental and intertwined with the per- 
formance of criminal activity to re- 
tain First Amendment protection .. . 
Classifying SOAP as a publication 
similar to a newspaper requires 
a stretch of the statutory lan- 
guage beyond the possible intention 
of Congress...” 


No illegality found 
for publishing info 
from judicial panel 


Pennsylvania state Supreme Court 
Justice Rolf Larsen failed to show two 
newspapers acted illegally when they 
published information about a judicial 
panel that was investigating him, a 
Common Pleas Court judge ruled. 

But special Presiding Judge Albert 
E. Acker of Mercer County rejected a 
request by the Pittsburgh Post- 
Gazette and the Philadelphia Inquirer 
to dismiss an invasion-of-privacy 
claim and a defamation claim. 

Larsen sued in 1983 after the news- 
papers published hearing transcripts 
and other information from what was 
supposed to be a confidential investi- 
gation of the judge by the state Judi- 
cial Inquiry and Review Board. 

The board completed its investiga- 
tion in May 1983 and exonerated 
Larsen of wrongdoing. 

Among other things, Larsen’s suit 
charged the newspapers invaded his 
privacy, acted illegally by obtaining 
the transcripts and published only 
selected excerpts of hearing tran- 
scripts that placed him in a false light. 

Most of Larsen’s claims were dis- 
missed by a state trial judge, whose 
decision was upheld by a state 
appeals court. The U.S. Supreme 
Court refused last year to review the 
suit. 

The state courts allowed some of 
Larsen’s claims to stand and gave him 
the option of amending his Common 
Pleas suit, which he has done four 
times. — AP 
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Morning News asks 
court to unseal file 
in harassment case 


The Dallas Morning News is seek- 
ing to unseal the settlement of a law- 
suit that alleged top state prison offi- 
cials sexually harassed an employee. 

The newspaper said the public had 
“an overriding interest” in a dispute 
involving “serious allegations of sex- 
ual harassment by a state agency and 
its officials.” 

In a petition filed with U.S. District 
Judge William Wayne Justice, the 
paper also said state funds probably 
were used to resolve the dispute and 
said the settlement falls under the 
Texas Open Records Act. 

The suit was filed in September by 
Charlene Atchison, a former secre- 
tary at the Coffield prison in east 
Texas. Atchison charged she was 
subjected to repeated physical and 
verbal abuse by warden Jack Garner 
and Northern regional director Mar- 
shall Herklotz. 

Garner and Herklotz denied any 
misconduct. 

Her suit also alleged that sexual 
harassment of women was wide- 
spread at east Texas prisons and that 
female employees who complained 
faced retaliation. 

The only part of the settlement 
made public was a notice to be posted 
at all prisons explaining what consti- 
tutes sexual misconduct and warning 
that such actions can result in an 
employee’s dismissal. 

The settlement also said both sides 
resolved the dispute “without any 
admission of liability on the part of the 
defendants.” 

— AP 


Reporters banned 
from a murder trial 


A town justice barred reporters and 
the public from a Feb. 13 court hear- 
ing for a woman charged in connec- 
tion with the slaying of a family during 
the Christmas holidays. 

Dryden (N.Y.) Town Court Justice 
Edwin Sweetland granted the request 
of the defense lawyer and cleared his 
courtroom of about 40 local residents 
and several reporters. 

The attorney, William Sullivan, 
contended the case had been preju- 
diced by public statements by state 
police and Tompkins County officials 
on the killing of the family on Dec. 22. 
He said further publicity could make 
it impossible for an impartial jury to 
be chosen. 

One of those attending the hearing, 
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former Dryden town supervisor Clin- 
ton Cotterill, objected to Sweetland’s 
decision. He said Dryden residents 
had a right to know what transpired in 
the case. 

Dryden residents were traumatized 
by the nature of the crimes in the well- 
to-do suburban Ithaca, N.Y., home. 
All four victims were shot in the back 
of the head, then doused with gasoline 
and set afire. 

The woman is charged with arson, 
murder and possession of stolen prop- 
erty. Her son was killed in a shootout 
with state police Feb. 7 as they pre- 
pared to arrest him at his Dryden 
apartment on murder charges. 

— AP 


Ga. bill to extend 
qualified privilege 


The Georgia Senate has passed a 
bill that would extend qualified privi- 
lege to journalists, allowing them to 
decline to reveal their sources in court 
under some circumstances. 

The bill, passed on a 41-0 vote, now 
goes to the House. 

The measure would allow a 
reporter to withhold the names of 
sources in court proceedings in which 
he or she was not a party. However, 





the privilege would not apply if the 
information sought were highly rele- 
vant, could not be obtained any other 
way and was necessary to preparing 
the case of the person seeking the 
information. 

Sen. Donald Johnson, a sponsor of 
the bill, said the bill would help with 
the “free flow” of information to the 
public. 

“Many people will not talk to a 
newspaper reporter unless they have 
an agreement on confidentiality,” he 
said. “We only have to look at Water- 
gate to determine the importance of 
gathering information on a confiden- 
tial basis.” 

— AP 


Nev. court is urged 
to open brothel file 


The Nevada Supreme Court was 
urged to open the files on a case in 
which prosecutors dismissed a charge 
of contributing to the delinquency ofa 
minor filed against a brothel owner by 
Reno police. 

James Hardesty, a lawyer repre- 
senting Reno Newspapers and Don- 
rey of Nevada Inc., told the court in 
February that the public’s right to 

(Continued on page 37) 
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Ralph Dunlop Jr. 


RALPH DUNLOP Jr. has been named 
city editor of the Courier-Journal, 
Louisville, succeeding ED BENNETT, 
who moved to Forum editor. 

Dunlop joined the staff as a reporter 
in 1977 and served nine years as east- 
ern Kentucky bureau chief at Hazard. 
The past year, he had been assistant 
city editor following an assignment on 
the special projects team. 

A graduate of Miami University in 
Ohio, Dunlop holds a master’s degree 
in journalism from Northwestern 
University. 

* * * 


Four senior editors have been 
appointed at the weekly Boston Phoe- 
nix by editor PETER KADZIS. 

JOHN MELLO, formerly managing 
editor at the Boston Business Journal, 
becomes managing editor for the 
Phoenix, with responsibility for coor- 
dinating, editing, design and produc- 
tion of the paper. 

JOHN BURGESS, Phoenix managing 
editor the past two years, was named 
senior editor with responsibilities for 
major stories. 

JEFFREY GANTZ, a veteran with the 
weekly, left his post as managing edi- 
tor of arts to assume the top arts edi- 
tor assignment. He joined the staff as 
a proofreader 11 years ago. 

CAROLINE KNAPP, a staff writer the 
past two years, moved up to Lifestyle 
editor. 

* * 

RICHARD REEVES has been pro- 
moted to retail advertising manager of 
the St. Petersburg Times. He previ- 
ously held sales and management 
posts in the St. Petersburg retail and 
Clearwater classified departments. 

Reeves, a graduate of the Univer- 
sity of Florida, has operated an adver- 
tising agency in Gainesville and also 
worked for the New York Times 
Regional Newspaper Group. 





Jeff Otterbein 


Dale Larson 


JEFF OTTERBEIN has been named 
sports editor of the Hartford Courant 
and oversees the 51-member sports 
department. 

He replaces JON PESSAH, who 
moved to sports editor at Newsday. 
Otterbein, a member of the sports 
department since 1985 at the Courant, 
most recently was deputy sports edi- 
tor/local sports and instrumental in 
the recent expansion of high schools 
sports coverage. 

Before the Courant, Otterbein was 
with the Fort Lauderdale News/Sun 
Sentinel and the Quincy (Mass.) 
Patriot Ledger. A Connecticut 
native, he graduated from Northeast- 
ern University in 1978. 

* * * 


Three distinguished Georgia jour- 
nalists were selected for induction 
into the Georgia Newspaper Hall of 
Fame in ceremonies at the Georgia 
Press Association’s annual Press 
Institute in February. 

They were ROSCOE ERNEST LED- 
FORD, former editor and publisher of 
Vidalia Advance; JERE NEUVILLE 
Moore, former editor and publisher 
of the Midgeville Union-Recorder; 
and WILLIAM KIRKLAND SUTLIVE, for- 
mer editor and publisher of the 
Blackshear Times. 

Their names will be added to the 


current 69 whose contributions to - 


Georgia journalism are memoralized 
in the Hall of Fame. 
* * * 


MILTON S. HOFFMAN, former 
senior editor and politics writer for 
Gannett Westchester Newspapers, 
White Plains, N.Y., has been named 
editorial page editor. 

He has held numerous posts since 
joining the newspapers in 1951, 
including state and county govern- 
ment reporter and metro editor. 


DALE LARSON, assistant to JOE 
HLADKY, president and publisher of 
the the Cedar Rapids (lowa) Gazette, 
is the new general manager. He also 
will direct Gazette newspaper opera- 
tions, reporting to Hladky, whose 
responsibilities have previously 
included general manager. 

Larson has been with the Gazette 
10 years in several newsroom posi- 
tions including associate managing 
editor. He earlier was with the Chi- 
cago Tribune in a variety of editing 
posts during 1972-79. 


* * * 


GIL THELEN, editor and vice presi- 
dent of the Myrtle Beach (S.C.) Sun 
News, is now editor and executive 
vice president/news and operations. 
He continues to supervise the news 
and editorial departments, and opera- 
tions and human resources divisions 
will report to him. 

LAURA HENSLEY, finance director, 
has been promoted to vice president/ 
business manager and continues to 
supervise the finance division. In 
addition, advertising, circulation and 
marketing services divisions report to 
her. 


* * * 


DANIEL P. CHIODO, assistant gen- 
eral manager of the Mankato (Minn.) 
Free Press will become general man- 
ager at the Joplin (Mo.) Globe on 
April 2; and E. JOE VADERHOOF, con- 
troller at Mankato, wiil move to gen- 
eral manager of the Ashland (Ky.) 
Daily Independent at the same time. 


* * 


PETER W. RICKER, advertising 
director of the New Brunswick (N.J.) 
Home News who joined the paper as 
retail advertising manager in January 
1987, is newly named a vice president 
by the board of directors. 

Ricker, who was promoted to 
advertising director a year after mov- 
ing to the New Jersey paper, earlier 
held various positions in the advertis- 
ing department of the Houston 
Chronicle. 

* * * 


BRUCE FAULMANN has been named 
classified advertising manager of the 
Bradenton (Fla.) Herald. 

A graduate of the University of 
Florida with an advertising degree 
who joined the Herald in 1985, he has 
served as a Herald retail sales rep- 
resentative and handled major 
accounts and national advertising and 
supervised the classified telephone 
room. 
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GEORGE J. LOCKWOOD is the 
newly named executive editor of the St. 
Joseph (Mo.) News-Press & Gazette. 

Formerly managing editor for fea- 
tures at Milwaukee Journal, he left that 
post in 1986 to become the Gannett 
distinguished professor of journalism 
at Marshall University, Huntington, 
W.Va. 

Active in press association work, 
Lockwood has served as president of 
the Inland Press Association and the 
Wisconsin Associated Press Editors 


group. 





JOHN MCCASLIN is newly pro- 
moted to metropolitan editor of the 
Washington Times, directing news 
coverage of the District and suburbs 
in Maryland and Virginia. He suc- 
ceeds THOMAS J. BREEN, who is now 
with Central Virginia Publishing. 

McCaslin joined the Times in 1984 
as a reporter and has covered the 
White House, Justice, Congress, and 
events in Central America. 

A graduate of the Old Dominion 
University, Norfolk, he also has 
worked as a United Press Interna- 
tional correspondent and news direc- 
tor of radio stations in the Pacific 
Northwest. 

Promoted to deputy metropolitan 
editor is ADRIENNE T. WASHINGTON, 
who joined the Times in 1987, serving 
successively as District bureau chief 
and assistant metropolitan editor. 
Earlier in her career she was a metro- 
politan reporter for the late Washing- 
ton Star. 


* * * 


Calkins Newspapers has named 
Lisa T. MILLER major accounts for 
the Intelligencer.and the Record, in 
Doylestown. She majored in market- 
ing at Florida State University and 
joined the staff as an outside sales 
representative in 1987. 

Also, DENISE P. SMITH is the new 
assistant retail advertising manager 
for the Intelligencer and Record in 
Horsham, Pa. She formerly was 
major accounts manager and holds a 
bachelor’s degree in journalism from 
the University of Maryland. 

The appointments were announced 
by WILLIAM A. LYNCH, advertising 
director. 

* * * 


JOHN NEYLAN, New York and New 
England sales representative for Sho- 
Rack, retired recently. His tenure in 
the newspaper industry began in 
Binghamton, N.Y., working through 





the ranks from mailroom to circula- 
tion motor route manager. 

He served as circulation director 
for newspapers in Ithaca, Niagara 
Falls, and Buffalo, N.Y., and prior to 
Sho-Rack, was in the USA Today 
Buffalo market. He retired in June 
1989. 


* * * 


At the Hawaii Newspaper Agency, 
HENRY LUKELA, has been promoted 
from vice president/finance, to senior 
vice president; and RICHARD FUKE 
was promoted to vice president/ 
finance from finance director. 

Fuke now is responsible for all 
business operations. 

* * * 


Management changes at two of 
Copley Los Angeles Newspapers 
have been announced by publisher 
BERT WINROW. 

At the Santa Monica Outlook, the 
new managing editor is PATTY Bur- 
NETT, former executive editor of the 
Pasadena Star-News; and new classi- 
fied manager is ROBERT E. MATTHIEU, 
former inside classified manager for 
the Anchorage Daily News. 

At the Torrance Daily Breeze, 
STEVE ELKINS, former advertising 
director for the Hamilton (Ohio) Jour- 
nal News has been named display 
advertising manager. 


* * * 


PauL R. DAvis, editor, publisher 
and president of the Auburn (Ala.) 
Bulletin and the Tuskegee News, was 
elected president of the Alabama 
Press Association during the 120th 
annual winter convention of the group 
in Auburn. 

He succeeded JAMES E. JACOBSON, 
editor of the Birmingham News, who 
will serve as chairman of the board. 

Elected first vice president was 
TERRY EVERETT, publisher of the 
Union Springs Herald; and CHARLES 





— NEWSPEOPLE EDITOR 
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LAND, publisher of the Tuscaloosa 
News, was elected second vice presi- 
dent. WILLIAM B. KELLER continues 
as executive director and secretary- 
treasurer. 

* * * 

JOHN HANCOCK, graphics artist and 
researcher for the Chicago Tribune 
since 1988, is now art director of the 
Associated Press graphics depart- 
ment. 

Hancock, a graduate of the Univer- 
sity of Missouri, has worked as an 
artist for the Los Angeles Daily News, 
the Las Vegas Review-Journal, the 
Middletown (N.Y.) Times Herald 
Record and the Arizona Daily Star, 
Tucson. 

* * * 

At the Boston Globe, CHARLES 
MANSBACK has been promoted to 
Page 1 editor and BARBARA HUEBNER, 
to night editor, succeeding Mans- 
back. 

JOHN S. DRISCOLL, editor, said that 
Mansback will be the senior editor in 
the newsroom at night, direct the 
night desk and have responsibility for 
the news desk editing of general news 
pages after Page 1. 
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UPI to expand 
foreign coverage 


United Press International says it 
will invest an extra $2 million in staff 
and equipment to cover Eastern Eu- 
rope, the Soviet Union, Africa and 
Asia. 

“UPI will add 15 newspersons by 
June 1 and will better equip our corre- 
spondents in order to ensure rapid 
transmission of a much greater vol- 
ume of news,” said Pieter VanBenne- 
kom, general manager of interna- 
tional operations. 

Coverage will include UPI’s first 
full-time correspondents since World 
War II in East Germany, Hungary, 
Romania, Czechoslovakia and Bul- 
garia. 

UPI was preparing to restore 
bureau operations in Cuba and 
Vietnam, VanBennekom said in a 
release. A Moscow correspondent 
would be assigned to track reforms, 
and improvements were planned at 
other major outposts. 

Equipment upgrades include laptop 
and desktop computers and telecom- 
munications equipment. 

In other developments, UPI man- 
aging editor Bill Ferguson will move 
from the news agency’s Washington, 
D.C., headquarters to Chicago. 

A 39-year UPI veteran, Ferguson 
was promoted three years ago from 
Chicago, where he spent some 30 
years. 

UPI executive vice president for 
news Jim Whyte said Ferguson will be 
more involved with broadcast opera- 
tions. 


USA Today rejects 
ad for ‘poor taste’ 


USA Today rejected an advertise- 
ment from the Rev. Donald Wildmon 
as “unacceptable to print in a family 
newspaper.” 

“We felt the ad was really in poor 
taste,” said publisher Cathleen 
Black. “If they want to clean up the 
language and resubmit it, we’ll look at 
it again.” 

Wildmon, a United Methodist 
minister who heads the Tupelo, 
Miss.-based American Family Asso- 
ciation, said Feb. 19 that the proposed 
advertisement cites several examples 
of tax-financed artwork and literature 
that have come under attack as porno- 
graphic and religiously offensive. 

Each piece has been at least partly 
financed by the National Endowment 





for the Arts, Wildmon said. 

“The information in this ad identi- 
fies how tax money is used by the 
NEA and those congressmen who 
voted to [continue] funding such 
‘works of art,’ ” he said. 

Black said she reviewed the ad with 
USA Today president Tom Curley 
and advertising director Ben 
Lawrence and decided to send it back 
for revisions. 

“We have made changes in the 
wording of the ad four times, but USA 
Today still rejects it,” Wildmon said. 
“USA Today will not tell us what 
wording is not acceptable. It is very 
difficult to try to read their minds.” 

Wildmon said an uncensored ver- 
sion of the ad ran in the Feb. 13 edi- 
tion of the Washington (D.C.) Times. 

— AP 


Columnist charged 
with sexual assault 


Peter Citron, a columnist with the 
Omaha (Neb.) World-Herald, was 
charged Feb. 23 with two counts of 
sexually assaulting a child. 

Citron, 50, was released on recog- 
nizance after appearing in Douglas 
County Court. Arraignment was 
scheduled for this week. 

World-Herald editor G. Woodson 
Howe said Citron had been indefi- 
nitely suspended without pay. 

Citron’s lawyer, James Martin 
Davis, said the charges involved alle- 
gations of inappropriate touching, not 
sexual penetration. 

Davis said the charges were not 
connected to the failed Franklin Com- 
munity Federal Credit Union, but he 
acknowledged Citron is a target of a 
special legislative committee investi- 
gating allegations of child abuse stem- 
ming from the Franklin case. 

Citron left the courthouse without 
talking to reporters. His home tele- 
phone number is not listed. 

“T suspect Mr. Citron is not going 
to have any comments,” Davis said. 

In an interview with the World- 
Herald, Citron did not discuss the 
criminal charges against him, but said 
the events of the past two months had 
ruined his journalism career in Omaha 
and had cost him both physically and 
emotionally. 

“When you’re in the public eye, 
you become somewhat inured to it,” 
he said, “but when something like 
this happens, you feel it a hundred- 
fold. It seems effectively to have 
ruined my career here.” 

Douglas County Attorney Ron Stas- 
kiewicz said Citron was charged in 





incidents that allegedly occurred in 
December 1989 and the summer of 
1988. He said he would not release 
any specific details because the two 
alleged victims were minors. 

The Class 4 felony carries a maxi- 
mum penalty of five years in prison 
and a $10,000 fine. 

In a written statement, Howe said 
the newspaper’s management consid- 
ered Citron’s suspension “to be both 
in his and in the World-Herald’s best 
interests. 

“He is presumed innocent under 
the law, so of course the company has 
made no judgment as to his guilt or 
innocence. Nor has the management 
based this decision on any informa- 
tion known to it other than these for- 
mal charges by the county attorney,” 
the statement said. 

— AP 


Mass. bill would 
examine coverage 


A bill that would create a special 
investigatory commission to examine 
the way the media and law enforce- 
ment officials handled the Charles 
Stuart alleged murder/suicide case in 
Boston has been passed to the Massa- 
chusetts House of Representatives’ 
Ways and Means Committee from the 
Judiciary Committee. 

The bill originally gave the pro- 
posed nine-member commission sub- 
poena power. That was later dropped, 
although some legislators indicated 
they might fight to have it restored as 
the bill moves through the House. 

“On the one hand, I think it’s high 
politics, and on the other hand, it’s 
questionably unconstitutional,” com- 
mented Boston Globe editor John S. 
Driscoll, noting that the bill raises 
questions “as to whether it is infring- 
ing on the First Amendment.” 

Stuart reportedly committed sui- 
cide by jumping off the Tobin Bridge 
after learning his brother had gone to 
the police with information implicat- 
ing him in the murder of his pregnant 
wife Carol. Both Carol and Charles 
Stuart were found in their car after 
being shot. Carol Stuart and the baby, 
delivered by emergency Cesarean, 
died. 

Charles Stuart told police he and 
his wife had been shot by a black man 
during a robbery attempt, a fact that 
was reported by the media. When the 
allegations turned out to be false, both 
the media and law-enforcement offi- 
cials came under harsh criticism from 
community leaders and other media 
(E&P, Feb. 3, P. 16). 
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Book reviews 





Are Capitol Hill 
reporters too rote? 


Making Laws and Making News: 
Media Strategies in the U.S. House of 
Representatives. Timothy E. Cook. 
(Washington: The Brookings Institu- 
tion, 210 pages.) 


If the news from Capitol Hill has a 
sound of sameness to it, the reason 
may not be a lack of ingenuity of the 
reporters, but the news rituals which 
hold them captive. 

A political science professor 
studying the nature of news from 
Congress says the national legislative 
reporter is forced to look at the story 
the day before and stay with it rather 
than pioneering new ground. 

Congress tends to become only 
newsworthy when it is involved with 
other institutions, says Timothy 
Cook, a Williams College professor 
who did this research as an American 
Political Science Association con- 
gressional fellow. 

“Capitol Hill correspondents rou- 





tinely lose stories to their counter- 
parts in the so-called Golden 
Triangle —- the White House, State 
Department or Pentagon beats,” he 
says. “Even new information or a 
catchy quotation may be incorpo- 
rated into someone else’s front-page 
story.” 

So Cook, who worked as an assis- 
tant press secretary for a congress- 
man while doing his research, says 
Hill correspondents are left to rely on 
selling their story ideas to manage- 
ment if they are to get good space. “In 
presenting ideas to superiors they 
often choose a topic already circulat- 
ing and thus presumed newsworthy.” 

Cook discusses communication 
strategies legislative personnel use to 
get space: inside strategies, avoiding 
exposure as they enlist colleagues; 
outside strategies, which use public- 
ity to set legislative agendas. 

To achieve a greater “democratiza- 
tion of political news” he calls for 
more “multiperspectival” news, 
“news that would include opinions of 
the public as well as those of officials, 
news about programs as they actually 
operate rather than as they are 
intended to work, and news that 
reflects a much greater variety of 
sources.” 





* * * 

Advertising Creativity: Techniques 
for Generating Ideas. James L. 
Maara. (Englewood Cliffs, N.J.: 
Prentice Hall, 241 pages.) 


Jim Maara seeks to harness the cre- 
ative process to make it intelligible to 
the advertising copywriter. He dis- 
cusses standard brainstorming and 
other techniques for generating those 
great ads. 

Creative ideas can be generated, he 
says, by having a creative plan that 
seeks to understand an audience. In 
addition to being organized, keys to 
idea generation can be found “in your 
being open, alert, confident, play- 
ful.” Attention is given to developing 
“connections” and “associations” 
among ideas. Maara is professor of 
journalism at Temple University, 
Philadelphia. 


HILEY WARD 


Gannett dividend 


The directors of Gannett Co. 
recently met in St. Thomas, Virgin 
Islands, and declared a regular quar- 
terly dividend of 30¢ per share of com- 
mon stock, payable on April 2 to 
shareholders of record on March 9. 
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By Jim Rosenberg 


The wrenching combination of a 
move to embrace standard-platform 
workstations (including the adoption 
of Macintosh-based products) and a 
management buyout that took the 
company private again seems to be 
paying off for Sacramento-based Sys- 
tems Integrators Inc., which will still 
anchor its systems to databases 
residing on the fault-tolerant Tandem 
computer. 

After making several sales at 
home and abroad and adding staff in 
1989, SII announced two multimil- 
lion-dollar contracts, perhaps 
amounting to a substantial vote of 
confidence in the vendor’s new tech- 
nical and managerial direction. 

Early in February came the 
announcement that it had signed a 
$10-million contract with the 
Washington Post for a news publish- 
ing system. Replacing a 10-year-old 
Raytheon RayEdit system, SII will 
link, on an industry-standard LAN, 
IBM PS/2 computers as workstations 
to an editorial system it will develop 
for the Tandem computer as a central 
processor. 

Sil described the overall setup as 
“a hybrid” combining the best of off- 
the-shelf technology and its own so!u- 
tions designed specifically for the 
publishing needs of a major metro 
daily. 

The second large order, announced 
at month’s end, is also quite ambi- 
tious but of a different nature. The 
Daily Oklahoman is putting up a new 
office tower adjoining its production 
plant in North Oklahoma City, where 
SII will be responsible for publishing 
systems integration. 

SII will supply personal computers 
from Olivetti, Compaq and Apple 
running its Tandem-based editorial, 
advertising, imaging and pagination 
applications with an interface to the 
newspaper’s library system. The 
installation will replace a DEC-based 
Hastech system. 

The order is valued at several mil- 
lion dollars, but both the newspaper 
and SII said some imaging systems 
items and networking specifics are 
still in negotiation. 

PS/2, PM at the Post 


Noting “a long relationship” 








between SII and the Post, advanced 
systems vice president Elizabeth 
Loker said her paper’s close work 
with SII’s marketing and R&D staffs 
will continue on an “installation [that] 
will not be easy.” 

“We were one of the early users of 
their classified system,” said Post 
systems manager Ken Weiss, who 
noted that system has since been 
upgraded. He added that his paper’s 
two-year-old, 180-terminal (Coyote 
QB) SII System/55 news system will 
be kept. 

But the RayEdit now handles all 
daily hard news sections, said Weiss, 
“and we need to have that out of the 
way by 1992 to handle the pressures 
of the presidential campaign and the 
Olympics.” 





Sil starts the year off strong 


Systems Integrators develops Washington Post news publishing 
system; installs full complement of products for Daily Oklahoman 


their own internal networks” set up 
by SII, will be linked directly with the 
newsroom system, according to 
Weiss. They will use the same PS/2 
terminals. 

Development-installation will pro- 
ceed in four phases. Weiss explained 
that the Post initially will run a labora- 
tory test, then a production test “on 
two small once-a-week sections.” A 
phase-in of the rest of the sections will 
follow. 

The contract includes “some fail- 
safe procedures” that could come 
into play should software delivery 
lag. Weiss said such “fall-back posi- 
tions” would rely on other, existing 
SII products. 

The new system, he said, is 
expected to utilize Microsoft Corp.’s 





After making several sales at home and abroad and 
adding staff in 1989, SII announced two multimillion- 
dollar contracts, amounting to a substantial vote of 
confidence in the vendor’s new technical and 


managerial direction. 





Weiss said four vendors were origi- 
nally approached, and two thought 
they could produce a system based on 
a standard platform to meet the needs 
of the Post (which midweek can run to 
a hundred pages or more in five or six 
sections). 

Among other reasons, said Weiss, 
SII was chosen because the Post was 
familiar with the company, happy 
with its Tandem approach, and confi- 
dent of product development “in a 
reasonable amount of time.” Detailed 
system specification, he added, 
“hasn’t yet been fully developed.” 

While a nondisclosure agreement 
screens many particulars of develop- 
ment of the Post system, Weiss was 
able to outline some aspects of the 
order. 

The 380-terminal order is looking at 
IBM PS/2 computers as standard 
workstations, but Weiss noted that 
because “the installation is stretched 
out into 1992, we hardly would know 
what model would be the appropriate 
model at that point. It would be the 
equivalent of the [Model] 55SX.” 

Bureaus, some of which “will have 





Presentation Manager environment 
for the PS/2 Microchannel machines. 
As for staff training, Weiss said, “It’s 
not a case of being familiar with the 
SII, it’s a case of being familiar with 
the windowing environment that will 
be a problem. That’s going to be a 
new, tricky part.” 


Weiss noted that any resistance to 
the new system would likely be of the 
same sort encountered when Post 
staffers were taken off typewriters 
and put onto Rayedit terminals. 


“A lot of people are going to prefer 
continuing to use old, familiar, pro- 
prietary products, where you’re in 
lockstep all the time,” said Weiss. 
“We'll probably do something to 
attempt to perpetuate that lockstep 
type of operation even with the flexi- 
bility of a PS/2 terminal.” 

All new, all SII 


Completion of Oklahoma Publish- 
ing’s new facility, eight miles from its 
current offices in downtown Okla- 


‘homa City, is expected in early 1991 


(E&P, Jan. 13, P. 29). 
Management and shielding of vari- 
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ous communication signals will be 
designed into the 12-story structure, 
each floor of which will have steel 
channels to protect against electro- 
magnetic interference. 

The installation for the Daily Okla- 
homan (220,000 daily and 317,000 
Sunday circulations) will rest on SII’s 
Tandem-based System/55 for edito- 
rial, advertising, pagination and 
imaging applications. 

According to Oklahoman prepress 
operations manager Robert Arring- 
ton, between 200 and 250 Olivetti 
P500 (IBM PS/2 compatibles) work- 
stations will run editorial and adver- 
tising applications, using CMC cards 
that permit emulation of SII Coyote 
terminals. 

All bureaus also will use PCs, 
which Arrington said will be interac- 
tively linked to the newsroom system 
using SII’s Xport dial-up facility. 

“They can do the same thing that 
the person sitting in the newsroom 
can do,” he said. 

According to SII, Xport communi- 
cations using a board in the Tandem 
host offers as many as 16 channels 
and accommodates SII’s various soft- 
ware products. 

Macintosh IIcx workstations will 
support the imaging products, 
including Color AdSpeed for display 
ad makeup. For imaging, Arrington 
said the Oklahoman will be using the 
ECRM Autokon 1000DE with SCSI 
interfaces and Xerox 7650 scanners 
for color and monochrome applica- 
tions. 

The paper will also utilize SII’s 
PageStream pagination products: 
Interactive News Layout, Interactive 
Ad Layout and Interactive Classified 
Pagination running on Echo worksta- 
tions (Compaq Deskpro 386 with 
coprocessor for graphics and 19” 
monitor) and Graphics:db and 
Page:db databases, which reside on 
the Tandem system. 

Output will be on three existing 
Monotype MK II devices modified 
with boards that upgrade them to the 
Monotype Express version, accord- 
ing to Arrington. “We’ve got Mono- 
type’s PostScript RIP on one of them 
right now,” said Arrington, “and 
we'll be installing three Hyphen hard- 
ware RIPs on those systems.” 

According to SII, the entire system 
is upgradable as needs and solutions 
change. 

The contract calls for installation of 
an advertising System/55 in the down- 
town facility, followed by a stand- 
alone Color AdSpeed display ad sys- 
tem at the same location. Both sys- 
tems are expected to be in by this 
June. 

In the third phase, SII will install its 
editorial System/55 and the Page- 








Stream pagination system at the new 
facility. Arrington noted the paper is 
“paginating now in editorial with the 
Hastech system, and when we start 
over on the SII system sometime in 
the first part of next year... we’ll 
start paginating the editorial por- 
tion.” 

Once the System/55 is in, SII will 
then also remove the advertising sys- 
tems from downtown and reinstall 
them at that site, where, it said, all the 
systems should be integrated by next 
March. Sometime after that, said 
Arrington, pagination will begin for 
full pages of ads and editorial. 

The order’s size and installation 
schedule and the move to the new site 
mean that the systems will not simply 
be brought in, wired up and waiting 
when staffers relocate. Vendor and 
newspaper personnel apparently will 
share office space and time, setting up 
some systems and using others. 

According to SII, “A key part of 
the integration process will be main- 
taining live production of all applica- 
tions... within the newspaper’s tight 
deadline schedule.” 

In selecting SII, Arrington noted 
the need to have all the systems 
working together on a schedule that 
corresponds to the completion of the 


‘new office tower. 


SII project management director 
Lou Fifer called the yearlong project 
an “unusual installation” because it 
will “integrate all of OPUBCO’s edi- 
torial, advertising, display ad make- 
up and pagination needs into... 
System/55, providing all the neces- 
sary applications on one system.” 


Independent opens 
new printing plant 


For the first time since their 
publisher abandoned letterpress in 
1973, New Hampshire’s weekly Car- 
roll County Independent (Center 
Ossipee) and Granite State News 
(Wolfeboro) are being printed in 
house. 

Independent-Granite State Pub- 
lishing Corp. is printing its own 
papers again (and other publishers’ 
products as well) in Center Ossipee 
on a new five-unit Web Leader II 
offset press, which will produce 
single-run sections of up to 16 pages 
with process color on front and back 
pages. In-house separations are made 
with a new Digi-Colour System from 
Newscolour Corp. 

The new press sits in a 9,700- 
square-foot production plant, which 
was shown to the public as the next 
day’s paper was being printed during 
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an early-January open house. The 
new press was started by retired 
Linotype and letterpress operator 
Ralph Tucker, who spent his entire 
working career with the Independent 
and its predecessor, the Carroll 
County Pioneer of Sanbornville, 
beginning in 1922. 

The new plant, behind the 1924 
newspaper headquarters, is actually 
two buildings: A cement-block struc- 
ture once part of a lumber mill and 
later a store and poolroom now serves 
as the printing department office for 
Independent Color Press and houses 
camera and prepress equipment. Con- 
nected by a short corridor is a larger 
steel-frame building that houses both 
the new offset and various sheet-fed 
presses. 


ANPA issues 
OSHA alert 


The American Newspaper Associ- 
ation has published an alert, explana- 
tion, copy of regulations and vendor 
list pertaining to an OSHA standard 
that took effect Jan. 2. 

The new Control of Hazardous 
Energy (Lockout/Tagout) Standard 
was devised to protect personnel 
from accidental machinery start-up or 
energy release. ANPA said all news- 
papers have activities governed by 
the standard, and in its alert makes 
recommendations for compliance. 

ANPA said it met in November 
with OSHA seeking to qualify 
presses’ electric safety button and 
signaling systems as satisfactory 
alternative safety measures. Consid- 
eration of the proposal, said ANPA, 
“has been delayed by OSHA pending 
the outcome of several judicial chal- 
lenges to the Standard.” ANPA’s 
legal and technical departments (703/ 
648-1065, -1222) offer information on 
the meeting, challenges and com- 
pliance. 
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Rockwell 
announces 
press sales 


An 11-unit Goss Urbanite press 
from Rockwell Graphic Systems was 
purchased by Eagle Publishing Co. 
Inc., Pittsfield, Mass., to print the 
Berkshire Eagle and commercial jobs 
at its Eagle Web Press subsidiary. 

Circulation increases resulting 
from a new Sunday edition and transi- 
tion to a morning paper “created a 
need for more paging capacity...” 
said Eagle Publishing vice president 
Bob Rose, who also indicated a need 
for cold-web, four-color capability in 
newspaper and commercial formats. 

To fit its dual roles, the press is 
configured with both a Goss Urbanite 
folder and a Hantscho F10 combina- 
tion folder equipped to handle up to 
seven webs and provide better con- 
trol of delivery, neat product in the 
enlarged bindery and the desired cut- 
offs for book work. 

Eagle Publishing press and 
mechanical superintendent Jeff 
Gomes said Eagle prints several 40- 
page specialty tabloids, with four- 
color covers and center folds, and 
some 80-page quarter-fold books on 
newsprint in runs of 5,000 to 35,000 
copies. 

In addition to familiarity with the 
Urbanite and its color capability, 
Gomes cited the “two-around plate 
capacity of the Urbanite for newspa- 
per work” among the reasons for 
selection of the press. 

The 50,000-pph press was installed 
in the Eagle’s new headquarters in a 
90,000-square-foot portion of a reno- 
vated mill complex, where it is visible 
from a glass-enclosed visitor’s walk- 
way above the pressroom. 

The press replaces an eight-unit 
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Urbanite dating from 1976. Squeezing 
the larger new press into the landmark 
structure meant working around 96 
interior columns. In this respect, 
being able to stack units was an 
advantage that can be further 
exploited for any future expansion. 
The press went on edition Feb. 5. 

Rockwell also announced the first 
purchase of a Goss Colorliner for a 
South American newspaper. Among 
Brazil’s largest dailies, Rio de Janei- 
ro’s O Globo, will add a Colorliner to 
its three Goss Metroliner presses, two 
of which will also get stacked unit 
additions. 

More pages, more ROP color and 
more capacity for in-house produc- 
tion of four-color supplements and 
preprints were cited as reasons for 
selection of the press, which is sched- 
uled for installation in mid-1991. The 
Colorliner will comprise 27 printing 
couples, a double 3:2 160-page folder 
and nine CT45 running-belt RTPs. 

The order also includes the Goss 
Advanced Press Control System, 
with all components linked by local 
area network to a remote master 
workstation and product quality 
workstation, a supervisory processor 
with Layout Assistant impositioning, 
scheduling and reporting program and 
a Page Area Reader. 


MU students win 
computer lab 


University of Missouri, Columbia, 
advertising students took top honors 
in a recent marketing competition 
with students from seven other Mid- 
western universities, winning for 
their School of Journalism a Macin- 
tosh computer lab valued at $25,000. 

The 27 students spent two months 
developing a small-scale ad agency, 
planning, researching, defining and 
executing a marketing program to 
increase awareness of the Apple 
Macintosh computer on the MU cam- 
pus, which included a MacFest week- 
long event that culminated in a draw- 
ing for a free Macintosh. 

The group was also given the 
“Most Motivated” award in the com- 
petition, which provided “an oppor- 
tunity to earn some real-life experi- 
ence and publicize the talent we have 
in our advertising sequence,” said 
senior Stewart Pickard. He called the 
effort a “semesterlong campaign” in 
which students worked 30-40 hours 
per week. 

The students gave a multimedia 
presentation to a panel of judges from 





Apple Computer, Hill & Knowlton 
and other advertising and public rela- 
tions firms. They were sponsored by 
associate professors Birgit Wassmuth 
and Dwight Williams. 


Stepper reports 
packaging 
equipment orders 


Stepper Inc. has sold Solo auto- 
matic assembling systems for heavy 
completes to the Chicago Tribune 
(two systems with baggers), Milwau- 
kee Journal, The State, Columbia, 
S.C., the Hamilton, Ont. Spectator 
(with bagger), the Boston Globe and 
the Palm Beach (Fla.) Post. 

Other purchases include a quarter- 
folding and labeling system and Fold 
n’ Tie packaging system for Southern 
Web Offset, West Sussex, U.K. (a 
printer of the Wall Street Journal), a 
four-hopper quarter-folding and 
labeling system for Litmor Publica- 
tions, Hicksville, N.Y., and a Fold n’ 
Tie system for the Forest City, Ark. 
Times-Herald. 


Baker named 
Millmaster Onyx 
Group president 


United States Printing Ink Corp. 
president Ronald C. Baker was 
elected president and CEO of Mill- 
master Onyx Group Inc., USPI’s 
parent company. Millmaster Onyx 
produces and markets specialty 
chemicals worldwide. 

Since 1977, Baker has been presi- 
dent and CEO at USPI, which he 
joined in 1959 as an R&D chemist. 
According to the company, sales vol- 
ume has doubled and newspaper inks 
have been emphasized during his 
presidency. Baker served in various 
positions, including president, at the 
National Association of Printing Ink 
Manufacturers. 


U.S. Newswire 
offers Access 


A joint venture of U.S. Newswire 
Corp. and Telephone Business Meet- 
ings Inc. will allow news media and 
others to hear press conferences live 
via telephone. 

Free to media, Access enables out- 
of-town reporters or those with 
schedule conflicts to monitor confer- 
ences. 
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Ideas 
(Continued from page 17) 





®@ Be edible. 

®@ Celebrate minority achievement. 

@ Publish one “heartbreak” story 
a day. 

@ Reveal “Who’s having an affair 
with whom.” 

@ Print rumors. (Said a voice 
from the audience: “I thought we 
already do.”) 

@ Run series of photos on which 
mustaches could be painted. 

® Offer a list of people available for 
a date that night. 

@ Put all (blue) Monday ads in 
color. 

@ Put the paper on freeway bill- 
boards. 

To end the session, the participants 
dummied front pages of mock news- 
papers named The Quickie, The Daily 
Smile and The Heartbreak. 


| 
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Jean Gaddy Wilson leads New Directions for News 


discussion at CNPA 


convention in Coronado. Panelists left to right: Janet Sanford-Amandes; Jim 
Dawson; Peter Ridder; Les Hayes, and Leonard Sbrocco. 


Wilson seemed pleased by the 
results of what she termed a “demon- 
stration of a process.” 

Some of the suggestions, she 
acknowledged, may seem highly 
unusual at the moment but, if one 


Photo by Lew Merrim 


thinks about them for a couple of 
weeks, practical ideas will emerge. 

“Take the edible newspaper,” she 
continued. “It might seem silly now, 
but it could very well lead to an idea 
that you can use.” 








Koch 


(Continued from page 13) 





“If I think they’re wrong, I’ll take 
them on. I’m not going to endorse a 
candidate, one over the other, but I 
will take them on. I’ll hold them up to 
public scrutiny with an insight that 
other people who’ve never run for 
office can’t possibly have.” 

All the column ideas come from 
Koch himself, who said although 
asked, he did not want to write the 
column more than once a week. 

“I’ve talked to some columnists,” 
he noted. “They said they don’t have 
enough time to breathe, let alone 
think. 

“I write easily, in the sense that I 
don’t have a writing block, but I over- 
write,” Koch continued. “When I 
write, I don’t write longhand, I dictate 
my columns and then I go over it and 
edit it. 

“When I dictate initially, it can be 
two or three times the length that it 
ultimately will be pared down to, 
because of all the ideas that I want to 
get into the column. And then you 
have to pick and choose.” 


The Koch-edited columns are then 
faxed downtown to Post editorial 
page editor Eric Breindel, where they 
are further edited for grammar, syn- 
tax and the like. 


Koch would like to continue writ- 
ing his column “forever,” and his 
agent is currently in the process of 
negotiating a possible syndication 
deal. 

The former mayor said, however, 
that syndication would not compel 
him to take his focus off New York 
City and on to more national issues. 

“T can. only write about what I 
know,” he said. “The worst thing in 
the world is to try to write about 
something you don’t know simply to 
please other people or to respond to 
the interest or need on their part. 


“They have to take me on my 
terms,” Koch continued, adding, “I 
write about themes which I think tran- 
scend New York City. They’re much 
bigger than New York City. . . . But 
I give my own personal experiences, 
as those experiences occurred in New 
York City.” 

Koch does not view the media dif- 
ferently now than when he was in 
office. “I have the same feelings 


about reporters and columnists that I 
had before,” he said. “There are 
some very good ones, some very fair 
ones, there are some that are just the 
Pies. 

After being covered by media 
nationwide, Koch said those in New 
York are “the best. They’re the most 
discerning, they’re able to ask the 
best questions. I think that we have 
the best of the media here in New 
York City. 

“Even better now that I’m a part of 
it,” he said with a laugh, adding, 
“That’s just a joke.” 


Wyo. press history 
chronicled in book 


As part of the state’s centennial 
celebration in 1990, the Wyoming 
Press Association has underwritten a 
book called Wyoming Newspapers: A 
Centennial History, which traces the 
history of all current newspapers there. 











ASNE 


(Continued from page 16) 





Gazette; Jean Otto, Rocky Mountain 
News, Denver; C. Michael Pride, 
Concord (N.H.) Monitor; and Frank 
Sutherland, Nashville Tennessean. 
Selections of the winners’ entries 








will be published in Best Newspaper 
Writing: 1990, to be produced by the 
Poynter Institute for Media Studies, 
which provides administrative sup- 
port for the ASNE Distinguished 
Writing Awards. In addition, the win- 
ners will be asked to speak at a work- 
shop on newspaper writing during the 
ASNE convention. 
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Financial 
(Continued from page 11) 





Newspaper advertising revenue for the year rose 3.5% 
for the year and quarter. 

Local retail advertising revenues increased 4.6% for the 
year; classified revenues for the year were up 3.7%, and 
preprint revenues for the year were up 3.4%. National ad 
revenues for the year declined 5.6%. 

Southam Inc. 

Southam Inc.’s net income for 1989 from continuing 
operations reached $91.2 million (Canadian), up 21% from 
the previous year. 

For the fourth quarter, income from continuing opera- 
tions reached $33 million, an improvement of 57% 
from the $21 million earned in the final quarter of 
1988. 

Revenue from continuing operations grew by 6.6% to 
$1.7 billion. 

Ona per share basis, income from continuing operations 
for the year rose to $1.55 in 1989 from $1.27 in 1988, and to 
57¢ in the fourth quarter of 1989 from 35¢ in the 1988 
quarter. 

The newspaper group helped to contribute to the earn- 
ings improvement, as the division’s operating income in 
1989 was up 21.5% for the year. 

The newspaper gains reflected expense controls and 
lower newsprint prices as ROP advertising showed a 1.4% 
decline in volume for the year. 

Times Mirror Co. 

Times Mirror Co. announced its net income for the 
fourth quarter of 1989 was $74.1 million, or 57¢ per share, 
down from $96.8 million, or 76¢ per share, in 1988. The 
1989 results included the loss provision on the sale of press 
equipment amounting to 6¢ per share. The 1988 fourth- 
quarter results included a gain of I¢ per share from the sale 
of assets. 

Revenues for the quarter improved to $935.4 million 
from $925.1 million. 

For the year, Times Mirror revenues came to $3.5 
billion, up from $3.3 billion. 

Net income for the full year was $298 million, or $2.30 
per share, in 1989, versus $331.9 million, or $2.58 per 
share, in 1988. 

Excluding net gains of 5¢ per share in 1989 and 31¢ per 
share in 1988 from the sales of timberlands and other 
assets, earnings for 1989 would have been $2.25 per share 
versus $2.27 per share in 1988. 

The newspaper division in 1989 saw improved results at 
the Los Angeles Times, Baltimore Sun and Morning Call 
in Allentown, Pa. Newsday’s operating profit was sharply 
reduced, and results at the Hartford Courant and the 
southern Connecticut newspapers also declined. 

The Los Angeles Times spent about $6 million in the 
fourth quarter in promotional efforts to attract readers of 
the defunct Los Angeles Herald Examiner. The Times 
circulation in the quarter rose about 75,000. 

Toronto Sun Publishing 

Toronto Sun Publishing said its 1989 earnings came to 
$21 million (Canadian), or 93¢ per share, compared with 
$22.5 million, or $1.01 per share, in 1988. 

The 1989 year-end results include a one-time gain of $3 
million, or 13¢ per share, as a result of the realization of a 
tax-loss carry-forward from prior years. 

In the fourth quarter, earnings were $9.1 million, or 40¢ 
per share, including the 13¢ per share gain, compared with 
| $7.4 million, or 33¢ per share, in 1988. 


Revenues for the year amounted to $312.2 million com- 
pared with $270.6 million in 1988. 

Fourth-quarter revenues were $89.7 million, up from 
$85.2 million. 

Operating expenses for 1989 rose to $298.2 million, up 
from 1988's operating expenses of $245.5 million. Operat- 
ing expenses in the fourth quarter were $82.6 million, up 
from $75.9 million. 

Tribune Co. 


The Tribune Co. of Chicago said its fourth-quarter net 
income rose to $67.6 million from $62.9 million in 1988 due 
to improved newspaper results, and lower interest 
expenses and tax rates. 

Net income per share in the quarter also rose, to 90¢ 
from 84¢. 

Revenue in the quarter rose to $668 million from $624.7 
million. 

For the year, net income rose to $242.4 million, or 
$3.17 per share, from $210.4 million, or $2.78 per 
share. 

a for the year increased to $2.5 billion from $2.3 
illion. 

Fourth-quarter operating profits for the newspaper 
group rose to $97.1 million from $92.4 million, reflecting 
improved advertising revenues, lower newsprint costs and 
lower benefits costs. The Chicago Tribune was the largest 
contributor to the group’s performance. 

Newspaper revenues in the quarter rose to $451 million. 
Ad revenues in the period totaled $345 million and circula- 
tion revenues came to $91 million. 

For the full year, newspaper operating profits came to 
$297.1 million, up from $263.7 million in 1988. Revenues 
for the group rose to $1.6 billion. Ad revenues increased 
4% to $1.2 billion and circulation revenues were also up 
4% to $348 million. 

Improved results at the Tribune, and in Fort Lauderdale 
and Orlando, more than offset operating losses at the New 
York Daily News. 


Washington Post Co. 


The Washington Post Co. said its 1989 net income was 
$197.9 million, down from $269.1 million in 1988. Earn- 
ings per share were $15.50 in 1989, versus $20.91 in 
1988. 

Included in the 1988 earnings are net after-tax, non- 
recurring gains of $103.1 million, or $8.01 per share, from 
the sale of the company’s cellular telephone interests, 
which were partially offset by restructuring costs at News- 
week, 

Excluding the non-recurring items, Post Co. net 
income increased 19% in 1989, and earnings per share 
rose 20%. 

Revenue for 1989 totaled $1.44 billion, up from $1.37 
billion in 1988. 

For the fourth quarter, net income came to $51.1 mil- 
lion, or $4.06 per share, up from $36.9 million, or $2.87 per 
share, in the 1988 period, which included the Newsweek 
charges. Excluding those shares, 1989 fourth-quarter 
earnings were up 3% over 1988. 

Revenue for the fourth quarter came to $381.4 million, 
up from $370.8 million. 

Newspaper operating income in 1989 increased 25.5% 
to $176.6 million from $140.7 million in 1988. Revenue for 
the year came to $736.7 million in 1989, up from $682.7 
million in 1988. 


Advertising volume at the Washington Post increased 
1.1% to 5.97 million inches, up from 5.9 million inches the 
previous year. Ad revenue at the Post was up 7.4% to 
$574.4 million, from $535 million in 1988. 

For the fourth quarter, newspaper revenue was up 
3.8%, but advertising inches were down 1.9%. 
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Ownership changes 
(Continued from page 5) 





Henry Ansbacher Inc., New York, 
represented Capital Cities/ABC in the 
transaction. 


* * * 

Trinity International of England, 
owner of newspapers in Pennsylva- 
nia, Ohio and Illinois, has purchased 
the Pittsburgh Pennysaver for $13.46 
million from Comareg of France. 

John Eccleston, assistant managing 
director of the Liverpool Daily Post 
and Echo of England, will become 
president of the Pennysaver, which 
publishes 82 editions distributed free 
to more than 700,000 homes in the 
Pittsburgh metropolitan area. 





Newhouse 
(Continued from page 12) 





than than splitting the difference, val- 
uation cases carry higher risks for 
both sides. 

Williams’ decision, Middleton said, 
“will encourage taxpayers” to seek 
concessions on valuation from the 
IRS, “especially in the media indus- 
try. It’s clear from reading this that 
the IRS had trouble in dealing with the 
industry.” 


UPI files claim against Reuters 


By George Garneau 


United Press International has filed 
a $600,000 arbitration claim accusing 
Reuters of supplying photo service to 
former UPI clients. 

UPI filed its claim with the Interna- 
tional Chamber of Commerce in Paris 
in accordance with an agreement 
between the news agencies to share 
pictures. The case will be heard in the 
Chamber’s New York branch. 

Each news agency has accused the 
other of violating the agreement. 

Reuters, claiming UPI failed to pro- 
vide enough quality U.S. pictures, 
terminated the agreement on Feb. 16 
and filed suit in U.S. District Court in 
New York seeking reimbursement for 
unspecified costs associated with 
supplementing UPI’s U.S. photo cov- 
erage. 

However, a federal judge, at UPI’s 
request, temporarily barred British- 
owned Reuters from stopping service 
of its foreign photos to UPI. 

The 10-year arrangement began in 
1985 when cash-strapped UPI sold 
Rueters its non-U.S. picture opera- 
tion for $3.3 million in cash and $2.5 
million over five years. Reuters was 
to provide UPI with foreign pictures 
and UPI provided Reuters its domes- 
tic pictures. 


Reuters, which several years ago 
began selling its own foreign pictures 
directly to U.S. newspapers, delayed 
action until after its payments ended 
last year. 

UPI said the agreement calls for 
Reuters to reimburse it for revenue 
lost if clients switched to Reuters. 

No hearing was announced for the 
arbitration. 

A hearing on the temporary 
restraining order against Reuters is 
scheduled for U.S. District Court in 
New York on March 12. 


Information line 


In a few weeks the Sacramento 
(Calif.) Bee will provide BeeLine, a 
call-in information service, including 
news, weather, horoscopes, sports 
scores, individual stock quotes and 
other financial services. 

There will be no charge for the 
information that will be available 24 
hours a day with either a rotary or 
touchtone telephone. BeeLine will 
carry prerecorded commercials paid 
for by advertisers. 

The Bee has contracted with Brite 
Voice Systems, Inc. of Wichita, 
Kan. for the system. 








Postal 


(Continued from page 15) 





Second-class in-county rates for 
paid newspapers vary, according to 
Brinkmann: 

@ Newspapers not presorted by 
carrier route face increases from 33% 
to 35%, but almost all are presorted. 

@ Newspapers presorted by carrier 
route face rates 23% to 29% higher. 

@ With a new discount for deliver- 
ing presorted second-class mail to 
destination post offices, in-county 
rates will rise 13% to 19%. 

“Most people [papers] can do 
that,” Brinkmann said. 

e@ A new rate is proposed for sec- 
ond-class in-county mail that is sorted 
by carrier route and walking se- 
quence, and also saturates the area. 
It could lower costs. The catch is 
that newspapers cannot use it and 
direct mail advertisers can. 

“TI don’t think there’s a newspaper 
in the country that would qualify for 
that because of the saturation require- 
ment,” Brinkmann said. Businesses 
with newspapers and total-market- 
coverage products could not combine 
them for mailing purposes, he said. 





Brinkmann said most newspapers 
distribute TMC ad products by mail, 
making them major second- and third- 
class mailers. 

“It’s a mixed bag,” said Gene Del 
Polito, director of the Third Class 
Mail Association. 





“The Advo [Systems Inc.] type 
mailers have historically been the 
cheapest mail to handle,” Del Polito 
said. “The Postal Service for the first 
time is attempting to recognize the 
fact that it is the cheapest to handle.” 

He said, “The burden of the 





“The people who really come out well are direct 
competitors of newspapers,” saturation direct mail 
advertisers, Del Polito said. Newspapers, he observed, 
“have their hands filled with this one.” 








TCMA members are widely 
affected: from 32% higher postage for 
catalog mailers to possibly lower 
rates for direct mail retail advertisers. 

“The people who really come out 
well are direct competitors of news- 
papers,” saturation direct mail adver- 
tisers, Del Polito said. Newspapers, 
he observed, “have their hands filled 
with this one.” 

Rates for printed retail advertising 
could effectively drop as a result of 
drop-shipping the new category of 
saturation mail sorted by carrier route 
and walk sequence. 





increase without question is going to 
fall on catalog mailers because they 
can’t participate in automation pro- 
grams” currently operating. 

On the other hand, letter-size mail 
with bar codes avoids increases. 

With rates so tied to automation 
and work-sharing programs, Del 
Polito said the post office was “going 
overboard” to use automation “at the 
expense of those who can’t.” 

He predicted continuing efforts by 
catalog and other direct-response 
mailers to break the mail monopoly 
and allow private mail service. 
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By David Astor 


A prominent syndication attorney 
was sued this week for allegedly forg- 
ing syndication documents, mislead- 
ing aspiring cartoonists about their 
syndication possibilities, and more. 

The attorney — Arnold Schwartz- 
man of Dayton, Ohio — is well- 
known in syndication circles. He has 
represented people like “The Family 
Circus” creator Bil Keane and edito- 
rial cartoonist/“Mother Goose and 
Grimm” creator Mike Peters, spoken 
at a number of syndication seminars, 
and been quoted on several occasions 
in E&P stories. He has often advised 
cartoonists to be very careful about 
the kind of syndication contracts they 
sign. 

Now, at least three young cartoon- 
ists are seeking lawyers to take legal 
action over agreements they signed 
with Schwartzman. And United Fea- 
ture Syndicate and Creators Syndicate 
this week filed separate lawsuits 
against Schwartzman in federal dis- 
trict court in Dayton. 

UFS and its parent company 





Over 1,000 papers for 
five Universal comics 


Five Universal Press Syndicate 
comics have passed the coveted 
1,000-newspaper mark. 

Syndicate president John P. 
McMeel said this happened when 
Universal began counting daily and 
Sunday clients separately, as a num- 
a of other major syndicates already 

oO. 

The five comics are Bill Watter- 
son’s “Calvin and Hobbes” (which 
had over 900 clients under the previ- 
ous counting system), Garry Tru- 
deau’s “Doonesbury” (about 900 
previously), Gary Larson’s “The Far 
Side” (about 900 previously), Lynn 
Johnston’s “For Better or For 
Worse” (over 800 previously), and 
Cathy Guisewite’s “Cathy” (over 700 
previously). 

Almost 20 comics now have more 
than 1,000 clients, according to fig- 
ures provided by various syndicates. 








Arnold Schwartzman 


Scripps Howard are accusing 
Schwartzman of “a pattern of con- 
duct designed to mislead certain of his 
clients that he has been negotiating 
with UFS on his clients’ behalf when, 
in fact, no such negotiations have 
taken place.” 

Furthermore, UFS’s March 6-filed 
suit alleges that “Mr. Schwartzman 
has created and transmitted to his 
clients draft agreements purportedly 
originating from UFS or its employ- 
ees” and that, “in at least two 
instances, Mr. Schwartzman signed 
the name or initials of Sarah Gillespie, 
a vice president of UFS and its direc- 
tor of comic art, to memoranda he 
created and transmitted to his clients 
without Ms. Gillespie’s consent or 
knowledge.” 

Gillespie stated, “At UFS, we’ve 
always been proud of our relation- 
ships with cartoonists and columnists 
and of our reputation for being an 


Sarah Gillespie 


Legal troubles for syndication attorney 


Arnold Schwartzman is sued by United and Creators for allegedly 
forging documents, misleading aspiring cartoonists, and more 


JOISY plAaeqg 


David Hendin 


honest and professional syndicate. It 
distresses us to think that there may 
be people out there who have gotten 
the wrong message about UFS and 
the kind of business practices we 
believe in.” 

UFS senior vice president David 
Hendin added, “There is no special 
formula and no inside track to syndi- 
cation as many creators have been led 
to believe.” 

The syndicate said it wants 
Schwartzman “enjoined from making 
unauthorized use of its service mark 
and from making false representa- 
tions regarding negotiations with 
[UFS] to his clients and others in the 
syndication industry.” UFS is also 
seeking monetary damages from 
Schwartzman. 

Sue McDonnell, a Dayton-based 








Comic, advice stats 


Over 79.2 million of the 105.1 mil- 
lion American newspaper readers 
peruse the comics, according to sta- 
tistics in a book published recently by 
Fawcett Columbine. 

Tom Heymann’s On an Average 
Day... also stated that about 85 
million people read Ann Landers of 
Creators Syndicate and 70 million read 
“Dear Abby” by Abigail Van Buren 
of Universal Press Syndicate. 

And the book noted that 86.2 mil- 
lion read the sports pages, 81.5 mil- 
lion read the editorials, 52 million 
read the obituaries, and 27 million 
read their horoscope. 
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Richard Newcombe 


attorney representing Creators, said 
that syndicate filed suit against 
Schwartzman on March 7. Creators is 
charging Schwartzman with essen- 
tially the same things mentioned in 
UFS’s complaint. 

Schwartzman, when contacted 
March 6, declined to comment on the 
suits or anything else. 

But two syndication-seeking car- 
toonists — 30-year-old Ian Walker 
and 26-year-old Ted Rall — had 
plenty to say about Schwartzman to 
E&P. 

Walker said he is the writer and 
Jochen Oster the artist for a comic 
called “Mathew!” — which stars an 
angel with very humanlike problems. 

The New York City resident said he 





‘Dial Sports’ line is being offered 


United Media (UM) and the Sports 
Network (SN) have teamed up to 
offer “Dial Sports,” an interactive 
900-number sports information line 
for newspapers. 

The 24-hour audiotex service — 
scheduled to begin April 16 — offers 
fans scores, weather, and injury 
reports for professional and college 
sports. Newspapers can insert local 
high school and club team scores — 
and also include a customized greet- 
ing or 10-second ad at the beginning of 
every “Dial Sports” message. 

“This service offers newspapers a 
profitable way to get involved in 
audiotex with no risk or investment, a 


good return, and the highest-quality 
sports information, updated as it hap- 
pens,” said UM senior vice president 
David Hendin. 

“Dial Sports” clients include the 
Dallas Times Herald, Florida Times- 
Union, Minneapolis Star Tribune, 
New Haven Register, Rocky Moun- 
tain News, Sacramento Union, and 
Seattle Post-Intelligencer. 

UM is the parent company of 
United Feature Syndicate and Newspa- 
per Enterprise Association. SN is an 
international sports wire service 
which already has a number of major 
newspaper, television, and other 
clients. 








and Oster found out about Schwartz- 
man by reading a December 10, 1988 
E&P story covering a California syn- 
dication seminar. Schwartzman was 
one of the speakers at the gathering. 

Walker (who works in radio) and 
Oster (an art director) were impressed 
that Schwartzman had represented 
people like Keane and Peters, and the 
attorney apparently liked “Mathew!” 
alot. So an agreement was made, and 





Walker and Oster paid Schwartzman 
$750 to represent them. 

“We didn’t know anything about 
syndication at the time,” recalled 
Walker, “and he seemed to know a 
lot. He told us how to present our 
work, and we did everything he 
said.” 

Schwartzman promised Walker 
and Oster that he would send 

(Continued on page 34) 
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News Service. 


You'll find one editorial cartoon, two caricatures of current newsmakers by Jim Hummel, clip art for food, 
entertainment and lifestyle pages, plus Richard Orlin’s Toons comic panel, three Sports Trivia graphics and a 
Teeing Off golf graphic every week. 

You'll also get The Crowley Chronicle by Pat Crowley of the Palm Beach Post and Wired, a comic panel by 
J.D. Crowe of the San Diego Tribune. And the Excursions graphic, which shows that every week has a holiday. 

le of our Comics, Caricatures and Clip Art package, available weekly. 
Alaska, California, Hawaii and Canada, call collect 619 293-1818. Get the package that ties up readership and 


revenues. 





Call toll-free 800-445-4555 for a free sam 











GIVE YOUR PAGES COMIC APPEAL 


Looking for a dash of art to perk up your pages? Then look at Comics, Caricatures and Clip Art from Copley 
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(Continued from page 33) 
“Mathew!” to various major syndi- 
cates, and — around September 1989 
— he informed the cartoonists that 
UFS and Creators were interested. 

A month later, continued Walker, 
Schwartzman told him and Oster that 
Creators was willing to offer a syndi- 
cation contract. “We thought ‘great!’ 
and we went out and celebrated,” 
said Walker. “He [Schwartzman] 
faxed us a copy of the contract in 
November.” 

Then things began unraveling. 
Schwartzman told the cartoonists he 
had arranged for them to talk with 
Creators president Richard S. New- 
combe via a conference call, but 
called it off. Then Schwartzman said 
he had set up a meeting with syndicate 
vice president/general manager Anita 
Medeiros, added Walker, and called 
that off. 

There were other delays, too, and 
“we began to have serious doubts,” 
said Walker. The “Mathew!” writer 
finally called Newcombe directly — 
and “he said he never heard of me and 
had never sent a contract.” 

Walker said he felt “total and utter 
amazement” at Schwartzman’s 
actions. “I have no idea why he did 
it,” declared Walker. “Seven- 
hundred-and-fifty dollars was a lot of 
money for us, but not a lot as far as he 
was concerned. Certainly not enough 
to risk his reputation.” 

And Walker noted that Schwartz- 
man spent money by phoning him and 
Oster, faxing the cartoonists docu- 
ments, and even taking them out to 
dinner. 

Rall — who said he knows of at 
least six cartoonists besides himself, 
Walker, and Oster affected by 
Schwartzman’s actions — offered 
even more details about his experi- 
ences with the attorney. 


Like Walker and Oster, Rall saw 
Schwartzman’s name in E&P in 
December 1988. He was especially 
impressed that the attorney had rep- 
resented Peters, who is the editorial 
cartoonist for the Dayton Daily 
News. 

“I’m from Dayton originally,” said 
the New York City-based Rall, “and 
when I was in the 10th or 1 1th grade, I 
went to Mike Peters’ office to watch 
him draw ... . I really respect him.” 

So Rall sent Schwartzman samples 
of his “The Other Cheek” comic 
panel, which features social commen- 
tary and more. Rall said the attorney 
“loved my stuff,” agreed to represent 
him, and offered the young cartoonist 
a contract. Under the terms, Rall 
would pay Schwartzman a $750 





UBP’s ad campaign 


Universal Belo Productions (UBP) 
will introduce and market an adver- 
tising campaign this spring to try to 
increase general newspaper reader- 
ship. 

The campaign will center around 
“Dear Abby” by Abigail Van Buren, 
“Cathy” by Cathy Guisewite, and 
“Ziggy” by Tom Wilson. All three 
are distributed by Universal Press 
Syndicate, which is in the UBP joint 
venture along with the A.H. Belo 
Corporation. , 

Advertising in the campaign — 
slated to be introduced at the Interna- 
tional Newspaper Marketing Associ- 
ation convention in New Orleans this 
May — will be developed for televi- 
sion, radio, and print media. It will be 
marketed in varying combination 
packages with a custom tagline to 
U.S. daily metropolitan newspapers. 

“Universal Belo is responding to 
the mandate of the American News- 
paper Publishers Association to 
increase newspaper readership by 
targeting and attracting the occa- 
sional reader,” said Universal presi- 
dent John P. McMeel. 

Belo president Jim Sheehan added, 
“Many papers across the country 
lack the resources to create their own 
campaigns, and other newspapers 
may need to augment and reinforce 
existing ad programs. We hope this 
advertising will provide an extra 
dimension to current industry efforts 
to stimulate readership and sales.” 

The campaign — created by the 
Dallas-based Tracy-Locke Inc. — is 
the first major project announced by 
UBP. The joint venture caused a 


storm of controversy last year when, | 


as part of the deal, 26 Universal fea- 
tures were transferred from the Dallas 
Times Herald to the Belo-owned 
Dallas Morning News. A Times Her- 
ald lawsuit is scheduled to go to court 
next month. 








retainer and 15% of all future syndica- 
tion earnings. 

Rall asked Schwartzman if he could 
call Peters for a reference before 
signing, and the attorney offered him 
the cartoonist’s home phone number. 

Peters gave Schwartzman a 
“glowing recommendation,” said 
Rall, who emphasized that Peters at 
the time had no reason not to be to- 
tally positive about the attorney. 
Peters also suggested that Rall try to 
get the 15% knocked down to 10%. 

Schwartzman agreed, and Rall paid 
him the $750 in three installments — 





borrowing $250 of it from his mother. 

By the summer of 1989, Schwartz- 
man told Rall — just as he would tell 
Walker and Oster — that UFS and 
Creators were interested. Then 
Schwartzman informed Rall in July 
that Creators had agreed to syndicate 
him. 

Schwartzman sent drafts of a con- 
tract and arranged for Rall to fly to 
Los Angeles to visit Creators. The 
trip was delayed several times, said 
Rall, but was finally set for September 
6-10. Rall took time off from his job at 
a Japanese bank, packed his bags — 
and received a call from Schwartz- 
man at 7 a.m. on September 6. The 
attorney, according to Rall, claimed 
the trip had to be canceled because 
Newcombe had entered a hospital. 

“I was not in the hospital,” New- 
combe told E&P, noting that he was 
at the “B.C. Open” golf tournament 
that week with Johnny Hart and a 
number of other cartoonists. 

Rall began to wonder about 
Schwartzman, and was tempted to 
call Newcombe directly. But he 
thought the Creators president might 
be annoyed at a cartoonist going over 
Schwartzman’s head, and decided 
not to. 

“Cartooning was the only thing | 
always wanted to do with my life,” 
declared Rail. “I didn’t want to jeop- 
ardize that.” 

Most major syndicates receive 
thousands of submissions a year from 
aspiring cartoonists, but only a hand- 
ful are chosen. 

Then Schwartzman, according to 
Rall, said Creators had agreed to pay 
Rall a $36,000 minimum salary — a 
highly unusual arrangement for an 
industry where most cartoonists 
receive 50% of what syndicates earn 
from selling their comics to newspa- 
pers. 

And Schwartzman set up several 
appointments at restaurants and else- 
where for Rall to meet Newcombe, 
but the Creators president never 
showed up. This was because New- 
combe didn’t know about the meet- 
ings. 

Then Schwartzman produced 
signed copies of a contract sup- 
posedly from Creators, and informed 
Rall he would be receiving a $5,000 
signing bonus from the syndicate. 

First Schwartzman told Rall that 
Creators would wire the money to the 
cartoonist’s bank. “I told him my 
account number,” said Rall. “No 
money.” 

Then, according to Rall, Schwartz- 
man said Creators would send the 
attorney the $5,000 check. Schwartz- 
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man told Rall he received the check 
but had to send it back because it 
wasn’t signed. Then Schwartzman 
said he received another Creators 
check for Rall that bounced: 

Finally, Schwartzman told Rall the 
agreement with Creators was off and 
that: UFS was now interested again. 
This was in December 1989. Rall sub- 
sequently received a copy of a UFS 
contract, which he said had the exact 
same wording as the Creators one. 

Then Newcombe — through a com- 
plicated series of events — got word 
about Schwartzman’s activities and 
called Rall late last month to tell him 
what had happened. 

Newcombe told E&P March 7 that 
it was possible the work of Rall and 
the Walker/Oster team had been 
among the thousands of submissions 
coming into Creators, but added 
emphatically that “we didn’t offer 
them contracts,” minimum salaries, 
bonuses, invitations to Los Angeles, 
or anything else. é 

Rall is now pitching “The Other 
Cheek” on his own again. “He 
[Schwartzman] jerked me around for 
a year,” said Rall. “I lost a year’s 
opportunity to market my stuff.” 

Even now, Rall wonders if he will 
be legally obligated to pay Schwartz- 
man 10% of his earnings if he lands a 





Relating to St. Pat’s 


An 800-word excerpt from A Little 
Irish Cookbook (Chronicle Books) is 
being offered by the New York Times 
Syndication Sales Corporation to mark 
St. Patrick’s Day. 

There is also a 200-word sidebar 
excerpted from Irish Toasts (Chroni- 
cle). 








syndication contract on his own. “I'd 
like to sue [Schwartzman] if I can get 
legal representation,” said Rall. “I 
want to get out of this contract.” 

Rall doesn’t think money was the 
motive for Schwartzman’s actions. 
“He spent at least as much [as $750] 
wining and dining me and calling 
me,” noted Rall. “Why he did it puz- 
zles everybody. On the one hand I 
want to sue him so much, but maybe 
what he really needs is a psychiatrist. 
He’s throwing away his legal career.” 

Mike Peters, when contacted 
March 6, said, “It’s truly tragic. I sure 
feel real sorry for Arnold. I consider 
him a friend.” He added that he also 
feels “really bad” about what hap- 
pened to aspiring cartoonists working 
with the attorney. 

Peters himself has not worked with 
Schwartzman for over a year but was 





represented by him for a long period 
prior to that. Schwartzman nego- 
tiated Peters’ editorial cartoon con- 
tract with UFS in the early 1980s and 
his “Mother Goose and Grimm” con- 
tract with Tribune Media Services in 
mid-decade. 

“I never had any complaints with 
him,” said Peters, who now lives in 
Florida. “Arnold was probably one of 
the most talented agents I’ve been 
associated with or seen in action.” 

Peters noted that there aren’t many 
agents or attorneys specializing in 
syndication, and that he himself 
doesn’t know who to use in the future. 

“The Family Circus” creator Bil 
Keane and his wife Thel hired 
Schwartzman to assist Thel in con- 
tract negotiations with King Features 
Syndicate. Keane ended up getting 
ownership rights to his comic in late 
1988 

Like Peters, Keane said he had no 
problems with Schwartzman’s work, 
and added, “He’s been the champion 
of the cartoonists against the syndi- 
cates, and some syndicates resent 
him for the fact that he’s been a thorn 
in their sides. He’s a tough negotia- 
tor.” 

Keane said he had no knowledge of 
the charges against Schwartzman 
until E&P called. 
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Hearst plans 
corporate 
ad campaign 


The Hearst Corp. plans to launch a 
major corporate ad campaign using 
quotations from the company’s maga- 
zines, newspapers, books and televi- 
sion programs. Each ad in the series 
of 10 will feature an individual publi- 
cation or broadcasting unit. 

Created by ad agency Jordan, 
McGrath, Case & Taylor Inc., the 
campaign, “Nobody gets closer to 
people than Hearst people,” is slated 
to break in mid-March and run 
through 1990. 

The full-page ads will appear in the 
New York Times and the 12 Hearst 
daily papers. They also will appear as 
two-page spreads in Editor & 
Publisher, Advertising Age, press- 
time, Washington Journalism 
Review, Publishers Weekly, Broad- 
casting, Electronic Media and the 14 
Hearst consumer magazines. 


New AP services 


The Associated Press has made two 
new features avaliable to its mem- 
bers. 

One is a guide to pronouncing 
names in the news. The AP will con- 
tinue to offer pronouncers with sepa- 
rate stories. A single pronouncer can 
be found in the story text, and stories 
with several hard-to-pronounce 
names may have a brief sidebar list of 
pronounciations. 

The other service, available to 
members on DataStream, makes all of 
the nation’s lottery drawing results 
available. Results also are available in 
each bureau for relay of components, 
as needed, to slowspeed. 


AP minority interns 


The Associated Press has selected 
15 college students who will partici- 
pate in the 1990 Minority Internship 
Program this summer. The students, 
their schools and the bureaus in which 
they will work for 13 weeks are: 

Patrick Armijo, University of Col- 
orado, Denver; Cindy Benedicto, 
Ohio State, Columbus; Rose Ana 
Berbeo, Cal State-Los Angeles, 
Albuquerque; Lynette Boggs, Uni- 
versity of Oregon, Portland; Zinie 
Chen, Ohio State, Richmond; Becky 
Gomez, University of Maryland, 








Washington Metro; Kelly Jain, 
Arizona State, Phoenix; Mary Fran- 
cis Mickle, University of Missouri- 
Columbia, Kansas City; Denene Mill- 
ner, Hofstra University, Albany, 
N.Y.; Jonathan Nicholson, Univer- 
sity of Oklahoma, Oklahoma City; 
Lucy Soto, University of South Car- 
olina, Columbia; Tamara Starks, Uni- 
versity of Illinois-Champaign, Chi- 
cago; Tonya Fox, Temple University, 
Philadelphia; Robert Wells, Ameri- 
can University, Hartford; and Yumi 
Wilson, Southern Cal, Los Angeles. 


Mahan rejoins NAB 


Daniel Mahan has rejoined the 
Newspaper Advertising Bureau as 
vice president and manager of its Los 
Angeles regional office. 

Mahan, a former senior vice presi- 
dent at Cresmer, Woodward, O’Mara 
& Ormsbee, was vice president and 
manager of the NAB’s L.A. office 
from 1979-1984. 

Mahan will direct national sales 
operations in Southern California, 
Arizona and southern Nevada, as 
well as being responsible for adminis- 
tration of the Los Angeles office. He 
reports to James Wilson, NAB senior 
vice president/national sales. 


Special section 
honors black 
journalists 


The Los Angeles Times has profiled 
12 black journalists in a 12-page 
tabloid section called Aspiration 
and Achievement in recognition of 
Black History Month. 

The section, which was produced 
by the newspaper’s public relations 
department, is being distributed to 
colleges and school districts through- 
out Southern California. About 
25,000 copies are going to the Los 
Angeles Unified School District’s 
Black Education Commission. 

In addition to the profiles and a 
listing of black Pulitzer Prize winners, 
the section contains a feature by 
Times editorial writer Gayle Pollard, 
which details the history of blacks in 
journalism dating back to the publica- 
tion of the first black newspaper, 
Freedom’s Journal, in 1887. 

“We have produced the section 
with two major objectives in mind,” 
said Jim Boswell, Times vice presi- 
dent of employee and public rela- 
tions. “Clearly, we want to recognize 





the achievements of some extraordi- 
narily talented journalists, but we 
also hope, through their example, to 
encourage black journalism students 
to enter a field that needs increased 
minority representation.” 

Currently, the Times operates the 
Minority Editorial Training Program 
(METPRO) whose goal is to increase 
the number of minorities working at 
newspapers across the country. The 
journalists profiled in Aspiration 
and Achievement are Robert C. 
Maynard, owner, editor and 
publisher of the Oakland Tribune; 
William Raspberry, syndicated col- 
umnist, Washington Post; Charlayne 
Hunter-Gault, co-anchor and 
reporter, MacNeil/Lehrer News- 
Hour; Pam McAllister Johnson, 
publisher, Ithaca (N.Y.) Journal; 
Moneta Sleet Jr., photographer, 
Johnson Publishing Co., publishers of 
Ebony, Jet and Ebony Man maga- 
zines; John H. White, photographer, 
Chicago Sun-Times; Barbara Rey- 
nolds, Inquiry Page editor, USA 
Today; Les Payne, assistant manag- 
ing editor and columnist, Newsday; 
Itabari Njeri, staff writer, Los 
Angeles Times; Larry Whiteside, 
national sports reporter, Boston 
Globe; Sheila Rule, London corre- 
spondent, New York Times; Karen 
Denise Robinson, assistant city edi- 
tor, Los Angeles Times. 

White, Payne and Sleet are Pulitzer 
Prize winners. 


Director expects 
full accreditation 


Walter B. Jaehnig, director of the 
School of Journalism at Southern Illi- 
nois University-Carbondale, said he 
expects the school to regain full 
accreditation in May when the 
national accrediting council holds its 
annual meeting in Chicago. 

According to information from the 
university, Terry Hynes, head of a 
visitation team that found problems 
with the program in November 1988, 
recommended re-accreditation after 
returning for a follow-up visit this 
semester. The Accrediting Council on 
Education in Journalism and Mass 
Communications will consider the 
report before making a final decision. 

The national council placed SIUC’s 
program on provisional accreditation 
after site team members found it did 
not meet national standards in the 
areas of budget, student records and 
advising, internships and work 
experience, and public service proj- 
ects, according to the university. 
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Shop talk 


(Continued from page 48) 





Hungary] in how does democracy 
work all over the world. We had spe- 
cial pages on that from correspon- 
dents all over the world.” 

Eastern Europe wants news of 
democracy in the United States, but 
reporters say the hunger is greater for 
any piece of news from Washington 
on the possibility of economic aid 
from the United States. 

The stakes, then, are high for East- 
ern European correspondents in 
Washington, but they must cope with 
the attitudes of U.S. officials and poli- 
ticians, who, in many cases, retain 
their Cold War suspicions. 





Washington, trained over years to run 
down the United States, can trans- 
form into truly objective journalists 
on the Western model. 

The professionalism and enthu- 
siasm with which East bloc corre- 
spondents have taken on a more open 
style is impressive, and changes in the 
editorial structure of Eastern 
Europe’s newspapers signal a move 
away from bureaucratic, aging man- 
agement toward greater profession- 
alism. 

Peter Sereny’s new editor at Nep- 
szabadgag is “a good professional, 
and he’s the first boss of this newspa- 
per who is anewsman. He is 50, so [he 
is] younger than any of his predeces- 
sors. There are new talents and an 
interest in good professional work. I 
work more or less within the norms of 





government paper .. . 


In Hungary, socialist newspapers are introducing 
ads and tv listings, while in Poland the Communists 
retain their party paper but have lost control of the 





Rude Pravo’s Josef Nywylt sent 
over 20 letters last fall to members of 
Congress, the press and academia, 
with questions about international 
relations. “I have received only two 
answers, from the publisher of the 
Washington Post and from [Professor 
Carl] Sagan at Cornell University. 
From Congress and government, I’ve 
had absolutely nothing,” the Czech 
journalist asserted: 

On a more official level, the State 
Department did lift restrictions on 
Polish and Hungarian journalists’ 
attendance at the office’s daily press 
briefings last November, but all other 
East bloc journalists still must be 
escorted during the briefings by a 
State Department staffer. State offi- 
cial David Hope says there are no 
plans to lift the restrictions, which 
Pravda’s Gan calls “demeaning.” 


Some improvement in the journal- 
ists’ lot can be seen, though. Bush 
was interviewed by a panel of foreign 
journalists in December, including a 
Pole and a Hungarian, while Mateev, 
from Bulgaria, recently interviewed 
Deputy Secretary of State Lawrence 
Eagleburger. MTI’s Heltai says that 
most administration or congressional 
sources, however, think an East 
European journalist is “someone 
from the Moon.” 


U.S. officials remain guarded about 
changes in the way they are covered 
in the East bloc’s press, and U.S. 
journalists question whether Eastern 
European foreign correspondents in 








any of the Western countries’ foreign 
correspondents.” 

ADN’s Lindner has noted that edi- 
torial decisions are taken at a much 
lower level now, giving the corre- 
spondent in Washington greater 
autonomy from bureaucracy and the 
party line. “Control mechanisms 
have disappeared completely. Any 
kind of censorship is removed, I am 
convinced of it. 

“There was no concrete set of 
restrictions before, but we had self- 
restrictions because we knew what 
sort of things got into the papers. . .I 
never got a message from home say- 
ing, ‘Don’t [do] this thing, or don’t 
({do] that thing,’ but we knew what our 
papers published . . . Our papers are 
much more open now.” 

One aspect of democracy which 
necessitated a change in the profes- 
sional standards of East bloc journal- 
ists was the competitive pressure felt 
by Communist papers. 

In Hungary, socialist newspapers 
are introducing ads and tv listings, 
while in Poland the Communists 
retain their party paper but have lost 
control of the government paper, 
Rzeczpospolita (The Republic), to the 
Solidarity-led coalition of former 
journalist Prime Minister Tadeusz 
Matsowieki. 

The Czechoslovak Communist 
Party paper, Rude Pravo, is with- 
drawing its Washington correspon- 
dent in March along with all its other 
foreign correspondents because of 





lack of funds. 

These are organizational and repor- 
torial changes which Yugoslav jour- 
nalists underwent years ago. 
Although a Communist country, 
Yugoslavia remained outside of the 
Soviet sphere of influence under the 
leadership of Josip Broz Tito, who 
kept a fairly tight rein on the press. 

Petrasin Raicevic, of the Yugoslav 
daily paper Dnevnik, claims that he is 
free of goverrmental control and 
does not “see my ambassador for 
three or four months” at a time. “It 
was a little different when Tito was 
alive, but Tito was never like Hon- 
ecker or Ceausescu.” 

With the attention of the world’s 
news media drawn toward Eastern 
Europe the foreign correspondents’ 
main gripe is no longer the restrictions 
on their work. Rather, it is the fact 
that their Washington stories are 
being pushed off the front page by 
news of domestic upheaval. 

Broniarek and Lindner have com- 
plained of the small amount of foreign 
news that can fit in their domestic 
papers in Poland and East Germany, 
and Vitaliy Gan said he was “envious 
of his colleagues back home. Readers 
nowadays are more interested in 
home affairs than squabbles between 
the White House and Congress. I 
mean, who gives a shit?” 





Legal 


(Continued from page 21) 





know outweighed the brothel owner’s 
privacy rights in the case. 

Hardesty said there was an 
“interplay” between then-Reno City 
Attorney Bob Van Wagoner and 
Reno Police Department officers that 
led to a dismissal of the misdemeanor 
charge in early 1986 and details were 
never disclosed to the public. 

Hardesty added that the Supreme 
Court should adopt a balancing test to 
allow for release of such investigative 
reports. 

Steve Volek, deputy Reno city 
attorney, said he did not object to a 
balancing test but said that should be 
left to the Legislature so views of all 
parties could be fully debated. 

— AP 





Accounts called on 


The Retail Advertiser Relations 
Committee of the International 
Newspaper Advertising and Market- 
ing Executives recently made target 
account calls on Mervyn’s, Hayward, 
Calif., and Ames, Hartford, Conn. 
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Classified Advertisin 


BENEFIT FROM OUR VAST 


NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





EDUCATION 


Addressing issues of college-bound 
students/parents college/adult 
students. Over 700 topics in past 4 
years. Seen weekly by over 3-million 
readers. Free trial period. 

(609) 779-2904 


HUMOR 


52 weeks supply - 3 comic strips, 3 
rene cartoons, crossword puzzle 

—— Send $10 for 4 samples of 
ey PO Box 6038, Gulfport, MS 


IN A NUTSHELL. Give your readers a 
_ laugh and keep them coming back 

r more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


Please write for free samples for 
“FUNNY LAWS” cartoon panel. 
HARVEY ART SERVICE 
1623 Ashland 5-D 
Des Plaines, IL 60016 


HOUSEHOLD COLUMN 


SE SS RENNES RR 
Paint & Household Q & A. Column avail- 
able. Third year in publication. Light- 
hearted and informative. Samples on 
request Bob D'Angelo, PO Box 173, 
East Norwich, NY 11732. 























POLITICAL 





A political columnist need not be dull. 
This liberal columnist has a successful 
32 year track record building circula- 
tion. Exciting, unpredictable and >rovo- 
cative. Columns are not just about 
Washington, DC, but focus on issues 
with general appeal. Send for free 
samples, Jerry Fuchs, c/o Nobody Ask 
Me, But, 950 Peninsula Ave., San 
Mateo, CA 94401. 





TRAVEL 





MONTHLY 800 — WORD travel feature 
by globetrotting pro. Exclusive your 
region. Pictures included. Reasonable 
fee. Inquiries: International Reports 
Syndicate, Box 19039, Denver, CO 
80219. 








ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


Partner wanted for established weekly 
in fast growing Philadelphia suburb. 
Call Bob (215) 363-2319. 


FINANCE 


CASH FOR YOUR NOTE 
“If you sold a newspaper and carry a 
seasoned note on the balance, we may 
be interested in buying note for cash. 
Remaining balance of $100,000 - 
$5,000,000. Closing in 2 - 4 weeks. 
(614) 889-9747 


NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 
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NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 
Media Consultants & Associates 
ox C, 4 Water St 
Arlington, MA 02174 
(617) 646-2010 FAX (617) 643-1864 
NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932- 5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas Cit, MO 64111. 


NEWSPAPER BROKERS 


“300 sold since 1959” 
W.B. GRIMES & CO. 











Soy | Grimes 

0x 442, Clarksburg, MD 
(301) 507-6047 

Dick Smith-Southern 

(601) 627-7906 

Power Search Inc. 

(609) 751-4141 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(994) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 92702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 














NEWSPAPER BROKERS _ 





Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 566. 4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN : ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 














BRUCE WRIGHT, Media Consultant 
aa ol Sales - Consulting 
Laguna Place Wa’ 
Elk Pee “tA 95758 (916)684-3987 





Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ ——— ® Consultin 
ae ey IGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





DEAN WAITE 
Media Services Division 
Pat Thompson Company 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 





JAMES W. HALL, JR. 
News 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. a AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


JIM WEBSTER & ASSOCIATES 
news ~ sales & acquisitions 
1132 Pagasus, a - 150 
Dallas, Texas 7523 
(214) 340-2266 (214) 869-1469 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 








__NEWSPAPER BROKERS _ 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 





NEWSPAPERS FOR SALE 


1.2 million gross. Specialty publica- 
tion. 400,000 plus cash flow. 4,000 
paid circulation. Unlimited potential. 
Price 2.5 millio 

Webster & pesachates (214) 340-2266. 


A California Coastal weekly 1989 gross 
$210,000 with $58K net. Some paid 
distribution. Box 4539, Editor & 
Publisher. 


A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50,000 cash 
flow. $225,000 price. 

Webster & Associates (214) 340-2266. 


, gross $100,000, 
tourist area. 40,000 cash flow. 
$100,000 


Webster & Associates (214) 340-2266. 


A Tennessee weekly - 600,000 gross, 
excellent growth market. $800,000, 
some terms. 

Webster & Associates (214) 340-2266. 


A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates 
(214) 340-2266. 











Arkansas weekl 











MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 
Cheyenne, ne! 82003 (307) 638-2130 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) "398- 9112 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 nage Dr., Suite 101 


n, FL 32541 
RUPERT PHILLIPS (904) 837-4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

it & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


WAYNE CHANCEY CONSULTANTS 
PO Box 86, Headland AL 36345 
(205) 693-2619 | 




















A Texas sized shopper. $2,000,000 
gross. Needs strong “60 000. 25 years 
old, same owner. $3, 

Webster & Associates (214) 340-2266. 


Canada: Two weeklies, $360,000 gross 
for sale. Write Box 3242, Postal Station 
D, Edmonton, Alta., TSL 451. 


FLORIDA WEEKLY seeks investor to 
expand operation. Rapidly growing area 
on Florida’s west coast offers unlimited 
otential. $1,000,000 gross sales. 
espond to Box 4491, Editor & 
Publisher. 


FLORIDA WEST COAST 
TWO established monthly newspapers 
since og in niche market. Selling 
price $35,000. 
PUBLISHER/PRINTER - small runs 
Boe b00 and magazines. Also asking 
Call mn Peter after hours. (813) 
951-1772. 
MOUNT =e _ 


REALTY, 
(813) 924-1231. 


For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950 


Publish the Bingo Bugle. Nation's 
largest franchised monthly bingo news- 
paper. %° profit potential. $2,000 
$6,000 “Entreprenuers” top 500 
acter Mh Call toll free 1-(800)- 
447-1958 or write Bingo Bugle, PO Box 
51189, Seattle, WA 98115-1189. 
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INDUSTRY SERVICES 


———————— 
EQUIPMENT & SUPPLIES 


—_——————————————— 
EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


Profitable Regional Running Magazine. 
$80,000 Gross. (801) 467-4203. 
Utah Runner Cyclist. 


Shoppers: East coast; 80,000 circula- 
tion, $2 million. West coast; 90 circula- 
tion, $1.8 million. James Martin (614) 
889-9747. 


THE HOBBS FLARE, a well- 
established, influential, profitable 41 
year-old homeowned weekly published 
in Hobbs, New Mexico. 3,000 paid 
subscriptions. For more information 
write Agnes Kastner Head, founder- 
ublisher, PO Box 1095, Hobbs, New 
exico 88240. 


Zone 5 weekly with $900,000 gross in 
fast growi ——_ Excellent competitive 
situation. Editor-Publisher will stay on 
if needed. Box 4536, Editor & 
Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 




















Weeklies Wanted — Newspapers or 
ty 10000 with gross revenues between 

000-$250,000. Located in the 
Westen U.S. Send Financial info on 
first inquiry — Box 4501, Editor & 
Publisher. 


Weeklies wanted in New York City and 
Hudson Valley region. Paid or free, 
profitable or marginal, with or w/o real 
estate and equipment. Will consider 
partnership or full sale. We are 
commited to local editorial autonomy. 
Box 4520, Editor & Publisher. 


PERSONALS 


EX-MACOMB DAILY STAFFERS 
(MONITER-LEADER TOO) 
REJNION JUNE 1, 1990 CALL 
JOE PARRINELLO (313) 469-5325 


INDUSTRY 
SERVICES 














CIRCULATION SERVICES 


America’s iy — 
telemarketin 
CIRCULATION DE ELOPME IT INC. 
For brochure and information 
call toll free 1-(800) 247-2338. 





CIRCULATION III, INC. 
- Telemarketing Sales anc 
Circulation Services 
- (Dailies and Weeklies) 
- Coast to Coast Capabilit 
John Dinan (214) 352-1123 
“You'll Like Working With Us” 





HIGH VOLUME 
LOW CHARGEBACK % 
POOR COMPETITION 
EXCELLENT REFERENCES 


EQUALS 
GROWTH FOR La AND ME 


3 le a KETING, INC. 
STEPHEN J. URBISH, SPRESIDENT 
(609) 267-7779 or (609) 265-0834 


Box 4506, Editor & Publisher 


CIRCULATION SERVICES 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketin 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


MAILROOM 


PHOTOTYPESETTING 





@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned- mnt my 
pong gr ages progr. rovided. 
JIMM FOX, MAIL ROOM CONSUL- 
TANT ia) 468-5827. 





KEVIN S. PAPPERT 
(313) 673-9533 


VER-A-FAST CORPORATION 
1-800-327-8463 


eel 
PHONE 
ROOM INC. 








EDITORIAL SERVICES 


Editorial support for your Antique and 
Collectable publication. Articles, 
photos, bookreviews. Antique and 
Collectable News Service, PO Box 204, 
Knightstown, IN 46148. 

(317) 345-7479. 





PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, paraliel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 


EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


COMPUTERS 


INTREPID SYSTEM 
Complete System, Editorial & Classi- 
fied. 15 Terminals Intrepid 32 Server. 
2 Compugraphic 8600's and 2 Texas 
Inst. 820 KSR Lr i Make offer 
on all or any si ee piec 
(415) 443-2400 Fax (415) 443-0452 











GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide labe! heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

Signode tying machines 

Conveyor wire 

Wire pliers * 

Mueller-Martini inserter, 227 3 into 1 

Mueller-Martini labeling machine & 1/4 
folder 





Northeast Industries, 
(213) 256-4791 FAX (213) 256-7607 


NEWSPAPER INSERTERS 
GMA SLF 1000 4 into 1, Igranic deliv- 
ery for top feed-into counter stacker. 
Never Used! 





Muller 227, 2 main jacket feeders, 7 
insert stations. Can do 8 into 1 or two 
streams of 3 into 1. Less than 200 
hours use. 


McCain Inserter. 7 feeders plus TV 
Guide inserter, with Stahigh stacker 
and conveyors. 


Klyne Graphic 
(314) 644-1 


NEWSPRINT FOR SALE 


a 





28-30 LB NEWSPRINT ROLLS all sizes 


BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


PERSONALS 


HELP! 

Need advice on whether we can link CG 
MCS terminals to laser printing or Apple 
Mcintosh system. We have three CG 
MCS 4 terminals, two MCS 5, one MCS 
10. Has anyone linked these terminals 
to Macintosh system or to Apple laser 
printing? Call my private line collect, 
(615) 636-1337. If no answer, please 
call again. Thanks, Bruce Morrison, 
Greeneville, TN. 











COMPUTER SOFTWARE 


PHOTOTYPESETTING 





DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. Rate 
chart or column-inch pricing. Nancy 
Jacobsen (415) 488-9279. 


IBM PC AP/UPI WIRE SOFTWARE 
Captures low/high speed wires. Sorts 
wire to directories. Includes a special 








Viewing software. Compatible with DOS 
3.2 or greater. Network compatible. 





LEVIS NATIONAL, INC 
#1 


in 
TELEMARKETING 
SINCE 1968 


Call Dick Levis at (201) 263-1500 and 
find out why more newspapers use us 
than any other company! 


LEVIS SALES SELLS! 





Provides wire backup for existing 
systems. Translated to be compatible 
with desktop publishing software such 
as Pagemaker, Express, Ventura 
oer Communications, 579 D.W. 

Highway, Merrimack, NH 03054. Tel: 
24-4161. 


_MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 
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PARTS 
PCB's 
FONTS 
& 
SUPPLIES 
for all major 
manufacturers. 








PEL. (216) 831-0480 
FAX (216) 831-1628 








Remar eee | Seam iene Gener 





FOR SALE - Compugraphic Integrator 
15 typesetting s — Includes 15” 
monitor, 1.2 M oppy and 20 MB 
hard drive, and 4.6 M controller. MCS 
8400 digital photo typesetter with 6 
ITC and 14 non-royalt fonts. 
Purchased new in July, ‘88. Rarely 
used. $17,500. Contact’ Matt Daniel- 
son, (616) 454-9456. 


MYCROTEK FOR CHEAP! 

5 Newstouch VDTs, Series 3000 
controller, Series 3000 Hard disk 
drives(10 MB), Apple printer interface 
box, spares kit Okidata line printer and 
Surge suppressor. System is two years 
old in perfect condition. $40K original 
value, will consider any offer for all or 
part. Call Richard Keller, Publisher, 
High Point Comm., (503) 777-5188. 


One LogE MTP transport with proces- 
sor. Used only two months with a new 
Monotype Lasercomp. $14,432. Char- 
les Kessinger, Cincinnati Enquirer, 
(513) 369-3542. 


SAVE ON PARTS, BOARDS, AND BACK 
UP TYPESETTING MACHINES. Most 
models of COMPUGRAPHIC equipment 
available. Call or fax GRAPH-X: 
PHONE: (215) 797-5515 
FAX: (215) 797-8740. 


PRESSES 


1978 HARRIS V25 8/U press with JF10 

cross perf/dbi parallel folder, 125 hp 

drive, splicers, silicone, 2 pass dryer, 

break detectors. Call John Newman 
(913) 362-8888 




















CURRENT LISTINGS 
21” cutoff: 
Harris NCH400, 12 units, 2 JF40, 
1984 


21-1/2” cutoff: 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff 
Goss Metro, 10 units, 1 deck 
Goss SSC folder, balloon 


22-3/4” cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 4 units, 3-color, 
1976 


Goss Urbanite, 8 units, 3-color, 
1966-73 

Goss Urbanite, 8 units, 1965-67 
Goss Urbanite add-on units 

Goss Urbanite ‘1000‘ series folder 
Goss SSC, 4 units plus 4-high, 
1979-83 

Goss Community U.O.P. 3-color unit 
Goss SC folder 

Harris RBC2 folder, 1976 

M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 


Enkel ‘2000’ flying paster, hoist, used 
less than 500 hours. Excellent condi- 
tion. $38,000. Call us for details. 
ONE Atlanta (404) 458-9351 


FOR SALE 
Consolidated 225 Stitcher 3 pockets 
with cover feeder. 
4th and 5th knife. 








4 unit Goss Community w/SC Folder 
and accessories. 


8 unit Goss Community w/2, SC Folders 
and accessories 


8 unit ATF-22.750"x 35” w 
accessories including incinerator for 
pollution control. 


Gowe Printing Co. 
620 E. Smith Rd. 
Medina, OH 44256 











GOSS METRO PLANT 


YEARS OF MANUFACTURE 71-72-85 


18 - Three Color Units (Re-conditioned as new.) 

19 - Mono Units 
Cut-off 23 9/16” (60 CME) 
The present inking systems are to be replaced with the very latest in inking 
technology. 


5 - 3/2. Regular imperial folders. 

5 - Balloon formers, 
Folders completely rebuilt proving 160 page capacity, new single position skip 
slitters, pneumatic registers, pneumatic trolley’s and nipping arrangement, lap 
and pin adjustment on-the-run, driven lead-in roller assemblies, formers, air 
cushioned, all moving parts chromed to a high quality finish, (re-conditioned as 
new). 


Turner bars and upper press arrangement. 
Rebuilt, providing double width pneumatic registers; comfortable access thru- 
out the upper press arrangement; turner bar assemblies with alternate web 
spacings, 1/4 splits available as required. 


REELSTANDS. BRAND NEW 45” GOSS AUTO-PASTERS. 


Reel room height to press room level. Is presently 140” inches. This can be 
increased with a supplementary intersection bedrail. 


The 45” reelstands can be arranged as single entry or double entry with clear 
access providing safe access for conveying reels with automated guided 
vechicles (A.G.V’s.) 


Complete sets of engineered drawings are available. The press lines can be configurated 
to your exact requirements. 


Please contact: 
PRINTING PRESS SERVICES INC. 


U.S.A. ENGLAND AUSTRALIA 
(216) 441-1740 0772-797050 08 356 7883 
FAX (216) 883-8724 FAX 0772-717611 FAX 08 353 5493 


Or Write To: Joseph McManamon 
Printing Press Services, Inc. 
Seller St. Factory 
Preston, England PR2 5EU 
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Use this handy order form to order: 

1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 

1989 EDITOR & PUBLISHER YEAR BOOK (Published May, 1989) 
Please send me: 


EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 
1990 Edition $70 per copy (/) Bulk orders 5 or more $63.00 each 


(U.S. and Canada) $90 per copy outside U.S. & Canada Bai 


EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 


1989 Edition $70 per copy (Bulk orders 5 or more $63.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada 


Name 


Company 


Nature of Business 


Address ______— Ste./Apt. _ 


ee ee ee be 
Payment must accompany Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 








Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 
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EQUIPMENT & SUPPLIES 
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EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 





Five-unit (1973) Goss Community press 
with community folder in excellent 
condition. 22 3/4” cut off. Can be seen 
in operation. For sale by owner 
$175,000. Call Jim (616) 929-3571 
or fax (616) 929-1251. 


~ 


7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

6-Unit 600 series Urbanite 

4-Unit 500 series Urbanite 

Add-on Urbanite units and folders 

5-Unit 1100 series Suburban 

2-Unit Signature with folder, 22-3/4” 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

3-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 

6-Unit Harris V-15A 1974/86 w/JF7 

JF7 folders and add-on units 


KING 
4-Unit daily King || 1978/83 w/KJ6A 
folder, very good condition 
4-Unit News King w/KJ6, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
6-Unit Wood Colorflex (Urbanite size) 
press, 22 3/4” cut-off, 1970 vintage. 
Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 





Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 


GOSS COMMUNITY (1976) 4 units, 
folder. Good condition. Buy all or part. 
In operation--available in March. 22 
af cut-off. (518) 459-8455, Sam or 
im. 








GOSS COMMUNITY 
REBUILT 


Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


GOSS COMMUNITY PRESSES 

Rebuilt or “as is” 

4 units, s/c folder 3-72/1-78 

4 units, s/c folder, 1971 

3 units 1976 Rebuilt 

s/c folder rebuilt, 1/2, 1/4, D.P. 

1 unit 76, 2 units 72 

1 Cary Ribbon deck 

2 Cary Mini-Splicers for Community 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parrallel. 60 
HP Fincor motor and controller avail- 
able March 1st. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


GOSS URBANITE PRESSES and 
ADD-ON COMPONENTS 
7 units, 1 folder, 900 series 
10 units, 2 folders, 900 + 700 Series 
3 Add-on Units, 700 Series 
100 HP FINCOR Motor & Controller 
(2) 6 position rolistands 
This equipment is in very good mechan- 
ical condition and currently in- opera- 
tion. Available March 15th. Can be 
we “As Is” or rebuilt. 
ELL CAMP INCORPORATED 

(201) 492-8877 














ONE GOSS MK II PRESS 22 3/4” 
8 - Units, digital reels 
4 - Color humps 
1 - Single 3:2 Imperial folder 
New SCR motor and drive in 1986 
ONE GOSS MK V 22 3/4” (S/N 4018) 
8 - Units 
4 - Color humps 
3 - Half decks 
1 - Double 3:2 folder 
2 - Angle bar nests 
8 - 42” digital reels 
INLAND NE sa eh en 


CORPOR 
(913)492-9050Fax# (913) 492-6217 





PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe Colormatic 3-2 folder 23-9/16” 


C.0. 

Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.O. 

Goss Skip Slitters all C.O. 

Goss Portable Inc. Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do machinery moving and erecting 
Northeast Industries, Inc 

(213) 256-4791 FAX (213) 256-7607 


PRICE REDUCED 
FOR IMMEDIATE SALE 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. 
Inland Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 


Press 22 3/4” 








GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Suburban 1500 series, 8 units & 2 
folders 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-8 units, 1980, JF-25 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-5 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


WEB OFFSET PRESSES 

8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

4 Units Harris V-25, JF-25 folder 

1 Harris V-22 units completely rebuilt 
for sale or exchange. 

4 Harris V-15A units completely rebuilt 
for sale or exchange. 

1 Stobb Stacker Bundler 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4” by 36” double- 
width 

2 Count-O0-Veyors model 104, rebuilt 
with Tach generators 

1 104 Count-0-Veyor 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 
215 Coastline Road 


Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 
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EQUIPMENT & SUPPLIES 





HELP WANTED 





PRESSES 


ACADEMIC 





HARRIS V-15C 1979 22-3/4 x 36 3 
units with JF 7 folder, 3 rolistands, 


. brush dampening, gluer, hoist, 105 


Count-o-veyor. Excellent condition. 
DAMCO EQUIPMENT CORPORATION 
(212) 265-2211 FAX (212) 265-5202 


SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. w/Comm. folder 
from weekly. WI paper 

1-Goss Community oil bath unit 

1-Web Leader Quadra-Color unit 
(1981) 

1-Atlas Quadra-Color unit (1985) 

3-1979 Web Leader printing units 

5-Unit Web Leader with 8 web folder, 
1/2 & 1/4 pg 

5-Unit Goss Community Press (1974) 

4-Unit Goss Community Press (1976) 

1-1967 Goss SC folder, 1/2 & 1/4 pg 

7-Unit News King w/KJ6 folder (1970) 
and upper former 

4-Unit Harris V15A w/JF7 folder 

JF7 foider w/20 hp press drive 

News King add-on units (1970-74) 

KJ6 News King folders with 20 or 30 hp 
drives 

All equipment offered “as is” or recon- 

ditioned, delivered and installed. 


WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 


WANTED: 








1. 101” or 109” Y-columns with right- 
handed RTP or K-frame for Goss 
Cosmo Press. 


2. 8-unit (2 stacked) Community 1980 
or later, preferably with SSC 
folder. 


AVAILABLE: 


1. GOSS METRO 2:1 FOLDER #3104 
DOUBLE DELIVERY 


2. (4) 1983 CARY AUTOPASTERS 
MODEL FP4540-(2) PAIR 
STACKED UNITS. 


3. SU FOLDER #1709 (MANUFAC- 
TURED 1985, NEVER USED) 


4. URBANITE FOLDER #U1054 


5. 150 HP MOTOR & CONTROLLER 
FROM COSMO PRESS #3501. 


STAR INTERNATIONAL CORP. 
TEL:(414) 377-9422 
FAX:(414) 377-3655 





WANTED TO BUY 


WANTED: Newspaper racks TK-80 or 
K-80. Call Mary Anne Coghlan (313) 








HELP 
WANTED 





ACADEMIC 


Graduate assistants position available 
September 1990. Each position 
requires 20 hours per week. Work will 
be in research and in radio, TV and 
news labs. Assistants may receive $500 
per month stipend plus a partial-to-full 
tuition waiver. Inquire with Graduate 
Committee Chair, Communication Divi- 
sion, Pepperdine University, Malibu, 
CA 90263. (213) 456-4211. Applica- 
tion deadline: April 1. EOE. 








Full-time faculty positions for associate 
or full professor, news; assistant profes- 
sor, magazine; and assistant professor, 
broadcast/business communications, to 
start Aug. 16, 1990. Possible positions 
for assistant professor, news; associate 
or full professor, magazine; visiting 
magazine professional for one semes- 
ter. Master’s; U.S. newspaper, maga- 
zine, broadcast experience; ability to 
teach are minimum requirements for 
tenure track. Bachelor’s and five years 
magazine experience including middle 
management or senior editorial for visit- 
ing professional. March 30 deadline 
may be extended unti! positions are 
filled. Send letter, resume, and names 
of 3 references to Mary Wallace, Univer- 
sity of Kansas, School of Journalism, 
200 Stauffer-Flint Hall, Lawrence, KS 
66045-2350. 


JOURNALISM: Pulliman School of 
Journalism, Franklin College of Indiana. 
A tenure-track position in a six-member 
department at a small liberal arts 
college is available beginning August 
24, 1990. Successful candidate would 
teach advertising, public relations and 
other courses. Master’s degree in appro- 
priate field and a commitment to under- 
graduate teaching required. Profession- 
al experience in advertising and/or publ- 
ic relations and teaching experience 
highly desirable. Salary and rank will be 
commensurate with qualifications. 
Send letter of application, vita, official 
graduate school transcripts, and three 
current letters of recommendation to: 
Chair 
Journalism Search Committee 
c/o Office of the Dean 
Franklin College 
Franklin, IN 46131 

Applications received by March 16, 
1990 are guaranteed consideration; 
late applicants may be considered until 
position is filled. 

Franklin College is an Affirmative 
Action, Equal Opportunity Employer. 








Journalist with experience as newsroom 
mentor and interest in teaching, to 
serve as professional in residence in 
news-editorial program for 9 months 
starting Aug. 16, 1990. Required: 
bachelor’s, 5 years U.S. newspaper 
experience, ability to serve School and 
profession. March 30 deadline, may be 
extended until position is filled. Send 
letter, resume, names of 3 references to 
Mary Wallace, University of Kansas, 
School of Journalism, 200 Stauffer- 
Flint Hall, Lawrence, KS 66045-2350. 


PHOTOGRAPHY SEARCH REOPENED. 
UNIVERSITY OF FLORIDA. Photojour- 
nalism position, assistant or associate 
professor. Master’s degree preferred 
and minimum five years experience. 
Nine-month, tenure-track position with 
possibility of summer employment. 
Minimum salary of $32,000 and 
competitive depending on qualifica- 
tions. Preferred starting date of August 
1990 but January 1991 possible. 
Persons especially interested in new 
photo technologies are urged to apply. 
College offers excellent facilities. Appli- 
cations must be postmarked by April 1. 
Send letter of application, vita and 
three professional or academic refer- 
ence letters to Dr. Jon Roosenraad, 
chair, Department of Journalism, 
University of Florida, Gainesville, FL 
32611. An AA/EEO employer. Blacks, 
Hispanics and other minorities invited 
to apply. Photographs and portfolio 
materials will not be returned unless 
accompanied by a postage-paid 
envelope. 


UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ADVERTISING 


ADVERTISING 


ADVERTISING 





TRINITY UNIVERSITY 
San Antonio, Texas 


Student Publications Advisor for weekly 
campus newspaper and yearbook. 
Supervise and monitor business and 
editorial operations, develop training 
programs for student staff. New 
12-month position which reports to 
publishing board through the Office of 
Student Affairs. Qualifications: BA, 
Masters’ preferred, professional publi- 
cation experience, campus publication 
experience highly desired. Position 
available June 1, 1990. Send letter of 
application, resume and references to 
Trinity University, Personnel Services, 
715 Stadium Drive, San Antonio, TX 
78212. Applications accepted through 
March 30, 1990. An Affirmative 
Action/Equal Opportunity Employer. 


UNIQUE OPPORTUNITY: Earn an 
advanced degree (AM or Ph.D.) and get 
managerial experience as a paid adver- 
tising director with salary in the mid 
teens plus tuition and fees for up to six 
credit hours per semester. The School 
of Journalism and Mass Communication 
at the Univeristy of Colorado has a job 
opening for an experienced advertising 
sales person who wants an advanced 
degree. This requires a minimum two- 
year commitment to serve as advertising 
director of the SJMC student newspaper 
while taking limited course work. Send 
resume and names of three references 
to Tom Duncan, Campus Box 287, 
Univeristy of Colordao, Boulder, CO 
80309. You may call Duncan at (303) 
492-0501. The University of Colorado 
has a strong institutional commitment 
to the principles of diversity in all areas. 
In that spirit, we are particulary inter- 
ested in receiving applications from a 
broad spectrum of individuals, includ- 
ing women, members of ethnic minori- 
ties or disabled persons. April 15 is 
deadline for applications. 


ADMINISTRATIVE 
HUMAN RESOURCES MANAGER 











Excellent opportunity with a leading 
suburban newspaper group. Primary 
responsibilities include recruitment, 
training, compensation, performance 
appraisal, employee benefits and 
employee relations. Successful candi- 
date will have a minimum of 7 years of 
generalist experience and the ability to 
deal effectively with employees and 
management. Excellent work atmo- 
sphere, salary and employee benefits. 


Please send letter or resume and salary 
history to John Collins, The Star News- 
papers, 1526 Otto Boulevard, Chicago 
Heights, IL 60411. 


PUBLISHER 
For 18,000 daily in Midwest. You must 
have experience in all facets of news- 
paper management, with particular skill 
in ad revenue production. Must be 
dynamic, aggressive, and community- 
minded. All replies will be held in stric- 
test confidence. Send resume to Box 
4517, Editor & Publisher. 








ADVERTISING 
ACAM/INSIDE SALES 





Progressive 100,000 plus circulation 
daily newspaper in high quality Zone 6 
location needs experienced Classified 
Professional. Inside Sales Manage- 
ment, and competitive market experi- 
ence a must. If you have a strong track 
record and are looking for a new chal- 
lenge this opportunity is for you. Excel- 
lent working conditions, progressive 
compensation package and benefits. 
This is an immediate opening, to apply 
send resume to: Box 4532, Editor 
Publisher. 
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ACCOUNT EXECUTIVE 

Rare — in retail display depart- 
ment of a 31,000 circulation daily in 
Utah's Rocky Mountains. Beautiful 
setting, good working conditions and 
competitive compensation and benefits 
package. Respond to Retail! Advertising 
Manager, The Daily Herald, PO Box 
717, Provo, Utah 84603. (801) 
373-5050 ext 256. 





AD DIRECTOR 


We need experienced, aggressive, inno- 
vative ad director to lead the winning 
team in one of the last very competitive 
newspaper markets. We look for experi- 
ence in managing a large department 
(36 people), and the demonstrated abil- 
ity to effectively communicate with 
major accounts. 


We offer excellent salary, bonus, 
benefits. 


The Anchorage Daily News is the largest 
newspaper in Alaska, with circulation 
increasing to record levels; 60,000 
daily; 77,000 Sunday. The Daily News 
dominates advertising share of market. 
We need someone who can keep the 
momentum going in face of intense 
competition. We're a 7-day morning 
a. and winner of the 1989 Pulitzer 
rize. 


Send resume and cover letter to: 
Human Resources 
Anchorage Daily News 
PO Box 149001 
Anchorage, AK 99514-9001 


Minority applicants encouraged. 
EOE 





ADVERTISING MANAGER 
Seven-day morning daily, 20,000-plus, 
seeks aggressive, experienced person to 
lead display staff of 10 in competitive 
market. Must be creative, organized, 
hands-on strategist. Successful sales 
and management experience required. 
Not a desk jockey job. You'll like our 
Zone 2 location. Send resume and cover 
letter with salary history and require- 
ments to Box 4540, Editor and 
Publisher. 





ADVERTISING DIRECTOR 
Forbes Newspapers 
Somerville, NJ 


One of the fastest growing groups of 
weekly newspapers in America has an 
opening for a seasoned professional. 
This position reports directly to the 
publisher. 


Take overall control of the retail, classi- 
fied, co-op and art departments of our 
14 publication group. Candidates 
should have a proven track record -in 
advertising management. Superior 
organizational skills a must. Excellent 
salary and benefits package. 


Send resume, including salary require- 
ments in confidence to: 
John O'Brien, Publisher 
Forbes Newspapers 
Box 699 
Somerville, NJ 08876 
Equal Opportunity Employer 


ADVERTISING MANAGER 
NEWSPAPER TMC PROGRAM 





Great opportunity to join high energy 
team at one of Northern California's 
most successful TMC programs. As 
program manager you will be responsi- 
ble for sales and financial management. 
We are looking for a motivated, motivat- 
ing leader with advertising direct mail/ 
newspaper experience. Salary plus 
bonus package including benefits. 
Send resume to Box 4545, Editor & 
Publisher. 





BUSINESS JOURNAL 
SALES MANAGER 

The Boston Business Journal seeks a 
highly motivated experienced Business 
Journal Sales Manager to assist the 
Director of Advertising in managing its 
11 member sales force. Requirements 
for this newly created position include 
at least 2-3 years successful Business 
Journal sales or sales management 
experience. We are entering our 10th 
year of publishing and are owned by a 
national corp. This is an exceptional 
opportunity for the right candidate. 
Send resume and salary requirements 
in confidence to: James Menneto, 
Publisher, Boston Business Journal, 
451 D Street, Boston, MA 02210. 


Retail Advertising Director to take over 
number 2 position, reporting directly to 
publisher. Long-established, dominant 
weekly newspaper and shopper group. 
Salary-plus-commensurate with experi- 
ence. Write F. Griffin, One Irving Place, 
Box P25D, New York, NY 10003. 


: SALES MANAGER 

Shirt Sleeve Manager able to Supervise 
staff of 8 and sell major advertisers. 
Must have excellent track record. No. 
California weekly newspaper group with 
88,000 circulation offers excellent 
benefits with one of the country’s 
largest newspaper companies. Salary 
up to $50,000. Please send resume to 
Box 4524, Editor & Publisher. 








CAREER GOING NOWHERE? 
Open your own ad company represent- 
ing our publication or join ours in Flori- 
da as working partner. Minimum invest- 
ment $30,000. Call Dale (407) 
738-1597. 


CLASSIFIED ADVERTISING MANAGER 





Approximately 30,000 daily and 
Sunday paper in highly competitive, 
growing S.C. market is seeking a strong 
leader for its Classified Department. 
Person must have people skills, plan- 
ning and organizational abilities, 
competitive experience, plus success as 
a manager on smailer paper or assistant 
manager on larger one. 

Salary, sales incentive and excellent 
benefits. 

Please send resume with salary history 
to Box 4522, Editor & Publisher. 





CLASSIFIED TELEPHONE 
SALES MANAGER 


Major metropolitan newspaper has 
opening for an experienced Classified 
Telephone Sales Manager. Minimum of 
2 years management experience 
required. Experience on Atex and exper- 
ience in a competitive market a plus. 


Excellent salary, commission and bene- 
fits package. Send cover letter, resume, 
and salary history in confidence to: 
Box 4528, Editor & Publisher. 


EOE 





CLASSIFIED ADVERTISING MANAGER 
Established community newspaper 
group in NYC suburbs, circulation 
150,000 and growing, seeks CAM to 
expand our department. Must be excel- 
lent recruiter/trainer with the promo- 
tional skills necessary to build on our 
record of rapid growth in a highly 
competitive market. Excellent compen- 
sation. Send resume, salary history to 
Box 4542, Editor & Publisher. 


CLASSIFIED SUPERVISOR: 
South Florida’s 29,000 daily looking for 
a person with strong classified back- 
ground wanting to move to an excellent 
climate outside as well as in the work 
place. If you are ready for a challenge 
plus a great future, submit resume to 
the Tribune, PO Box 69. 600 Edwards 
Road, Fort Pierce, FL 34982. 


Newspaper group with 150,000 + 
circulation in sunny Florida seeks 
experienced manager for number two 
advertising spot. Must have strong clas- 
sified skills, love details and thrive on 
competing in a crowded market. This 
positive leader will be a “hands-on” 
manager capable of selling, training, 
motivating and developing new busi- 
ness. Position offers exciting opportuni- 
ty to grow with expanding company. 
Send resume with compensation history 


to: 
Box 4519, Editor & Publisher. 
EOE/M/F 











ART/GRAPHICS 
ART DIRECTOR 





The Dayton Daily News, an award- 
winning 232,000 paper with a strong 
emphasis on color and design, needs a 
creative, hands-on manager to lead a 
staff of excellent illustrators and infor- 
mational graphic artists. This is an 
outstanding opportunity for someone 
who is looking for a chance to partici- 
pate in the redesign of a paper that is 
changing its graphic direction. Please 
respond to John Thomson, Assistant 
——t Editor, Daily News, 45 South 
Ludlow Street, Dayton, OH 455402. 
(513) 225-2397. Ohio's top paper in 
“general excellence” (AP, 1989) is 
looking. 


ENTERTAINMENT EDITOR 

As part of our expanded enterainment 
emphasis, the St. Paul Pioneer Press 
Dispatch is looking for an experienced 
entertainment editor to plan and 
produce a new daily arts and entertain- 
ment page and other coverage. This 
assistant entertainment editor should 
have broad knowledge of arts and enter- 
tainment, be able to generate good story 
ideas, be extremely well organized, 
have strong layout and graphic skills 
and enjoy working with writers. The 
Pioneer Press is a Knight-Ridder daily 
in the competitive and highly liveable 
Twin Cities area. Salary $47,700. 
Send letter, resume, work samples to 
Mark Stanbury, Pioneer Press Dispatch, 
345 Cedar St., St. Paul, MN 55101. 








The Knight-Ridder 
Pulitzer Prize winning 
St. Paul Pioneer Press Dispatch 
is looking for a 


STAFF ARTIST 


April opening 
We're looking for an artists to join our 
talented art department. The salar 
ranges from $25,000 to $44,00 
depending on your experience. If you’re 
good at Macintosh graphics and a 
talented illustrator, please write. 


© Knowledge of Macdraw II, Freehand 
and Illustrator. Knowledge of Quark 
Xpress is a plus. 

@ Ability to visualize and execute infor- 
mational graphics. 

@ Understanding of the importance of 
design and typography. 

@ Ability to work in a deadline 
environment. 

@ Team player attitude. 


If you feel you are the talent we're look- 
ing for, please send a letter, samples, if 
available, and resume to: 


(No phone calls, please.) 


Wayne Hassell 
St. Paul Pioneer Press Dispatch 
345 Cedar Street 
St. Paul, MN 55101 


EDITOR & PUBLISHER for March 10, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ART/GRAPHICS 


CIRCULATION 


EDITORIAL 


EDITORIAL 





GRAPHIC ARTIST 


For aggressive 45,000 circulation daily. 


You'll work with state-of-the-art equip- 
ment producing graphics, maps, spot 
art, layout and illustrations. Full color 
daily on section fronts. Send resume, 
samples to George J. Lockwood, Execu- 
tive Editor, St. Joseph News-Press/ 
Gazette, PO Box 29, St. Joseph, MO 
64502. 





CIRCULATION 
BILINGUAL CIRCULATION MANAGER 


La Opinion, The Leading Spanish 
Language Daily Newspaper, has an 
excellent opportunity for a bilingual 
English/Spanish circulation manager 
with minimum 5 years experience. The 
candidate must have a solid back- 
ground in all areas of circulation includ- 
ing sales and promotions, service, 
budgeting and organization. 


La Opinion is located in Los Angeles 
and has a circulation of 100,000. We 
offer a competitive salary, excellent 
benefits and the challenges associated 
with an organization experiencing rapid 
growth. 


If you are interested in joining a news- 
paper with the reputation as the leading 
Spanish language daily in the nation, 
please send your resume with salary 
history to: 


Human Resources Manager 
La Opinion 
1436 S. Main Street 
Los Angeles, CA 90015 
FAX (213) 748-8287 


Career opportunity for self starter as 
single copy sales manager with manage- 
ment and marketing skills. Responsible 
for all single copy sales with objective 
for increase. Experience preferred. 
Forward resume with cover letter to 
Personnel Department, Amarillo Globe- 
News, Box 2091, Amarillo, TX 79166. 


CIRCULATION MANAGER 








Zone 2 newspaper group consisting of a 
daily and three weeklies needs a promo- 
tion minded individual with 5 years 
experience in newspaper circulation. 
The idea! candidate will be people- 
oriented and have proven experience in 
all aspects of running a circulation 
department. Knowledge of yearly 
budgeting a must. Candidate must plan 
promotion of newspapers including 
carrier, phone room and in-paper. 


Attractive benefit package. Send cover 
letter, salary history and resume to: 


Publisher 
COMMUNITY SERVICE 
PUBLISHING, INC. 

204 E. Lincoln Highway 
Coatesville, PA 19320 
CIRCULATION SALES MANAGER 
Expanding group of suburban Long 
Island weeklies, 100% mail delivered 
and single copy, seeks goal oriented pro 
with promotional flair and phone room 
experience to build a professional 
department and help us grow. Send 
resume, Salary history to Box 4543, 

Editor & Publisher. 


CIRCULATION MANAGER 

For 16,000 Mon. - Fri. evening and 
17,000 Sunday am daily, plus two TMC 
products with 95,000 circulation in the 
mid-west. This is a challenging position 
for a highly motivated individual who 
has proven skills in sales management, 
staff development, creative promotions 
and strong leadership skills. A demon- 
strated ability to increase circulation is 
key. If you are looking for a challenge 
and not a 9 to 5 job and enjoy a major 
metropolitan area in the mid-west send 
resume to: 

Box 4544, Editor & Publisher. 











CIRCULATION MANAGER 


The Gazette, a 72,000 morning and 
84,000 Sunday paper published in a 
growth market, is searching for a highly 
motivated circulation manager who has 
a demonstrated ability to increase 
circulation. We.want an individual with 
proven skills in distribution and trans- 
portation systems, sales promotion, 
customer service, staff development 
and participative management. 


Enjoy the opportunity and challenge of 
a dynamic marketplace as well as an 
excellent quality of life. We offer a 
competitive compensation and incen- 
tive program, an excellent benefits 
package and an outstanding retirement 
plan. 


Send your confidential resume with 
salary requirements to Mary Collins, 
The Gazette, 500 Third Avenue SE, 
Cedar Rapids, 1A 52401. EOE. 


Circulation Promotion Manager 
Illinois Newspaper 





Seeks a highly motivated individual to 
manage a rapidly expanding circulation 
promotion department. The ideal candi- 
date should be experienced in youth 
and adult carrier promotions, as well as 
telemarketing and outside crew promo- 
tions. Must possess strong written and 
oral communication skills. Creative 
thinking and the ability to generate 
excitement is a must. You will supervise 
an aggressive staff which anxiously 
awaits strong leadership. College 
degree with competitive market experi- 
ence is a real plus. Send your resume 
and salary requirements to: 

Box 4541, Editor & Publisher. 





COMPUTER SERVICES 


———————— 
THE LEXINGTON HERALD-LEADER, a 
Knight-Ridder property, needs a 
Production Systems Manager to manage 
the PC network staff and to keep the 
Atex production computer system at 
maximum productivity. 


Computer science or related degree and 
two years experience on Atex system 
preferred. Proven problem solving and 
management abilities required. 


Send resume including salary history to 
Mel Caswell, Director of Technology/ 
Information Services, Lexington Herald- 
Leader, 100 Midland Avenue, Lexing- 
ton, KY 40508. 

EOE M/F 





EDITORIAL 








AN Al OPPORTUNITY 
The Orange County Register, one of 
America’s most innovative newspapers, 
wants to talk with experienced journal- 
ists who are thinking about where their 
careers are headed. 


We'll have editors in southern Florida 
during the first week in April. Although 
we have a few openings -- mainly for 
copy editors and page designers -- we're 
really more interested in talking with 
talented people who want to explore the 
opportunities we may have in the 
months to come. 


If you're an Al journalist and think you 
have what it takes to help us continue 
our dominance of one of the most 
competitive newspaper markets in 
America, send a resume, work samples, 
and brief cover letter to: 


John Hollon 
Assistant Managing Editor 
The Orange agg Register 
PO Box 11626 
Santa Ana, CA 92711 


EDITOR & PUBLISHER for March 10, 1990 





Active reporter needed to cover politics 
and government finance in Wyoming's 
state capitol. Two-person bureau 
statewide paper. A small paper that 
likes big stories: 1985 runner-up for the 
Pulitzer Prize in Public Service. Two 
years’ reporting required; financial writ- 
ing experience desired. Resume, clips 
to: Marie Dalgarno, Casper Star- 
Tribune, PO Box 80, Casper, WY 
82602. 


BUSINESS REPORTER 
Experienced reporter who is unafraid to 
tackle the numbers to get at a good 
story, and is able to write compelling, 
understandable prose to join a three- 
person business staff. Experience 
covering the computer, defense and 
banking industries helpful. Send 
resume, clips to Cromwell Schubarth, 
Business Editor, The Sun, PO Box 
1477, Lowell, MA 01853. 





ART & ARCHITECTURE WRITER 


The Kansas City Star’s longtime art & 
architecture critic is retiring. We need a 
journalist with 5 years of daily newspap- 
er experience to cover a busy art & 
architecture beat, including the presti- 
gious Nelson-Atkins Museum and the 
Kansas City Art Institute. You'll be writ- 
ing reviews, interviews, features and 
opinion pieces on both the locai and 
national art scene. Send resume, clips 
and references to: 

Robert W. Butler 

Arts & Entertainment editor 
Kansas City Star 
Kansas City, MO 64108 


ASSISTANT NEWS EDITOR 





The Missoulian, a 30,000-circulation 
regional daily in the mountains of west- 
ern Montana, is seeking an assistant 
news editor who has earned a reputation 
for lively design, keen headline writing, 
and precise copy editing. We are 
constantly striving to improve our 
design and editing, which we believe 
has been a key part of our ABC-audited 
6.0 percent circulation gain. Three 
years’ experience required and pagina- 
tion experience preferred. We rotate our 
desk duties, enabling each editor to 
work with the slot and design feature 
fronts. Our reporting and photography 
staffs and artists provide our desk with 
the ingredients needed to create 
compelling news and feature pages. 
Before you dismiss this job as just 
another copy desk chore, please give us 
a call and we will send you a week’s 
worth of Missoulian for your persual. 
Contact Bobbie Engelstad, Human 
Resources Director; Missoulian; PO Box 
8029; Missoula, MT 59807 (406) 
523-5202. The Missoulian is a division 
of Lee Enterprises, Inc. Deadline is 
March 20, 1990. 


ASSISTANT CITY EDITOR 





We are considering outside applications 
for assistant city editor at the San Diego 
Tribune. The San Diego/Tijuana metro- 
politan area, home to more than 3.5 
million people, is teaming with 
compelling stories. We need editors 
with strong leadership qualities to work 
closely with reporters and bring those 
stories to our readers. If you want to join 
an aggressive afternoon newspaper staff 
that has won more than its share of 
awards, including two Pulitzers, send 
resume and clips to Steve Prosinski, 
City Editor, San Diego Tribune, PO Box 
191, San Diego, CA 92112. 


BUSINESS REPORTER with at least 
two years experience sought by mid- 
sized Zone 3 AM newspaper. We are 
expanding our coverage of a three-state 
area. Nice family oriented area with a 
large university. Send resume and a 
week’s worth of clips to Box 4525, 
Editor & Publisher. 


BUSINESS WRITER. Exciting Zone 5 
metropolitan daily seeks an experienced 
business writer to join its energetic five- 
member staff. Applicants should have a 
minimum of five years business writing 
experience, preferably at a daily news- 
paper covering large companies. 
Personal finance writing is a plus, and 
some knowledge of corporate finance is 
helpful. Send resume and your best 
tightly written clips in confidence to 
Box 4531, Editor & Publisher. 











BUSINESS EDITOR: The Sheboygan 
Press, a 27,000 daily in east-central 
Wisconsin, needs a sharp business 
editor to edit daily and Sunday business 
pages. Business writing background 
and excellent meg editing and layout 
skills are a must. The business editor 
also works the wire desk on Friday and 
Saturday nights. Salary: $619 a week. 
Call Gene Henschel, News Editor, at 
(414) 457-7711. 


BUSINESS REPORTER 

We’re an aggressive biweekly business 
newspaper that’s not afraid to take on 
any story -- and we've got the state and 
national awards to prove it. We're look- 
ing for someone who can make sense of 
a P&L, get past uncooperative press 
agents and come home with the story. If 
you've got the talent and ambition to 
cover one of America’s most interesting 
cities, send a resume and Clips to: 
Editor, CityBusiness, PO Box 19308, 
New Orleans, LA 70179. 


_ BUSINESS WRITER 

Seeking aggressive reporter with 3 or 
more years’ experience covering busi- 
ness news, preferably in the finance: 
stocks area, to join 6-person business 
staff of Mid-Atlantic daily with 
118,000 Sunday circulation. Send 
resume ana clips to Myrtle Barnes, 
Daily Press, Box 746, Newport News, 
VA 23607. 


City Editor needed for strong state-wide 
daily, five city reporters plus one in 
Washington bureau. Local and statew- 
ide beats. Four years reporting experi- 
ence required A small paper that like 
big stories. 1985 runner-up for the 
Pulitzer Prize in Public-Service. 
Resume, clips to: Marie Dalgarno, 
Casper Star-Tribune, PO Box 80, 
Casper, WY 82602. 


COPY EDITOR: 














With desk experience, also preferably 
some experience in general assignment 
and beat reporting. Should have hand- 
led or be equipped to handle page 
layout and to fill in on other duties, 
including wire editor. Send background 
material to Dale Walton, M.E., Tucson 
Citizen, PO Box 26767, Tucson, AZ 
85726. 





COPY EDITOR (PAR) 


Progressive 18,000 daily in beautiful 
Southern Oregon is accepting copy 
editor applications. Top-notch editing 
and headline writing skills are required. 
A solid sense of page design and some 
Macintosh experience would be helpful. 
This a. paper has built a 
strong reputation for community jour- 
nalism in recent years and would 
provide a rewarding challenge for a 
talented copy editor. Send cover letter, 
resume, references and work samples 
to: 


Jim Mitchell 
Daily Courier 
PO Box 1468 
Grants Press, Oregon 97526 





EXPERIENCED REPORTER for a 
small, growing Southeastern daily. 
Please send cover letter, clips, resume 
and a list of references to Fran Smith, 
Editor, The Island Packet, Hilton Head 
Island, SC 20938. (No phone calls, 
please). 


43 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





COPY EDITOR 

The San Diego Union is seeking exper- 
ienced copy editors for its main copy 
desk. Two years minimum on a daily 
preferred. Desk handles national, inter- 
national, local and financial copy. Night 
and weekend shifts required. Send 
resume to Rick Levinson, AME/ 
Administration, The San Diego Union, 
PO Box 191, San Diego, CA 92112. No 
phone calls, please. 


EDITOR, ASSOCIATE 
Experienced writer needed to fili vacan- 
cy on national trade publication cover- 
ing the electrical industry. Candidate 
should possess strong writing/ 
interviewing skills, as well as photo- 
graphic ability. Position requires some 
travel. Resume, and salary require- 
ments should be sent to: 

Box 4533, Editor & Publisher. 








EDITOR 


Denver based publishing company look- 
ing for a strong, experienced editor to 
head up 2 person Washington bureau. 
Responsible for coverage of regulatory 
issues affecting the cable, mobile 
communications and satellite commu- 
nications industries. Prime candidate 
will have an abundance of intellectual 
curiosity, strong writing skills, work well 
with all types of people as well as inde- 
pendently. Managerial experience and a 
working knowledge of telecommunica- 
tions a plus. Some travel. Send resume 
and salary requirements to Kathy Krin- 
er, Cardiff Publishing Company, 6300 
S. Syracuse Way, Suite 650, Englew- 
ood, CO 80111. 


EDITOR for one of America’s finest 
weekly newspapers. We're looking for a 
strong leader who has a solid reporting 
background, finely tuned copy editing 
skills, a keen interest in photography 
and design, and an ability to challenge 
a five person news staff. If you want to 
help produce an exciting newspaper in a 
spectacular setting, write Sellett, Jack- 
son Hole News, Box 7445, Jackson, WY 
83001. 








EDITORIAL - Fairchild Publications, a 
division of Capital Cities/ABC, Inc. has 
2 openings at news service’s Washing- 
ton Bureau to cover national business 
news for all Fairchild papers, including 
Women's Wear Daily, Daily News 
Record, “W”, “M” and Electronic 
News. Need experience daily beat 
reporters to follow financial news, the 
Commerce Department, SEC, Supreme 
Court, Treasury, OMB, tax regs, the Fed 
and Customs. Please send resume and 
at least 5 clips to Bureau Chief, Fair- 
child Publications, Suite 570, 1333 H 
St. NW, Washington, DC 20005. No 
phone calls, please. 





EDITOR, PRODUCTION/ASSOCIATE 
Monthly electrical trade publication 
seeks versatile individual with solid 
desktop publishing experience and 
working knowledge of production 
process. Candidate must have good 
organizational and writing skills with 
the ability to juggle several projects at 
once. Competitive salary and excellent 
benefits package. Send resume and 
salary requirements to: 

Box 4534, Editor & Publisher. 


EDITOR 

Rapidly expanding mid-west communi- 
ty weekly chain is seeking an editor with 
a strong background in community jour- 
nalism. Must be an exceptional leader 
and manager for a talented staff and be 
able to meet the needs of a rising circu- 
lation area. Excellent salary and 
geographic area with enviable quality of 
life. Please respond to Box 4546, 
Editor & dane 
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Editor for progressive, award-winning 
weekly newspaper in the heart of North- 
ern Michigan. Seek experienced, 
responsible person to manage 6-person 
staff. Excellent salary, benefits. 
Contact Jim Frisso, Publisher, Gaylord 
Herald Times, PO Box 598, Gaylord, MI 
49735. Phone (517) 732-1111. 





Editor/Reporter-Partner? 
| need someone (prefer Zone 3) with 
editorial background to help me start up 
a weekly/bi-weekly 5,000 circulation, 
in Zone 3. Excellent smalitown, college 
area. You must be able to gather, 
report, set-up total editorial operation. 
If interested in part/owner to help with 
startup write at once with background, 
clips, etc: include phone no. GCR, PO 
Box 17231, Tampa, FL 33682. 


Editor with experience of starting and 
maintaining a Sunday edition. Ability to 
assume seven day responsibility and be 
able to manage. Knows what readers 
want. Understands urgency of newspap- 
er projects. Send resume, references 
and salary requirements to Box 4529, 
Editor & Publisher. 


ENTERTAINMENT WRITER 








We're looking for a versatile arts/ 
entertainment writer with an insightful 
critical eye and lively, authoritative writ- 
ing style. Must be strong interviewer 
and have expertise in theater, dance, 
art and classical and popular music. 
Judged best newspaper in Colorado. 
Our commitment to excellence has 
made us one of the top 100,000-circu- 
lation dailies in the country. We offer 
competitive pay and benefits, and a 
beautiful Rocky Mountain setting. Send 
resume and copies of your best work to 
David Okamoto, Entertainment Editor, 
The Gazette Telegraph, PO Box 1779, 
Colorado Springs, CO 80901. 





EDITOR/REPORTER: 
Fast-growing weekly newspapers in 
Queens, New York, seek self-started to 
edit and report local news. Excellent 
opportunity: community reporting in big 
city atmosphere. Experience with 
Macintosh preferred. Send resume and 
clips to Box 4481, Editor & Publisher. 





EXECUTIVE EDITOR for group of eight 
New England weekly newspapers with a 
combined circulation of 80,000. 
Salary: $675 per week, pius excellent 
benefits including profit sharing. 
Report directly to the publisher. Super- 
vise a staff of 11 full-time writers. Send 
resume in complete confidence to: Ben 
Gumm; Hometown Publications; Box 
298; Trumbull, CT 06611. 





FASHION AND HIGH SOCIETY 
You've written about the cutting edge of 
fashion for men and women, and set the 
pace for trend conscious teens and 
adults. People watchers consider your 
lively “insider” writing about high soci- 
ety to be a “must read”. You are the 
fashion and society writer for the 90's, 
who is searching for the newspaper of 
the 90's to stretch your talent and crea- 
tivity. If you’re game for the challenge 
of one of the hottest markets in the 
nation, then write Michael Kilgore, 
Features Editor, The Tampa Tribune, 
PO Box 191, Tampa, FL 33601. 


FEATURES EDITOR 

Oakland Tribune seeks outstanding 
creative journalist with writing and edit- 
ing experience, innovative ideas, flair 
and sophistication, and ability to 
manage a staff. Must be knowledgable 
about arts, entertainment, lifestyle 
trends, culture. Previous experience in 
metro market a must. Immediate open- 
ing. Affirmative Action/Equal Opportun- 
= lg ag Send resume to Box 
4550, Editor & Publisher. 








FEATURE WRITER/REPORTER 


Hilton Head News, a 14,500 weekly 
seeks skilled informed writer. Send 
resume and samples to Jim Halbe, 
Editor, Hilton Head News, PO Box 
5446, Hilton Head, SC 29938. 


FOOD EDITOR 





The Ft. Lauderdale Sun Sentinal is 
looking for a Food Editor to write for and 
produce its weekly food section. Candi- 
dates should send 10 writing samples, 
10 sections (if you curently oversee a 
section), and statement of philosophy 
for Food section. Send material to: 
Robin Doussard, Features Editor, 101 N 
New River Dr., Ft. Lauderdale, FL 
33301. 





General assignment reporter for a 
Knight-Ridder twice-weekly newspaper 
in the Flordia Keys. Requires curiosity, 
enthusiasm, ability to learn and willing- 
ness to learn. Photography helpful. 
Professional, award-winning staff is 
committed to excellence. If you are a 
j-school grad looking for a first-rate 
paper, send clips and resume to Jackie 
Harder, The Keynoter, PO Box 158, 
Marathon, FL 33050. No phone calls. 
No slackers. 


IMMEDIATE OPENINGS 





Daily newspaper in Zone 9, 38,000 
circulation and growing, requires: 


ASSISTANT MANAGING EDITORS, 
COPY EDITORS AND REPORTERS. 


Special challenge in unique locale 
demands outstanding professionals. 
Fax/mail resume to: (203) 849-1915 
Susan Ryan, Director of Research, 
Barry Persky & Co. Media Recruiters 
301 Merritt 7, Norwalk, CT 06851. 


HELP US EXPAND! 





Fastest-growing (45,000 + ) daily in two 
states must fill three expansion 
positions: 


---BUSINESS WRITER. Both hard and 
soft news, features, page planning and 
possible column. Experience, business 
savvy a must. 

---BUREAU REPORTER. Cover it all ina 
beautiful Virginia county. News, feature 
experience a must, photography 
helpful. 

---LAYOUT/PRODUCTION. Experienced 
desk person to continue prize-winning 
page design, handle copy, help coordi- 
nate zone Virginia/Tennessee editions. 


Specify your job interest with resume, 
non-returnable clips and idea of salary 
requirements to John Molley, Executive 
Editor, Bristol Herald Courier, 320 
Morrison Blvd., Bristol, VA/TN 24201. 
(No phone calls, please.) 


LIFESTYLE EDITOR 





Small daily near Sierras in northern 
California seeks skilled, energetic lifes- 
tyle editor with flair. One-person depart- 
ment gives you an opportunity to shine 
with features, layout, community rela- 
tions. Be part of the excitement of 
on one of the best small papers in 
the U.S. Send clips, resume, cover 
letter, statement of coverage philosoph 
and references to Box 4530, Editor & 
Publisher. 





MANAGING EDITOR 
In one of Alaska’s best locations. The 
Valdez Vanguard is looking for a 
seasoned reporter to be editor for one of 
the best weekly papers in the nation. 
Strong writing, layout, & copy editing 
skills essential. Send cover letter, 
resume & writing samples to: James 
Lynn Wolf, Publisher, Valdez Vanguard, 
Box 157, Valdez, AK 99686. 


MANAGING EDITOR/NEWS 

The News-Herald, Ohio's largest subur- 
ban newspaper (56,000 daily/64,000 
Sunday) is seeking an aggressive, local 
news-oriented editor for a key newsroom 
position. Candidates should thrive on 
intense day-to-day competition, but 
value perspective. Candidates should 
be skilled at organization and execu- 
tion. Send resume, work samples and 
salary history to: Paul O'Donnell, 
Executive Editor, The News-Herald, 
38879 Mentor Ave., Willoughby, Ohio 
44094. 





Move up! Join a team of vigorous copy 
editors on a 7-day daily in the New York 
metro area. Good pay with excellent 
perks. We pay moving costs. Resume, 
cover letter, clips to Box 4523, Editor & 
Publisher. 





NEWS EDITOR 


Looking for copy desk leader with 3-5 
years experience who can design excit- 
ing, informational-packed pages. More 
important, able to teach staff of 5 to do 
same. McClatchy-owned 29,000 A.M., 
25 miles from Charlotte, in one of the 
nation’s hottest markets. Letter, 
resume, worksamples, references to 
Sula Pettibon, ME, The Herald, PO Box 
11701, Rock Hill, SC 29731. 


OUTDOOR RECREATION EDITOR 
Group of Midwest dailies seeks exper- 
ienced copyeditor to coordinate weekly 
outdoor recreation section. Must be 
knowledgable about a wide range of 
outdoor recreation, from boating and 
backpacking to skiing and snowboard- 
ing. Need excellent editing and organi- 
zational skills and the ability to work 
with the many people who illustrate and 
write for the colorful section. Primary 
responsibilities are content planning, 
copy editing and coordinating reporters. 
Resume, salary and clips by March 19 
to Box 4538, Editor & Publisher. 


NEWSPAPER EDITOR 








We are seeking a creative, hands-on 
newspaper editor that wants the chal- 
lenge of a career in developing a brand 
new weekly newspaper with the eventu- 
al circulation of 500,000 in the Los 
Angeles area. 


The individual must have at least 8 
years newspaper experience including 
knowledge of every facet of the editorial 
function including reporting, editing 
and layout. Responsibilities also 
include the creation and management 
of the editorial budget as well as the 
ability to hire and motivate good people. 


We offer an excellent benefits package. 


If you are up to a challenge, send your 
resume with complete salary history and 
requirements to: 


Archdiocese of Los Angeles 
ATTN: Human Resources Dept. 
1531 W. 9th St. 

L.A.. CA-90015 


POLITICAL WRITER. Experienced 
ambitious reporter to cover politics for a 
fast-growing suburban daily. This is a 
major opportunity for the right person. 
Send resume and clips to Earl Moses, 
Metropolitan Editor, Pultizer Communi- 
ty Newspapers, Inc., 5959 S. Harlem 
Ave., Chicago, IL 60638. 


REPORTER 








The Newport Daily News seeks a repor- 
ter to cover city government. We will 
hire a person who is equally at home 
with hard news and features and who 
has the clips to prove it. Send your eight 
best. writing samples and a letter telling 
about yourself to Sarah Jenkins, Cit: 

Editor, The Newport Daily News, 10 

Malbone Road, Newport, RI 02840, by 





March 21st. No phone calls please. 
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ASSISTANT DITOR 


Aramco Services Company, located in residential 
Southwest Houston, has an opportunity available for an 
Assistant Editor with the Aramco World magazine. 





Bachelor’s degree in either Journalism, English or a 
related liberal arts field with a minimum of five years’ ex- 
perience in writing, reporting and/or editing of cultural 
publications is required. International living/work ex- 
perience is also required, and familiarity with the Arab 
world a plus. 


The successful candidate will be expected to propose, 
develop/wnite articles, edit/rewnite/proofread copy plus 
participate in all technical aspects of the production and 
administration. Will also be expected to keep abreast of 
developments in the Middle East and the Muslim world, 
as well as the printing magazine and photography 
industries. 


Aramco Services Company offers a competitive com- 
pensation/benefits package. For immediate considera- 
tion, please send your resume/letter of interest to: 
ASC, Employment Dept. 06L-018-0, P.O. Box 
4530, Houston, Texas 77210-4530. 


ARAMCO SERVICES COMPANY 
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EDITORIAL 
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EDITORIAL 





REPORTERS/COPY EDITORS 
The Carroll County Times, part of the 
Landmark Communications group 
which is the parent company of the 
Norfolk Virginian-Pilot, is seeking appl- 
icants for reporter and copy editor posi- 
tions. The Times, with a circulation of 
21,000, is based in Westminster, MD, 
about 30 miles northwest of Baltimore 
and 70 miles frorn Washington, D.C. 
This is a highly competitve news market 
that requires reporters and copy editors 
with energy and initiative. Send 
resume, clips or work samples to Sam 
Barnes, Editor, The Carroll County 
bast PO Box 346, Westminster, MD 





REPORTER 


if we wanted humdrum stories about 
routine schoolboard meetings, we 
wouldn't be looking for an aggressive 
reporter and bright writer with 2-4 
years’ experience covering education. 


The Journal Times, a 37,000-circula- 
tion AM daily committed to reporting 
that doesn’t just tell our readers what 
administrators are doing. 


If you can bring us compelling educa- 
tion coverage, send letter, resume, and 
at least five of your best clips by March 
16, 1990 to: 


JOURNAL TIMES 
Human Resources Department 

2 Fourth Street 

Racine, WI 53403 


Respected weeklies in northwest 
Connecticut looking for aggressive, self 
starting, accurate reporter. Send 
resume and references to Managing 
Editor, The Lakeville Journal, PO Box 
353, Lakeville, CT 06039. 


REPORTER 
Award-winning weekly seeking a hard- 
driving reporter who hates to get beat to 
cover urban area adjacent to D.C. Must 
be able to write crisp, compelling 
stories on deadline as weli as in-depth, 
entreprenurial pieces to lead the paper. 
Some experience preferred. 

SPORTS EDITOR 
Aggressive, independent journalist 
needed to edit, write and design highly 
competitive sports section for two D.C. - 
area weeklies. 

Send resume and clips to: Judi Scioli, 
Almanac Newspapers, 9910 River Rd., 
Potomac, MD 20854. No calls. 


REPORTER, SPORTS 











We are looking for a j-school graduate 
whose passion for sports is almost as 
great as his/her love for reporting and 
writing. Bulk of time would be with 
sports staff on 7-day, 11,200 NW Ohio 
paper. Candidates from Ohio, Michi- 
gan, Indiana preferred. Send letter, 
resume to: John Kauffman, Editor, The 
Advertiser-Tribune, PO Box 778, Tiffin, 
OH 44883. 


REPORTER 





Respected business/consumer news 
magazine covering the furniture indus- 
try, cabinet shops, woodworking, is 
adding to staff. Starting salary mid to 
upper 20’s, competitive benefits, 
waterfront location in suburban 
Connecticut. Some travel required. You 
will need solid reporting skills and 
experience, and a commitment to being 
part of a team on a fast-growing national 
publication. Knowledge of woodworking 
helpful. Best assets are an interest in 
how businesses operate, an engaging 
writing style with news and features, 
and an ability to interpret trends for a 
diverse readership ranging from one- 
man shops to factories. Send resume 
and best clips to: lan C. Bowen, Editor, 
Woodshop News, 35 Pratt St., Essex, 
CT 06426. 
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¢ REPORTER 

Versatile, aggressive reporter who can 
make city government stories interest- 
ing and who can dig beyond the obvious 
needed for quality-oriented, award- 
winning Texas Gulf Coast 20,000 PM. 
Swine daily experience preferred but 
will consider good internships, weekly 
experience or considerable work on 
college daily. Zone 6 preferred. Send 
resumes, Clips to Dee Mclilhenny, 
Managing Editor, Brazosport Facts, 
Brazosport, TX 77531. 


Savannah News-Press sports depart- 
ment has desk opening. Desk skills, 
including copy gm | and layout and 
design mandatory for No. 2 position on 
two-person desk. Experience preferred, 
but will consider recent graduate. Send 
resume to Anthony Stastny, Executive 
Sports Editor, PO Box 1088, Savannah, 
GA 31402. 








SPORTS SLOT 


The Grand Rapids Press (145,000 
daily/190,000 Sunday) is looking for an 
experienced desk person to fill an 
immediate vacancy. 


If you have a good eye for graphics, 
strong layout abilities as well as solid 
copy editing credentials, we are inter- 
ested in talking with you. 


We are halfway between Detroit and 
Chicago, which means the Cubs, Tigers, 
Red Wings, Bulls, Pistons, White Sox, 
BlackHawks, Michigan, Michigan 
State, Notre Dame and ail sorts of other 
teams and leagues. 


Send resume, samples and references 
to: Bob Becker, Sports Editor, Grand 
Rapids Press, 155 Michigan NW, Grand 
Rapids, M! 49503 


SPANISH NEWSPAPER EDITOR 





If you are an experienced Hispanic jour- 
nalist and you would like to edit your 
own newspaper, we have a once-in-a- 
lifetime opportunity. 


The Archdiocese of Los Angeles wiil 
begin publishing an advertiser - 
supported Spanish newspaper in 
November entitled Vida Nueva. Distri- 
bution is aimed to expand to every 
Spanish speaking household in Los 
Angeles, Ventura and Santa Barbara 
counties with a total circulation that will 
exceed 500,000. 


The individual must have at least 8 
years newspaper experience including 
knowledge of all facets of the editorial 
function. 


We offer an excellent benefits package. 


If you meet our requirements and want 
to be on the ground floor of an exciting 
start-up in American journalism opera- 
tions, please send your resume and 
salary requirements to: 


Archdiocese of Los Angeles 
ATTN: Human Resources Dept. 
1531 W. 9th St. 

L.A., CA 90015 


SPORTS EDITOR - Small 6-day daily on 
the Eastern Plains of New Mexico needs 
an eager, hard-working person for 
regional sports coverage including 
university and high school sports. Skills 
include page rao and solid writing. 
Send resume to Clovis News-Journal, 
PO Box 1689, Clovis, NM 88101. 








Sports Editor - Develop young talent on 
award-winning 23,000 p.m. with staff 
of four. Great news town in vibrant and 
beautiful western Massachusetts. Send 
resume/tearsheets to Robert Unger, 
Editor, Transcript-Telegram, 120 Whit- 
ing Farms Road, Holyoke, MA 01040. 





SPORTS EDITOR 

The Newport Daily News seeks a sports 
editor. The person we hire will lead a 
four person team in producing the most 
exciting sports section. possible. Our 
sports pages must go far beyond the 
routine to include coverage of interna- 
tional sailing and championship tennis 
while reporting on high school, college 
and professional sports. The sports 
editor is responsible for developing this 
coverage and for layout and design of 
the section. The person we select will 
be skilled in using graphics and color 
and will write a column. Ability is more 
important than experience, but this is 
not a job for a beginner. We expect to 
become the best small daily in New 
England. Teil us how you can help. 
Send a letter, resume and clips to David 
B. Offer, Editor, The Newport Daily 
News, 101 Malbone Rd., Newport RI 
02840. Deadline March 27. No phone 
calls. 





The Duluth News-Tribune, a Knight- 
Ridder newspaper, is seeking a copy 
editor who is an accomplished word- 
smith; can produce sharp headlines; 
design attractive, reader-friendly pages 
and news packages; and work well 
under tight deadlines. Candidates will 
have at least two years’ experience. The 
News-Tribune is a 62,000 AM (85,000 
Sunday) in beautiful Northeastern 
Minnesota. Send resumes and clips to 
Jody Cox, Managing Editor, Duluth 
News-Tribune, 424 W. First St., 
Duluth, MN 55802. 





THE ULTIMATE EMBODIMENT 
OF COPYDESK PERFECTION 


THE LA CROSSE TRIBUNE, the best 
under-50,000 daily in Wisconsin and 
probably the known universe, is looking 
for someone to work on its copy desk. 


Requirements are minimal-- 
experienced, energetic, curious, intui- 
tive, tenacious, dedicated, kind, loyal, 
obedient, trustworthy, etc. In short, 
we're looking for the perfect person to 
join an exquisitely talented group of 
page-creating, word-shaping wizards. 


If you're looking for a quiet, staid little 
daily to hide away unti! retirement beck- 
ons, head for Utah or Guam. If you’d 
like a chance to work with the brightest 
bunch around, give us a call. 


We're a fully electronic, 100 percent 
paginated paper, but don’t let that 
scare you. We can supply everything 
you'll need--except a sharp mind. Send 
letter of application, resume with mini- 
mum of 3 references and samples of 
your editing and page design to: Human 
Resources Manager, LA CROSSE 
TRIBUNE, 401 N. 3rd, La Crosse, WI 
54601. Application Deadline: March 
19, 1990. 





The Seattle Times is looking for enter- 
prising, experienced assignment 
editors. Openings include assistant city 
editor/urban affairs and assistant subur- 
ban editor. Editors will supervise 6 
reporters. Previous supervisory experi- 
ence a must. The Times is an equal 
opportunity employer. 

Please send resume, references and 
examples of stories you've directed to 
Millie Quan, Assistant Managing Editor/ 
Administration, Seattle Times, PO Box 
70, Seattle, WA 98111. 





WASHINGTON DC REPORTERS 
With creativity, drive and several years 
of hard news experience to cover 
Washington, Wisconsin, Pennsylvania. 
Send clips, letter and resume to Rem 
Rieder, Managing Editor, States News 
Service, 1333 F St., NW, Washington, 
DC 20004. EOE. 





Unique opportunity for creative copy 
editors: Copley Newspapers is forming a 
central bureau for editing wire and 
regional copy, designing graphics, and 
eventually producing common pages for 
three Chicago area daily newspapers. 
Top pay for news desk veterans whose 
editing skills can bring the chaotic 
world scene clearly into focus, who have 
a flair for creating eye-catching 
graphics, and who welcome the chal- 
lenge of a new, exciting news editing 
concept. Send letter of interest and 
resume to John Russell, 101 S. River 
St., Aurora, IL 60506. 





Weekend editor needed for growing 
e=stern NC daily. Duties include staff 

i wire copy editing, front page layout. 
Good hours, top pay. Resume, clips, 
tearsheets to Richard Whiting, Tele- 
oo Box 1080, Rocky Mount, NC 





WHY IN THE WORLD? 


Of all places, why Anderson, S.C.? 
Because you're tired of cookie-cutter 
newspapers. Sure, we’re committed to 
the highest standards, prize-winning 
projects and hard work. But we’re just 
as committed to splashy color pages, 
bold ponece and having fun. We’re the 
40,000 circulation Anderson 
Independent-Mail, one of the south- 
east’s fastest growing newspapers. 
We're building an applicant file and 
also have two current openings: news 
desk and features desk page designers/ 
copy editors. What do you need? Talent, 
a college degree and a disdain for 
boring newspapers. Beautiful university 
area on major lake in view of the 
Smokies. Send a resume and clips; 
we'll send you a newspaper. T. Wayne 
Mitchell, Vice President and Editor, 
Anderson Independent-Mail, Box 
2507, Anderson, SC 29622. 





Would you like to be in California but 
away from the expensive shakey large 
cities? A small but rapidly expanding 
daily newspaper within 30 minutes of 
ye fishing and great skiing is looking 
or a general assignment reporter and a 
copy/news editor to be No. 2 ii the 
newsroom. Send resume and clips to 
Sean McMahon, Siskiyou Daily News, 
PO Box 129, Yreka, CA 96097. 





FREELANCE 


CREDIT UNION WEEK 
Independent, aggressive weelky news 
tabloid pays $25 to $300 cash for tips, 
leads, articles on fast-growing CU 
industry. Operational trends, technical, 
marketing battles, legislative -- we want 
it all. FAX (407) 627-7335 or phone 
(407) 627-7330. 


FREELANCE WRITERS to contribute 
news and feature articles to food busi- 
ness magazine with 50,000 circulation 
in U.S. and international markets. 
Writers must have experience in report- 
ing on some or all aspects of America’s 
food and beverage industry with an 
emphasis on business and marketing 
stories (i.e., new product coverage, 
corporate profiles, insights on market- 
ing, ect.). Pays $200 to $300 for one- 
page (800 words) articles on accep- 
tance. Please send cover letter, clips 
and SASE, to Bob Messenger, Senior 
Editor, Food Business Magazine, 301 
E. Erie St., Chicago, iL 60611. 











It’s pretty hard to 

tell what does bring 
happiness; poverty and 
wealth have both failed. 
Kin Hubbard 


EDITOR & PUBLISHER for March 10, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


POSITIONS WANTED 





LIBRARY 


PRODUCTION/TECH 


PROMOTION 


ADVERTISING 





PHOTO LIBRARIAN 


Join the staff of one of the fastest grow- 
ing media companies in the Southwest 
in its Editorial Library. We are seeking 
an aggressive, enthusiastic and exper- 
ienced Librarian to be responsible for 
working with news photos. The ideal 
candidate will bé knowledgeable of 
online database search using VU-TEXT. 
Requirements include: Journalism or 
Library Science degree; 2 years’ mini- 
mum experience; excellent verbal and 
written communication; strong refer- 
ence ability and service orientation. 
Send resume and references to: Libra- 
rian, Houston Post, PO Box 4747, 
Houston, TX 77210-4747. 


MARKETING 


ST 
MARKETING DIRECTOR. Growing 
group of family-owned N.J. weekly 
newspapers seeks a dynamic, hands-on 
marketing director. Strong leadership, 
organizational skills, sales track record 
and ability to work well with people 
essential. Will work in a team approach 
with excellent advertising director. An 
outstanding opportunity in a fine area 
with good salary and benefits package. 
Please send resume, salary history and 
requirements to Roslyn Denard, General 
Manager, The Princeton Packet, Inc., 
PO Box 350, Princeton, NJ 08542. 


PHOTOGRAPHY 


PHOTOGRAPHER 
Immediate full-time position available 
in the Washington metropolitan area for 
an experienced photo journalist to shoot 
assignments for our six weekly news- 
papers and one monthly magazine. 
Qualified candidate will have a college 
degree/equivalent, at least three years 
photo journalism experience and profi- 
cient lighting techniques. Must have 
35mm camera and lens equipment. 
We offer a competitive salary and excel- 
lent benefits. Send cover letter with 
salary history, resume and photo 
samples to: 

The Times Journal Company 

Human Resources 

Attn: EP-52A 
6883 Commercial Drive 
Springfield, VA 22159 

M/F/H/V 











CAMERA/SCANNER OPERATOR 


The Anchorage Daily News, 2 time 
Pulitzer Prize winning newspaper, is 
seeking a qualified camera/scanner 
operator to work with our state of the art 
equipment. 3-5 years experience which 
includes 4 color stripping. Excellent 
salary and benefits package with some 
relocation assistance offered. 
Send resume to: 

Anchorage Daily News 

Att: Human Resources 

PO Box 149001 
Anchorage, re nr 








PHOTOGRAPHER sought for The Mail 
Tribune, a 30,000 - circulation Dow 
Jones/Ottaway newspaper in Southern 
Oregon/Northern California that 
emphasises photo display and graphic 
presentation. We’re looking for a shoo- 
ter who excels in color photography, 
sports coverage and news features to 
work on a four-person photo staff. Daily 
newspaper experience preferred, but 
will look at talented rookies. Send cover 
letter, resume and portfolio of 20 - 40 
slides to Gina Meyer, Human Resources 
Manager, The Mail Tribune, PO Box 
1108, Medford, OR 97501. Deadline 
March 21. 


PRODUCTION/TECH 
PRODUCTION DIRECTOR 





The Daily Record, a Zone 2 AM daily 
with circulation of 60,000 plus, seeks a 
director experienced in all phases of 
production. This is a high profile posi- 
tion suited for the seasoned production 
professional. Individual must meet the 
challenge of producing a quality, on- 
time product in a highly competitive 
market. Knowledge of MAN Roland 
press and experience in budgeting, 
labor negotiations and union environ- 
ment helpful. 


Personal interviews may be scheduled 
in Hershey, PA if applicant is attending 
the American East Convention. Please 
call Ramona Rowe, Director of Person- 
nel, Morristown Newspapers Inc., at 
(201) 428-8900. 


PRESSROOM MANAGER 


Rapidly growing midwestern 
commercial/newspaper printing plant 
needs high quality oriented individual 
with minimum 5 years experience. Posi- 
tion to direct 3 shifts on Goss Commun- 
ity, including darkroom and stripping. 
Must be strong in training, press proce- 
dures, waste control, and equipment 
knowledge. Located in small dynamic 
resort community. Excellent salary and 
benefits. Please send resume to: Opera- 
tions Manager, Steuben Printing 
Company, PO Box 180, Angola, Indiana 
46703. 





PRINTING PRODUCTION MANAGER 
4 color web offset newspaper plant has 
opening for experienced night produc- 
tion manager. Responsibilities include 
scheduling, — control, staffing 
requirement. Growth potential for dedi- 
cated individual. N.S.D. Printing Corp., 
(516) 484-3300 or FAX resume (516) 
484-6749. 


PRODUCTION MANAGER 

lf you are a hands on, take charge 
manager with experience in Macintosh 
desktop publishing and Goss Communi- 
ty and various sheetfed presses, we 
need to talk. We are a chain of shopping 
| some covering over 150,000 homes in 
one 7 with extensive commercial print- 
ing. Respond with resume and salary 
history to: Box 4502, Editor & 
Publisher. 








‘ Self-denial is simply a 
method by which man 
arrests his progress. 
Oscar Wilde 





PRESS MANAGER 
Growing daily/weekly newspaper group 
seeks manager to supervise all phases 
of the pressroom. Requires extensive 
press knowledge on Goss Headline 
press. Send resume to: Times- 
Advocate, 207 E. Pennsylvania Ave., 
Escondido, CA 92025. Attn: Personnel. 


PRESS OPERATOR 





The Anchorage Daily News, 2 time 
Pulitzer-Prize winning newspaper, has 
an opening for a double wide press 
operator. Minimum 5 years double wide 
experience. Headliner offset experience 
a plus. Excellent salary and benefits 
package; Send resume and salary 
history to: 

Anchorage Daily News 

Att: Human Resources 

PO Box 149001 
Anchorage, — 








Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 


EDITOR & PUBLISHER for March 10, 1990 


We're looking for a bright, creative 
minded, promotion manager who has 
newspaper marketing and promotion 
savvy to build a promotion department 
from scratch. We're currently installing 
a new-Goss Colorliner press and state of 
the art production facility that will soon 
help us to produce one of the best look- 
ing newspapers in America. We’re also 
celebrating our 175th year. In addition 
to leading the charge in a!l these cele- 
brations we need you to help our ad, 
circulation and editorial departments 
promote and better market their 
products. If you’re ready for this exciting 
and challenging opportunity send a 
letter telling us about yourself and your 
accomplishments to: 

The Publisher, The Repository, PO Box 
9901, Canton, Ohio 44711-9901 


SALES 
NEWSPAPER DIRECTOR OF SALES 
A once-in-a-lifetime opportunity for an 
experienced publishing sales and mark- 
eting executive who is looking for a 
special, unique challenge. 


Two separate weekly newspapers -- one 
in English, the other in Spanish -- will 
begin publishing in the Los Angeles 
metropolitan area beginning in Novem- 
ber. Plans call for eventual circulation 
to exceed 1 million copies weekly. 





The position requires an in-depth know- 
ledge of developing and executing a 
revenue plan. Knowledge of the 
management process as it applies to 
organization and staffing are also 
required. 


Requirements for the position are at 
least 10 years of newspaper sales and 
marketing experience with at least 4 
years appropriate management experi- 
ence. We offer an excellent benefits 
package. 


If your experience matches what we are 
seeking, please send your resume and 
salary requirements to: 

Archdiocese of Los Angeles 
ATTN: Human Resources Dept. 
1531 W. 9th St. 

L.A., CA 90015 





POSITIONS 
WANTED 








ADMINISTRATIVE 


Bottom-Line expert can be your 
publisher/GM. Daily, weekly, TMC. 
Strong marketing, people skills. Stable 
non-drinker, community leader. Confi- 
dence assured. Box 4527, Editor & 
Publisher. 


Senior manager of New York-based 
$100M consumer magazine seeks 
— management position with New 

ngland newspaper company. Prior 
background in newspapers with experi- 
ence in ad negotiation and acquisitions. 
Ivy MBA with entrepreneurial drive 
seeking new challenge. Please respond 
to Box 4514, Editor & Publisher. 


ADVERTISING 


Experienced General Manager, Ad 
Director, Ad Sales, Production. Phone 
John (214) 893-4856. 


National Acct. exec, currently employ- 
ed, seeks sales/management position 
outside NYC Metro area. 7 years experi- 
ence with MBA. Box 4548, Editor & 
Publisher. 


Your Zone 7 or 9 small daily will make 
more money with me in total charge of 
sales. | pay well for-top effort and say 
oodbye to non-producers. Box 4551, 
Editor & Publisher. 























Due to pending JOA, Advertising Direc- 
tor for a mid-sized daily with a major 
TMC is available. Experience in both 
dailies and weeklies. Gannett/Knight- 
Ridder trained. Has Extensive experi- 
ence in competitive markets. BA 
degree. 


If you hire this individual, there is no 
fee. His present employer has paid our 
fee. If interested in obtaining more 
information, please contact: 


GOOD NEWS 

Suite 245 North 
Alpine Center 
Bettendorf, |A 52722 


ART/GRAPHICS 
TOP MAC GRAPHICS PRO 








Infographics journaiist with broad back- 
ground seeks new challenge. Much 
more than just an artist, | have great 
news sense, thorough knowledge of 
business, sports, science, world and 
national news, editing and reporting 
skills, management experience, techni- 
cal and pagination know-how. I've work- 
ed startups, trained and supervised 
Creative people, led SND seminars. I'm 
flexible, bottom-line oriented, detail- 
minded, and | know what deadlines are. 
Prefer Northeast but open to high 
quality-of-life market anywhere. Box 
4516, Editor & Publisher. 


CIRCULATION 


ABLE circulator seeks TOTAL control of 
circulation at small daily. Decade with 
5 years as director. Reply to Box 4535, 
Editor & Publisher. 


Multi-experienced 25+ years circula- 
tor. Strong in sales, leader. Box 5302, 
Orange, CA 92613 (714) 774-1995. 


EDITORIAL 


Experienced writer seeks features and/ 
or arts and entertainment position with 
medium daily or promotions depart- 
ment with arts organization. Clips and 
references available. Prefer Zones 1, 2 

















or 5. 
Write to: PO Box 97, Fayette, OH 
43521. 





NEWS EDITOR, news executive. 
Simply put, the best. Exceptional, 
major metropolitan background. 
References to match. 

Prefer Zone 9, Canada, but... 

Box 4511, Editor & Publisher. 


REPORTER with wire-service experi- 
ence seeks job on midsize daily. Excel- 
lent writer, versatile. Call Paul at (518) 
785-3192. 


SPORTS WRITER/DESKMAN 








With 6 years professional and full time 
experience seeks position on mid to 
large sized daily. | have solid creden- 
tials and references, and also pagina- 
tion, page design and layout skills. 
Looking for new challenge and oppor- 
tunity to work in good sports market. 
Call Bill at (816) 232-7302. 


Book Review Editor - Experienced 
generalist capable of producing high 
quantity of quality reviews, interviews 
and trend pieces. Can help integrate 
book-related features into all areas of 
the paper. Keen eye for the new talent 
or important book. Seeks challenge of 
creating or expanding book coverage for 
enterprising paper. Member NBCC. 
Box 4518, Editor & Publisher 


PHOTOGRAPHY 


Award-winning chief photographer with 
3 years experience at a small daily staff 
seeks position with a larger paper. Zone 
is unimportant. | am hard working and 
eager to learn. Please reply Box 4493, 
Editor & Publisher. 
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SHOP TALK AT THIRTY 








By Matt Rees 


While Western journalists 
scramble for assignments in the 
tumultuous East bloc, East European 
foreign correspondents in Washing- 
ton, D.C., enjoy the new freedoms 
that were earned by their compatriots 
on the streets of their homelands. 

Changes in the way the East bloc’s 
correspondents in the nation’s capital 
work began with Soviet President 
Mikhail Gorbachev’s policy of glas- 
nost, or openness, in the mid-1980s. 
Openness finally reached the work of 
correspondents in some of the Soviet 
Union’s satellite nations during the 
fall of last year. 

East Germany’s dour newspapers 
revitalized as the Berlin Wall came 
down, rejecting the endless coverage 
of former Premier Erich Honecker 
for investigative work exposing 
abuses of power by Communist Party 
chiefs. 

“Our papers are completely differ- 
ent from two or three months ago,” 
Andreas Lindner, a correspondent 
for A.D.N., the East German General 
News Service has noted, and those 
changes in the domestic press enable 
Lindner to report on Washington in a 
way that is “more fulfilling... 
There is more possibility now to 
touch things which have been forbid- 
den. We can now cover taboo items. 
We cover today events that are not so 
one-sided.” 

Vitaliy Gan, who has covered 
Washington for the Soviet Commu- 
nist Party newspaper Pravda since 
1984, agrees that recent changes in 
Eastern Europe altered the way for- 
eign correspondents work here. Gan 
reported in Washington for the Soviet 
news agency Tass during the 1970s 
and on his return to the District of 
Columbia found a marked change in 
his job. “{In the 1970s] the focus in 
your stories was on the ups and 
downs in Soviet-American relations. 
When they were down, your stories 
were more negative. We’ve experi- 
enced a lot of change in editorial pol- 
icy. The paper has become more 
balanced. I feel more honest.” 

The USIA Foreign Press Center 
says there are journalists from every 
Soviet bloc country, except Romania, 
operating in Washington. In inter- 
views, journalists from each of those 
countries agreed that their coverage 








(Rees is a free-lance writer.) 





East European journalists in Washington 
thrive on new freedoms back home 


of the United States was less tainted 
by the tensions and enmities of the 
Cold War. 

loan Mateev, of the official Bulga- 
rian Communist Party newspaper, 
Rabotnichesko Delo, feels that jour- 
nalists always told the truth about 
social problems, for example, but 
went out of their way to select only 
stories which showed the United 
States in an unfavorable light. “The 
journalist. . .wants to write the truth 
but, when he picks the event he wants 
to write about, that’s the trick. Then 
you pick only the bad news... 
although all the stories are technically 
correct.” 





Polish journalist Zygmunt Bro- 
niarek has been in Washington since 
December 1985 for the Communist 
Party newspaper Trybuna Ludu (The 
People’s Tribune) and was invited to 
tour the White House in December. 
“I filed a story favorable to President 
Bush and Mrs. Bush. In the old days, 
if something like the invasion of 
Panama had happened, [the White 
House] story wouldn’t have hap- 
pened.” 

Broniarek visited the presidential 
mansion on the eve of the invasion of 
Panama, yet his editors still ran his 
story later in the month. 

Also abandoned is the practice of 





Now East bloc journalists say their readers want to 
learn from the political experience of the United 
States and the journalists have used their new 
freedoms to educate their readers in democracy. 





Eastern European correspondents 
agree they have moved away from 
this kind of overtly negative report- 
ing. They still cover the problems of 
homelessness and drugs, of AIDS and 
stock market crashes, but now their 
writing is less gloating and political. 

“When I first came here” in 1987, 
Mateev recalled, “the angle of the 
journalist was not so wide. It was 
concentrated on political things and, 
of course, everyone from the East 
was looking for the negative attitude 
of their government. That’s changed 
forever and for the better.” 

Pravda’s Gan says his recent arti- 
cles are more anthropological, 
describing how the American public 
lives. “Homelessness — our public 
is not that interested. They want to 
know how you [Americans] live: what 
you eat; how you marry; how you die; 
how you make love. Everybody is 
tired of the poor or the homeless. I try 
to be more positive.” 

Improvements in international rela- 
tions also have made the work of 
Washington correspondents less 
subject to veto by politically minded 
editors. Tass correspondent Andrei 
Fedyashin has noted that reporters in 
Washington now send stories directly 
to the wire without a preliminary edit 
in Moscow, where most stories were 
censored. “We are in a different job 
mode now. Before glasnost, any criti- 
cal statement would be written off.” 





writing so-called special bulletins not 
for public consumption but for the 
eyes of party officials only. Andras 
Heltai, of the Hungarian News 
Agency, MTI, remarked that, before 
the changes, “There was a sort of 
double-check reporting. Certain sto- 
ries you didn’t file for publication but 
for special bulletins, which were for 
the government and the party. They 
were mainly articles critical about the 
prime minister, president, or party 
secretary of the country or about the 
country itself.” 

It was this kind of work which left 
East bloc journalists in Western coun- 
tries open to expulsion on grounds 
that they were involved in intelli- 
gence-gathering activity. In one such 
incident in the early 1980s, a reporter 
for the Polish Press Agency, PAP, 
Stanislaw Glabinski, was deported in 
retaliation for the expulsion of an 
American correspondent in Warsaw. 

Now East bloc journalists say their 
readers want to learn from the politi- 
cal experience of the United States 
and the journalists have used their 
new freedoms to educate their read- 
ers in democracy. Peter Sereny cov- 
ers Washington for Nepszabadsag, 
which used to be the official Hunga- 
rian government paper but is now 
“not the party paper. It is a socialist 
paper.” Sereny has reported that 
“There [is] a special interest [in 

(Continued on page 37) 
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Editor & Publisher magazine is published weekly and is filled with the most 
up-to-date newspaper information available. It’s a Saturday tradition that 
has been satisfying newspaper people since 1884. But, we don’t stop on 
Saturday. All year long E&P publishes special editions, sections and 
reference books that make newspapering a little easier for you. 


THE EDITOR & PUBLISHER 
INTERNATIONAL 
YEAR BOOK 


The one basic source of 
\ information about the 
newspaper business in all 
areas of interest — dailies, 
weeklies, personnel, equipment and systems, 
features, associations, journalism schools and 
more. It’s the authoritative reference source of 
newspaper data that has been published since 
1921. 


This single volume, 700-plus-page newspaper 
encyclopedia contains over 250,000 U.S., 
Canadian and foreign newspaper facts. 


Published Annually in the Spring. 
Cost: $70.00 per copy 


THE EDITOR & PUBLISHER 
we MARKET GUIDE 


This is the most complete 
marketing tool available. 
The Market Guide has 
complete and individual 
market surveys and data tables — 
population, income, households, spendable 
income, retail sales in 9 categories where daily 
newspapers are published; a list of U.S. 
Metropolitan Statistical Areas (MSA’s); 
directory of national newspaper representatives; 
and Market Guide maps showing location of all 
U.S. and Canadian daily newspaper cities. 


This single volume, 600-plus-page source book 
is clearly referenced in four easy-to-use 
dividers. 


Published Annually in the Fall. 
Cost: $70.00 per copy 


THE EDITOR & PUBLISHER 
DIRECTORY OF JOURNALISM 
AWARDS AND FELLOWSHIPS 


This special pullout 

section appears in the last 

E&P issue of the year. It 

is a comprehensive guide 

to the more than 300 contests 

and competitions for news media people. This 
awards supplement presents an alphabetical 
listing by name of competition with topical 
headings and includes names, addresses, 
deadlines and entry qualifications. In addition, 
the Awards Directory features a list of 
fellowships and special scholarships available to 
journalists. 


This issue is included in the final December 
copy of Editor & Publisher. Published Annually 
in December. 


Cost: If purchased separately, $3.00 


THE EDITOR & PUBLISHER 
SYNDICATE DIRECTORY 


This is the ONLY 

COMPLETE source of 

listings of syndicated 

features. Published 

annually, it is a separately bound 

book that is mailed to E&P subscribers with 
their final E&P issue in July. This directory 
holds over 160 pages of alphabetical listings of 
features offered, syndicated features by 
classification, by-lined features by title, 
newspaper by-lined features, facts on 
frequency, size, how material is furnished and 
more. 


Published Annually in July. 
Cost: If purchased separately, $6.00 





Save people 
15 minutes and uy 
might just spend i 


I 


Readers of The Albuquerque 
Tribune pick up lots of time-saving 
tips every day, such as how to get 
to work faster, and how to work 
more efficiently once they get there. 
Or how tosave time with housework, 
so they have more time to be smart 
shoppers. 

The Tribune's pledgeis, “Give us _ 
15 minutes, welll save you 15 minutes’ ’ 
By delivering on that promise, the - 
paper offers time-conscious people . 
an incentive to read The Trib—and : 
the time to read more of it. a 

That's why Scripps Howard 
has named The Tribune its 1989 
leader in meeting its newsroom 
goal of providing more time-saving 
tips throughout the paper. 

When you work this hard to help 


happy to turn the page and give it 
right back. 


= SCRIPPS HOWARD 
SIR NEWSPAPERS 


DELIVERING TOTAL QUALITY 























